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eI)c^cUl^Iork  eimes 


Gel  plugged  into  Circuits.  A  new  technology  section  every  Thursday. 

Circuits  won't  just  click  with  cyberspace  cowboys,  but  with  millions  ol  readers  nationw  ide  who  scream 
when  a  mouse  comes  near.  Its  entertaining  features  and  columns  make  bytes  a  lot  easier  to  digest 
So  when  are  you  going  to  link  up  with  us?  Call  Dan  Cohen.  Senior  VP  ,  Advertising,  at  212-‘55fvl4d3 


Poor  lighting  is  no  excuse 
for  letting  a  story 

remain  in  the  shadows. 


Nothing  can  prepare  you  for  the  things  you  may  witness.  But  using  the  right  film  can  help  you  antici-  'fcf 


pate  almost  any  situation.  For  more  and  more  photojournalists  the  right  film  is  Fujicolor  Super  G  Plus  800. 

,  This  high-speed  color  negative  film  is  versatile  enough  to  perform  well  in  most  conditions.  And 

Super  G  Plus  800  delivers  high-speed  performance  with  the  grain  and  sharpness  usually  found 
in  ISO  400  film.  In  photojournalism,  the  circumstances  are  rarely  ideal.  But  with  Super  G  Plus  800 


you  can  be  sure  the  story  you're  telling  won't  involve  an  excuse. 
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FEBRUARY 

22-24  Southern  Newspaper  Publishers  Association 

Newspaper  in  Education/Literacy  Workshop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

26- 27  Maryland-Delaware-D.C.  Press  Association  Winter 

Convention,  the  Admiral  Fell  Inn,  Baltimore 

27- 1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  III. 


Reader  Services 

SHOW  to  Contact  Editor  &  Publisher 

■  Mail:  llWest  19th  street, 

New  York,  NY  10011-4234 
■  E-mail:  eclpub@mediainfo.com 
■  Phone:  (212)  675-4380 
■  Fax:  Editorial/Permissions  (212)  691-7287 
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MARCH 

4-7  Suburban  Newspapers  of  America  Spring  Publishers’ 
Conference,  Marriott  Marco  Island  Resort,  Marco 
Island,  Fla. 

7-10  Southern  Newspaper  Publishers  Association 

Newspaper  Operations  Conference  and  Trade  Show, 
Dallas 

11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
14-17  Inter  American  Press  Association,  Midyear  Meeting, 
Condado  Plaza  Hotel  &  Casino,  San  Juan,  Puerto  Rico 
16-19  America  East  Newspaper  Operations  &  Technology’ 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

16-20  Seybold  Seminars  New  York/Publishing  ’98 

Conference  &  Expo,Javits  Convention  Center,  New 
York 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Ciovemment  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 
Bloomington,  111. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel, Washington,  D.C. 

APRIL 

2- 4  Society  of  Collegiate  Journalists  Biennial  Convention, 

Wartburg  College,  Waverly,  Iowa 

3- 4  Free  Community  Papers  of  New  England  Spring 

Convention,  Newport  Marriott,  Newport,  R.I. 

14-18  Southern  Circulation  Manager’s  Association  Annual 
Conference,  Clarion  Plaza  Hotel,  Orlando,  Fla. 

16-19  GMA  Users  Group  National  Conference,  Doubletree 
Hotel,  Austin, Texas 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewais,  subscription  payments, 
change  of  address,  back  copies,  annuai  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax;  (973)  627-5872. 


IBM  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to;  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor"  or  “Shop  Talk  at  Thirty," 
c/o  George  Garneau. 


SE&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


Editorial  Reprints/Permissions 

Mmjjjm  ■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 


B  Mailing  Lists 

■  Editor  &  Publisher  does  qqI  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 


2  Editor  &  PiiBusHER 


http;//www.mediainfo.com 


February  21, 1998 


LIBERATE 


Co6  Angctrs  Simcs 


I've  Been 
Blessed' 


CUBA?  Recently,  Parade  Magazine  ran  an  interview  with  Cuba  Gooding  Jr., 
the  latest  winner  of  the  Academy  Award  for  Best  Supporting  Actor. 
The  revealing  interview  brought  out  a  side  of  this  talented 
actor  that  was  both  touching  and  forceful.  Parade  readers  were 
exposed  to  a  man  with  a  deep  sense  of  personal  history  as  well 
as  an  eye  very  much  on  the  future.  Every  Sunday,  Parade  readers 
are  presented  with  this  kind  of  exciting,  penetrating,  and  timely 
editorial.  Which  is  why  Parade  has  become  such  an  integral 
part  of  Sundays  for  millions  of  people.  And  why  they  didn’t  pass  up 
an  opportunity  to  visit  “Cuba.” 


INSIOCi  Best  Medicai  A(lvice..^rom  Dr.  Isudorc  Roscotctd 


Nothing  Moves  America  Like  PARADE 


mamssrnm 


A  HOVE  THE  EOU) 


E&P  names  Levins 
executive  editor 

Hoag  levins  was  appointed  exec¬ 
utive  editor  of  news  operations 
for  Editor  &  Publisher  Co. 

Levins,  5 1 ,  will  report  to  James  T. 
Robison,  senior  vice  president  for 
news  and  editor  of  Editor  &  Publisher 
Co.  A  former  executive  editor  of  the 
New  York  Times  News  Service,  Robison 
joined  the  company  last  November. 

Levins  was  previously  editor  of 
E&P’sWeb  site  —  Mediainfo.com  — 
and  its  bimonthly  MediaINFO.com 
magazine,  which  covers  the  Internet 
news  business. 

In  his  newly  created 
position.  Levins  will 
oversee  the  daily  edito-  | 

rial  operations  of  all 
Editor  &  Publisher  Co.’s  H 

print  and  online  prod-  Wr 
nets,  including  the 
weekly  Editor  & 

Publisher,  monthly  Free  Paper 
Publisher,  bimonthly  MediaINFO.com 
and  daily  Web  site. 

In  another  move,  George  Garneau, 
acting  managing  editor  of  E&P  maga¬ 
zine  since  August  1997,  was  appointed 
managing  editor  and  will  report  to 
Levins.  “These  two  appointments  are 
crucial  steps  as  we  build  a  central  news¬ 
room  —  merging  the  previously  sepa¬ 
rate  E&P  online  and  print  operations,” 
Robison  said.  “Our  combined  news¬ 


gathering  efforts  will  give  us  extra  I  served  as  associate  editor,  Washington 
strength  and  allow  us  to  tailor  the  news  j  correspondent  and  senior  editor, 
for  whichever  delivery  system  best 
enables  us  to  get  information  to  readers 
as  quickly  and  effectively  as  possible.” 

Levins,  a  writer  and  photographer 
who  has  spent  nearly  30  years  in  news¬ 
papers,  magazines  and  book  publish¬ 
ing,  said:“E&P’s  mission  continues  to 
be  what  it  has  always  been:  Cover  all 
aspects  of  the  newspaper  industry  in  a 
manner  that  is  mindful  of  all  media  — 
print,  broadcast  and  the  Internet  — 
and  technologies  that  compete  for  the 
same  audiences  and  advertisers.” 

Levins,  author  of  six  nonfiction  books, 

^ started  as  a  copy  boy  at 
fhe  Courier  Post  in 
^  %  Cherry  Hill,  N.J.,  in  1969 

f  and  went  on  to  work  as 
I  M.  I  a  reporter  for  the  Phila- 
I  delphia  Inquirer  and 

Philadelphia  Daily 
Qameau  News.  His  is  a  three¬ 

time  winner  of  the 

Philadelphia  Press  Association’s  Annual 
Grand  Award  for  Best  Reporting  in  Any 
Media  and  has  won  awards  from  the 
Pennsylvania  Newspaper  Publishers 
Association,  Philadelphia  Bar  Assoc¬ 
iation  and  National  Press  Photo¬ 
grapher’s  Association. 

Garneau,  45,  began  his  career  in 
1980  as  a  reporter  for  the  Key  West 
Citizen  in  Florida.  After  a  stint  at  the 
now-defunct  Dispatch  in  Union  City, 

N.J.,  he  joined  E&P  in  1984  and  has 


S.F.  news  exec 
weds  Hollywood 
film  star 

PHIL  BRONSTEIN,  EXECUTIVE  edi¬ 
tor  of  the  San  Francisco  Examiner, 
exchanged  marriage  vows  with  Holly¬ 
wood  film  star  Sharon  Stone  on  Valen¬ 
tine’s  Day  at  her  Beverly  Hills  home. 

The  newlyweds  —  he,  47,  she,  39  — 
met  on  the  San  Francisco  set  of  her  lat¬ 
est  movie.  Sphere,  according  to  her 
press  agent,  Cindy  Berger.  Stone  also 
has  a  home  in  San  Francisco. 

It  was  the  second  marriage  for  both. 
The  Examiner,  the  flagship  of  leg¬ 
endary  publisher  William  Randolph 
Hearst,  said  Bronstein  plans  to  return 
to  the  newspaper  after  honeymooning 
at  an  undisclosed  location. 


Levins 


San 

Examiner  editor  Phil 
Bronstein  and 

then-girlfriend  a 

actress  Sharon 

the 

her  new 

Three  days  later,  they 

said,  "I  do"  —  executing  a  media  merger 

linking  Los  Angeles  and  San  Francisco. 


Calif.  Editor  Hits  Lotto  Jackpot 


COUNTY  EDITOR  BURTON  Swope  walked  into  the 
Ventura  (Calif.)  County  Star  last  week  and  casually 
asked  another  editor,  Jim  Medina,  if  a  reporter  was  avail¬ 
able  to  conduct  an  interview. 

The  stunned  Medina  realized  the  subject  of  the  inter¬ 
view  was  Swope  himself  when  _ 

Swope’s  wife,  Joanie,  unfurled  a 
two-foot-long  blowup  of  a  check 
declaring  her  husband  as  the  win- 
ner  of  $3  million  in  state  lottery'  r-  * 

“He  had  a  Cheshire-cat  grin  on 
his  face,  but  I  think  he  was  still  in  a 
state  of  shock,”  said  Medina.  “We 
were  all  shocked  but  everyone  in  l 

the  newsroom  came  over  to  con-  \ 

Swope,  52, decided  on  the  spur 


of  the  moment  to  buy  five  lottery  tickets  while  shopping 
for  a  Valentine  gift  for  his  wife,  who  was  laid  off  from  her 
job  last  September.  When  one  of  the  tickets  turned  up  a 
winner,  he  couldn’t  believe  it  and  called  his  mother  in 
Fresno  to  double-check  the  six  numbers. 

His  first  move  as  a  millionaire  was 
'  I  to  pop  open  a  bottle  of  champagne. 
'  i  His  second  was  to  lease  a  $19,000 
y  Saturn  to  replace  his  ancient  hatch- 

K  consider  his  future.  He  said  he  loves 
newspaper  work  but  finds  the  idea 
of  traveling  in  Europe  and  writing 

He  will  receive  $108,000  a  year 
after  taxes  for  the  next  20  years. 
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More  in  Orlando  This 
June  for  Newspapers 


Over  200,000  Square  Feet  of  Exhibits 

Where  newspapers  can  see,  learn  and  decide  about  all  the  latest  technologies  and  equipment. 
Come  to  NEXP0*98  June  20-23,  1998  at  the  Orange  County  Convention  Center  in  Orlando. 

Register  Today! 


Visit  NAA's  Web  site  at  www.naa.org  or  call  fax-on-demand  at  (703)  716-6291  and  reference  these  documents: 
(710)  Registration  form;  (720)  Housing  and  Travel  form;  (730)  List  of  Exhibitors;  (740)  Program  at  a  Glance; 
(750)  Rising  Stars;  (770)  Labor  Relations  &  Technology  Seminar. 


WRITERS  WORKSHOP 


BY  JACK  HART 


Matters  Of  Style 


SOME  OLD-LINE  EDITORS 
treat  the  AP  Stylebook  as  a 
catechism,  a  religious  guide 
meant  to  be  taken  on  faith. 

It’s  nothing  of  the  sort,  of 
course.  The  AP  Stylebook  —  along 
with  all  other  stylebooks  —  is  a  conve¬ 
nient  collection  of  rules  gathered  from 
a  variety  of  sources,  some  liberal  and 
others  conservative,  some  erudite  and 
others  filled  with  myth  and  supersti¬ 
tion. 

It  pays  to  remember  that  our  style- 
book  is  fairly  new,  rather  than  some 
sort  of  revealed  truth  handed  to  Moses 
on  stone  tablets. 

An  AP  stylebook  has  existed  for 
decades.  But  the  current 
version  dates  back  to 
only  1977,  when  UPI  and 
AP  first  published  a  com¬ 
bined  stylebook. 

Not  only  is  our  style- 
book  a  relative  latecom¬ 
er,  but  it  also  incorpo¬ 
rates  a  number  of  ques¬ 
tionable  rules  that  smell 
of  antiquity  even  though 
they,  too,  are  late  arrivals. 

For  example,  the  AP  Stylebook  insists 
that  we  distinguish  between  that  and 
which  and  marshals  impeccable  logic 
to  argue  that  each  should  be  restricted 
to  a  different  grammatical  role.  It’s  a 
perfectly  valid  distinction,  and  there’s 
no  good  reason  we  shouldn’t  follow  it. 
(See  the  “essential  clauses”  entry  on  p. 
73  of  the  1997  edition.)  But  we  also 
should  remember  that  for  most  of  its 
history  English  has  made  no  such  dis¬ 
tinction.  Shakespeare  ignored  the  dif¬ 
ference.  So  did  the  translators  of  the 
King  James  Bible.  So  do  many  —  per¬ 
haps  most  —  current  speakers  and 
writers  of  English. 

Given  the  widespread  disregard  for 
the  rule,  it’s  not  surprising  that  it  lacks 
organic  roots  in  the  language.  In  fact, 
the  Fowler  brothers  first  proposed  the 
current  version  in  1909. 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
Portland,  Ore.  (phone  505-221-8229; 
fax  505-294-5012;  mail  1520 
Broadway  Portland,  OR  97201;  e-mail 
jackhart@news.  oregonian.  com ). 


So  much  for  divine  guidance. 

When  we  start  referring  to  our 
stylebook  in  reverential  tones  that 
allow  for  no  possibility  of  debate,  we 
also  forget  that  ours  is  only  one  of  sev¬ 
eral  respectable  stylebooks  for 
American  English. 

Federal  bureaucrats  follow  the 
Government  Printing  Office 
Stylebook.  Book-publishing  houses 
often  adhere  to  the  Chicago  Manual 
of  Style,  which  is  published  by  the 
University  of  Chicago  Press. 

Other  publishers  follow  the 
Modern  Language  Association 
Stylebook.  The  Economist  has  its  own 
wonderful  style  manual.  And  Wired 
magazine  publishes  a 
style  guide  that  focuses 
on  —  not  surprisingly  — 
computers  and  the 
Internet. 

Presumably,  each  of 
those  other  sty  lebooks 
has  its  own  devotees 
who  wrap  themselves  in 
their  own  rules  and  regu¬ 
lations.  Conformity  has 
its  comforts. 

Of  course,  these  stylebooks  disagree 
with  one  another  on  dozens  of  points. 
The  AP  Stylebook  insists  that  we  drop 
the  zeros  for  the  times  on  the  hour 
while  we  run  a.m.  and  p.m.  designa¬ 
tions  in  lower  case.  So  we  write  “4 
p.m.” 

The  Chicago  Manual  of  Style,  on 
the  other  hand,  insists  on  retaining  the 
zeros  while  running  the  A.M.  and  P.M. 
designations  upper  case.  So  it’s  “4:00 
P.M.”  And  so  it  goes  ....  We  use 
numerals  for  quantities  above  nine. 
Chicago  style  makes  the  break  at 
“ninety-nine.”  We  always  place  periods 
inside  quotation  marks.  Chicago 
makes  an  exception  when  single 
quote  marks  are  used  to  set  off  special 
terms.  We  use  a  single  style  of  dash. 
The  Chicago  manual  calls  for  special¬ 
ized  dashes  in  four  different  lengths. 

Clearly,  style  taps  no  universal 
truths.  Which  is  not  to  say  that  we 
shouldn’t  follow  style  ....  To  the  con¬ 
trary,  a  stylebook  brings  consistency  to 
English  mechanics  in  the  same  way 
that  Dr.  Johnson’s  dictionary  brought 
consistency  to  English  spelling. 


Of  course,  English  spelling  is  the 
prime  example  of  the  fact  that  consis¬ 
tency  is  not  the  same  thing  as  sense. 

Still,  consistency  is  a  virtue.  It  sim¬ 
plifies  our  decision-making  by  making 
sure  we  don’t  have  to  start  from 
scratch  every  time  we  confront  a  style 
question. 

And  it  no  doubt  helps  our  readers 
by  making  the  paper’s  content  a  little 
more  predictable. 

Nonetheless,  as  Emerson  pointed 
out,  a  foolish  consistency  is  the  hob¬ 
goblin  of  little  minds.  The  main  point 
of  style  should  always  be  the  main 
point  of  any  newsroom  rule  or  proce¬ 
dure  —  it  should  help  us  communi¬ 
cate  more  clearly. 

Sometimes  it  doesn’t,  and  strict 
adherence  to  style  can  produce  odd 
constructions  likely  to  baffle  readers. 
Take  this  sentence: “He  also  helps  the 
river  pilots  to  berth  the  ships  that 
arrive  at  night,  placing  the  multiton 
seagoing  vessels  within  inches  of  their 
targets  on  the  docks.”  So  what’s  a  mul¬ 
titon  vessel?  What  the  writer  meant,  of 
course,  was  “multi-ton.”  But  the  editor 
who  handled  the  sentence  was 
scrupulous  about  sty'le,  which  tells  us 
that  we  ordinarily  don’t  hyphenate 
prefixes  attached  to  words  beginning 
with  consonants.  Hence, “multiton,” 
which  has  an  odd,  vaguely  Greek  look 
to  it.  Perhaps  Achilles  sailed  to  Troy  in 
a  multiton. 

When  style  violates  sense,  we 
should  violate  style. 

Writers  shouldn’t  hesitate  to  confer 
with  their  line  editors  if  they  think 
that  breaking  a  style  rule  will  result  in 
a  clearer  construction.  The  line  editor 
can  confer  with  the  slot  or  chief  of 
the  copy  desk,  the  news  editor  or 
whoever  is  the  final  arbiter  on  style 
questions. 

When  the  key  players  agree  that 
violating  style  is  a  good  idea,  they  can 
send  the  copy  through  the  pipeline 
with  a  notes-mode  flag  or  a  cq  that 
warns  copy  editors  to  leave  the  style 
violation  alone. 

When  it  comes  to  stylebook  ques¬ 
tions,  common  sense  and  a  good-faith 
effort  to  communicate  should  prevail. 
The  point  is  not  stylistic  purity;  it’s 
reaching  readers. 
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Segmenting  Rule 
Makes  Sense 

WHEN  THE  SO-CALLED  market  segment  pricing  controversy 
blew  up  at  the  Audit  Bureau  of  Circulations’  annual  meeting 
last  November,  we  pushed  for  this  simple,  sensible  compro 
mise:  Permit  the  audited  reporting  of  targeted  subscribers  —  but  pre¬ 
serve  the  integrity  of  paid  circulation  by  forbidding  deep  discounts  to 
attract  those  demographics. 

At  the  time,  proponents  of  market  segment  pricing  were  asking  ABC 
to  permit  subscriptions  to  preferred  readers  at  prices  as  low  as  75%  off 
the  basic  rate  —  and  still  count  those  sales  in  paid  circulation.  ABC,  of 
course,  has  never  allowed  newspapers  to  count  as  paid  circulation  any 
copy  sold  for  less  than  50%  of  their  basic  rates. 

Newspapers  need  new  ways  to  showcase  their  demographic  reach. 

But  the  75%  discount  is  simply  a  bad  idea  that  cheapens  the  value  of 
paid  circulation  —  and  raises  the  specter  of  cherry-picking  price  wars 
that  benefit  nobody. 

After  going  back  to  the  drawing  board,  an  ABC  task  force  has  come  up 
with  a  new  market  segmenting  proposal  that  drops  the  75%  discount, 
yet  allow  s  newspapers  to  report  separately  subscriptions  sold  to  targeted 
demographic  groups,  such  as  college  students  or  senior  citizens. 

The  big  advantage  for  newspapers  is  that  they  can  offer  these  readers 
subscriptions  at  a  new  “basic”  rate  that  can  be  lower  than  their  regular 
basic  rate,  but  is  not  reported  as  a  discount.  At  the  same  time,  the  integri¬ 
ty  of  ABC’s  paid  circulation  figure  is  preserved  because  the  market  seg¬ 
ment  basic  rate  —  and  any  discount  on  it  —  must  be  at  least  50%  of  the 
paper’s  regular  subscription  rate. 

It’s  a  fair  plan.  We  think  it  merits  industrywide  support. 
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LETTERS  TO  THE  EDITOR 


Column  lacked 
intelligence 

BETTER  HEADLINE  for  Jay 
Schiller’s  scathing  indictment  of 
the  Newspaper  in  Education  program 
(“NIE,  Or  No  Income  Expected,”  Jan. 

24,  pp.  4, 39)  would  have  been  “NIE, 

Or  No  Intelligence  Exhibited”  —  at 
least  on  the  part  of  the  author. 

Intelligent  managers  realize  that  an 
NIE  program  will  be  an  expensive 
addition  to  any  newspaper  s  menu  of 
services  —  but  one  which  will  enable 
us  to  improve  our  image  in  the  com¬ 
munity  service  arena.  NIE  should  be 
viewed  as  a  community  service  or  pub¬ 
lic  relations  function,  not  a  circulation, 
advertising  or  marketing  tool. 

Businesses  that  serve  students  are 
generally  patronized  by  parents  and 
grandparents,  not  to  mention  the  stu¬ 
dents  themselves.  Our  advertisers  reap 

Newspaperdom* 


50  YEARS  AGO . . .  When  the  Miami 
Herald  and  News  started  charging 
radio  stations  for  program  listings,  a 
great  debate  was  launched.  E&P 
sided  with  the  newspapers,  which 
argued  that  radio  had  been  enjoying 
a  free  ride  long  enough  and  should 
pay  for  papers  to  publish  program 
listings,  just  as  radio  stations  charged 
newspapers  for  promotional  ads. 

On  the  grounds  that  they  would 
“break  down  the  present  system  of 
responsibility  and  accountability,” 
E&P  vigorously  opposed  measures 
—  proposed  in  various  state  legisla¬ 
tures,  notably  New  York  and  New 
Jersey  —  that  would  absolve  newspa¬ 
pers  of  responsibility  for  wire  ser¬ 
vice  or  syndicated  material. 

From  Editor  &  Pubusher 
February  21,  1948 
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For  another  response  to 
Jay  Schiller’s  column,  see  "Shop  Talk"  on  p.  56 


immediate  benefits.  Today’s  kids  have 
more  discretionary  money  available  to 
them  than  any  previous  generation  in 
history’  had.  Savvy'  advertisers  realize 
this,  and  are  cashing  in  in  a  big  way. 

In  Elkhart,  Ind.,  home  of  the  109- 
year-old  Elkhart  Truth,  teachers  have 
asked  why  they  can’t  get  the  preprint¬ 
ed  advertising  inserts  because  they  like 
to  do  math  and  comparison  shopping 
lessons  based  on  those  advertisements. 
The  answer  is  simply  that  our  advertis¬ 
ers  will  send  us  only  enough  inserts 
for  our  home-delivery  customers  and  a 
few  for  newspaper  racks  in  selected 
ZIP  codes  only. 

To  say  newspapers  in  schools  are 
worthless  to  advertisers  is  just  plain 
dumb  —  thoughtless  at  best. 

Marketing  surveys  show  that  children 
of  all  ages  help  make  purchasing  deci¬ 
sions  for  their  families,  so  exposure  in 
the  schools  should  be  a  bonus  for 
advertisers.  Schiller  has  likened  NIE 
papers  to  the  nonsubscription-based 
publications  commonly  called  “shop¬ 
pers”  or  “TMC  vehicles.”  This  is  not 
only  an  “apples  and  oranges”  compari¬ 
son,  it’s  downright  insulting  to  real 
newspapers  that  proudly  sponsor  NIE 
programs  and  pay  full-time  profession¬ 
als  to  manage  them. 

Today’s  students  are  exploited  by 
the  electronic  media  and  pandered  to 
over  the  Internet.  Newspapers  remain 
the  best  information  service  provider 
available  to  the  masses  today  —  but 
people  have  to  learn  that.  This  morn¬ 
ing,  my  kindergartner  told  me  her  class 
was  assigned  to  watch  the  weather 
forecast  on  TV  and  to  discuss  it  in 
class.  Instead,  I  took  out  the  full-color 
weather  page  from  my  morning  news¬ 
paper  and  we  checked  our  outdoor 
thermometer  and  wrote  the  tempera¬ 
ture  and  time  on  the  page.  She  took 
that  to  class  with  her.  My  daughter  and 
her  classmates  need  to  know  there  are 
more  ways  to  gather  information  than 
sitting  idly  with  their  eyes  glued  to  a 
TV  set.  If  newspaper  people  don’t 
fight  for  inclusion,  if  we  don’t  stand  up 
for  ourselves,  nobody  will.  NIE  gives  us 
good  reason  to  do  just  that. 

Newspapers  benefit  from  NIE  pro¬ 
grams  in  ways  beyond  the  obvious: 
future  subscribers  in  the  long  term. 


Advertisers  also  benefit,  and  so  do  we 
—  in  terms  of  circulation  sales  and 
community  respect.  NIE  is  enlightened 
self-preservation.  If  ways  aren’t  found 
to  attract  people  to  newspapers  when 
young,  they  won’t  be  reading  when 
they’re  adults.  It’s  important  that  news¬ 
paper  reading  becomes  a  habit  for 
today’s  students.  A  literate  community 
is  more  civic-minded.  Informed  citi¬ 
zens  go  to  the  polls  and  make  their 
voices  heard  on  issues  of  importance 
to  us  all. 

Regarding  the  “padding”  of  class¬ 
room  numbers,  I  don’t  know  of  any 
NIE  professionals  who  do  that,  and 
Truth  NIE  teachers  would  be  livid, 
because  they  don’t  want  to  waste 
newspapers.  If  they  lose  students  dur¬ 
ing  the  term,  they  call  to  cut  back 
orders.  Some  teachers  get  the  paper 
every  day  at  school  —  and,  yes,  they 
have  their  own  subscriptions  at  home. 

My  company  puts  a  lot  of  money, 

(See  Letters  on  page  40) 
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EVEM 

BY  KELVIN  CHILDS 

Feds  Arrest  Two  for 
Newspaper  Espionage 

Offered  to  sell  subscription  and  marketing  data  to  competing  paper 


Two  CIRCULATION  MANAGERS  from 
rivals  of  the  Atlanta  Journal  and  Con¬ 
stitution  were  arrested  by  federal 
agents  earlier  this  month  after  they 
offered  to  sell  their  company’s  market¬ 
ing  plans  and  subscription  lists  to  the 
Atlanta  daily  for  $150,000. 

Carroll  Lee  Campbell,  former  circulation  man¬ 
ager  of  the  Gwinnett  Daily  Post,  and  Paul  Edward 
Soucy,  former  district  circulation  manager  of  a  sis¬ 
ter  paper,  the  Rockdale  Citizen,  were  arrested  by 
FBI  agents  on  Feb.  6  in  a  shopping  center  parking 
lot.  Charged  with  mail  fraud  and  economic  espi¬ 
onage,  Campbell  and  Soucy  were  released  on 
$50,000  bond. 

When  contacted  by  E&P  last  week,  Campbell 
and  his  attorney,  Brian  Mendelsohn,  declined  to 
comment.  Soucy  did  not  return  messages  left  on 
his  answering  machine. 

FBI  AGENT  POSES  AS  ATTORNEY 

According  to  federal  authorities,  the  two  men 
came  to  the  parking  lot  on  Feb.  6  for  the  second  of 
what  they  believed  to  be  meetings  with  a  lawyer 
of  the  Journal-Constitution.  But  the  go-between 
was  actually  an  FBI  agent.  Journal-Constitution 
executives  alerted  the  U.S.  Attorney’s  office  after 
they  were  initially  contacted  by  Campbell.  The  FBI 
subsequently  set  up  a  sting-like  operation  with  an 
agent  posing  as  an  employee  of  the  Atlanta  paper. 

According  to  federal  investigators,  Campbell 
sent  letters  to  the  Journal-Constitution's  pub¬ 
lisher  and  attorneys,  and  to  parent  company  Cox 
Enterprises  in  September  1997,  offering  to  sell  pro¬ 
prietary  information  from  inside  the  Daily  Post. 
Some  of  the  data  was  relevant  to  a  lawsuit  filed  by 
the  Journal-Constitution  against  local  county' 
officials  in  an  attempt  to  stop  them  from  placing 
their  legal  advertising  in  the  Daily  Post. 

FBI  CHARGES 

In  an  affidavit,  the  FBI  charged  that: 

Campbell,  who  was  also  the 
Daily  Post's  classified  advertis¬ 
ing  manager,  promised  to  sell 
marketing  strategies,  expansion 
plans,  and  the  paper’s  subscriber 
list  to  the  Atlanta  newspaper  for 
$  1 50,000.  He  also  offered  a  copy 
of  the  Post's  contract  with  Gene- 
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sis  Cable,  days  before  it  was  announced. 

Using  the  alias  “Athena,”  Campbell  corre¬ 
sponded  with  Journal-Constitution  representa¬ 
tives  by  telephone  and  through  personal  ads  in  the 
paper.  The  FBI  arranged  a  meeting  with  him  on 
Jan.  23,  and  an  agent  posing  as  a  lawy'er  gave 
Campbell  $5,000  for  some  of  his  documents.  They 
agreed  to  speak  again  to  arrange  another  meeting 
to  exchange  the  rest  of  the  money  and  documents. 

After  that,  the  FBI  contacted  Daily  Post  officials, 
who  identified  Campbell  based  on  information 
provided  by  investigators. 

CAMPBELL  ANO  A  LOOKOUT 

Campbell  was  arrested  at  the  subsequent  shop¬ 
ping  center  meeting.  Agents  noticed  Soucy 
observing  the  parking  lot  transaction,  questioned 
him  and  later  arrested  him  at  Campbell’s  home  as 
they  searched  the  premises  for  the  $5,000.  Soucy 
said  he  was  paid  $500  to  act  as  a  lookout. 

Campbell  was  hired  in  August  1996  as  circula¬ 
tion  manager  of  the  Citizen  before  being  trans¬ 
ferred  to  the  Daily  Post,  said  Thomas  J.  Stultz,  pres¬ 
ident  of  the  publishing  division  of  Gray 
Communications  Systems  Inc.,  parent  company  of 
both  papers.  Stultz  said  Campbell  was  fired  in  Jan¬ 
uary'  for  poor  performance,  and  Soucy  was  fired 
the  same  month  because  he  failed  to  return  to 
work  after  a  medical  leave  that  had  begun  in  Sep¬ 
tember  1997. 

Stultz  said  he  commends  the  Journal-Constitu¬ 
tion  for  cooperating  in  the  investigation.  “They  did 
the  right  thing,”  he  said. 

He  said  that  having  an  employee  accused  of 
selling  inside  information  is  jarring,  but,“one  of  the 
things  he  planned  to  share  with  them  was  our 
plan  to  go  metrowide,  and  that  is  absolutely,  posi¬ 
tively  not  true.  We  have  set  our  course,  and  our 
course  is  to  be  a  Gwinnett  County'  daily'.”  Stulz  said 
the  other  documents,  “while  proprietary,  didn’t 
have  any  secrets  of  which  they  (the  Journal-Con¬ 
stitution)  were  not  aware.”  He  said  Journal-Con¬ 
stitution  executives  saw  the 
cable  TV  contract  during  discov¬ 
ery  proceedings  of  the  recent 
lawsuit. 

Stultz  said  there  is  no  indica¬ 
tion  that  other  employees  are  in¬ 
volved,  but  noted  that  the  inves¬ 
tigation  is  continuing.  The  FBI 
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indicated  it  believes  Campbell  and  Soucy  are  the 
only  persons  involved.  Federal  authorities  noted, 
however,  that  Campbell  did  offer  another  newspa¬ 
per  employee  $300  for  the  Daily  Post’s  subscriber 
list,  but  she  refused  and  reported  the  matter  to  her 
supervisor. 

BORROWED  MERCEDES 

Stultz  said  Campbell  also  borrowed  a  Mercedes- 
Benz  from  another  newspaper  employee  so  he 
could  make  a  better  impression  at  the  Feb.  6  meet¬ 
ing. 

According  to  the  FBI,  Campbell  offered  some  of 
the  materials  to  help  the  Journal-Constitution 
prevail  in  its  appeal  of  its  lawsuit  challenging  the 
Daily  Post's  right  to  carry  legal  advertising  for 
Gwinnett  County.  The  Journal-Constitution  con¬ 


tends  that  the  Daily  Post  lost  its  eligibility  to  serve 
as  county'  legal  organ  when  it  began  an  alliance 
May  1997  with  Northeast  Gwinnett  Cable  Vision. 
In  that  arrangement,  the  paper  goes  to  34,000  of 
the  cable  company’s  subscribers  as  part  of  their 
basic  service.  The  Journal-Constitution  argued 
that  because  of  the  deal,  the  Daily  Post  no  longer 
has  the  85%  paid  circulation  as  required  by  state 
law  to  qualify  for  legal  advertising. 

The  Journal-Constitution  sued  the  officials 
who  chose  to  place  legal  ads  in  the  Daily  Post, 
demanding  that  it  be  awarded  the  $800,000  con¬ 
tract  instead.  A  lower  court  rejected  the  Journal- 
Constitution's  case  in  July,  and  it  was  under  appeal 
before  the  Georgia  Supreme  Court  when  Camp¬ 
bell  made  his  overture.  On  Feb.  2,  the  high  court 
also  ruled  against  the  Journal-Constitution. 


BY  MARK  FITZGERALD 

Getting  Personal  In  St.  Louis 

Did  the  editor  threaten  a  libel  suit? 


Did  ST.  LOUIS  Post-Dispatch  editor  Cole  C. 
Campbell  threaten  libel  action  in  a  letter  to 
the  St.  Louis  Journalism  Review  just  as  it 
was  about  to  publish  a  profile  of  the  daily’s  edito¬ 
rial  page  editor? 

“If  you  publish  any  statements  alleging  that 
[editorial  page  editor  Christine  A.  Bertelson’s] 
appointment  was  made  for  personal  reasons,  that 
will  be  libelous  on  its  face  —  to  her  and  to  me,” 
wrote  Campbell,  who  went  on  to  give  a  brief 
description  of  libel  law  and  add  that  his  legal 
understanding  had  been  “confirmed  ...  in  con¬ 
nection  with  this  inquiry  with  counsel  for  the 
Post-Dispatch.” 

To  its  recipient,  Ed  Bishop,  editor  and  general 
manager  of  the  St.  Louis  Journalism  Review,  the 
letter  was  an  out-and-out  libel  threat. 

“My  reaction  was  anger,  and, ‘Hey,  this  guy  can’t 
intimidate  and  bully  us,’”  Bishop  said.  “I  don’t 
think  anything  we  did  was  libelous  —  and  I  don’t 
think  Cole  really  believed  it  was  going  to  be 
libelous.  The  thing  that  bothered  me  the  most  is 
the  idea  that  he  thought  he  could  control  the  flow 
of  information.” 

Nonsense,  Campbell  responds.  No  threat  was 
intended,  he  said.  The  letter  was  simply  an  “admo¬ 
nition”  that  SJR  get  its  facts  straight. 

“It  has  never  been  my  intention  to  sue  anybody,” 
Campbell  said.  “It  is  not  my  intention  to  threaten 
anybody.  My  intention  has  always  been  to  speak  to 
the  issue  of  journalism  standards. 

“It  wasn’t  a  threat,  it  was  a  nudge,  a  nudge  to 
them  to  get  somebody  with  competence  in  the 
area  of  press  standards  and  laws  to  read  [the  arti- 
clej  carefully  before  they  published  it,”  Campbell 
added. 


Campbell’s 
letter,  dated 
Jan.  21,  was 
sent  by  courier 
to  SJR  as  a  free¬ 
lance  writer, 

Ellen  Harris, 
was  preparing 
a  profile  of 
Christine  A. 

Bertelson,  who 
last  March  was 
promoted  to  editorial  page 
editor.  Bertelson,  48,  had 
worked  as  a  reporter  at  the 
Post-Dispatch  from  1972-75 
and  returned  in  1986,  becom¬ 
ing  a  columnist  in  1993.  In 
addition  to  chronicling  her 
efforts  to  liven  up  the  editor¬ 
ial  page  with  a  new  op-ed 
comic  strip,  reorganization 
of  editorial  writers  and  a 
nationwide  search  for  a  new’ 
editorial  cartoonist,  the  pro¬ 
file  leaned  heavily  on  not-for- 
attribution  comments  about 
Bertelson’s  personal  and 
working  style. 

“I  had  reason  to  believe  they  didn't  have  a  good 
mastery  of  how  she  had  taken  what  was  a  mori¬ 
bund  .  .  .  editorial  page  and  turned  it  around.  I 
didn’t  want  them  to  de-legitimize  someone  who  is 
doing  a  bang-up  job  as  editorial  page  editor,” 
Campbell  said. 

Campbell  declined  to  characterize  the  story’  as 


Any  suggestion  that  St.  Louis 
Post-Dispatch  editor  Cole 
Campbell  (right)  promoted 
Christine  Bertelson  (left)  to 
editorial  page  editor  for 
personal  —  rather  than 
professional  —  reasons  is 
libelous,  Campbell  warned  the 
St.  Louis  Journalism  Review. 
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Cole  Campbell’s  Letter 

Here  is  the  text  of  the  Jan.  2 1  letter  from  St.  Louis 
R)st-Dispatch  editor  Cole  C.  Campbell  to  St.  Louis  Jour¬ 
nalism  Review  editor  and  general  manager  Ed  Bishop: 
PERSONAL  AND  CONFIDENTIAL 
Dear  Mr.  Bishop:  Ellen  Harris,  a  free-lance  writer  repre¬ 
senting  herself  as  on  assignment  for  the  St.  Louis  Journal¬ 
ism  Review,  has  raised  questions  about  whether  the 
appointment  of  Christine  A.  Bertelson  as  editorial  page 
editor  of  the  St.  Louis  Post-Dispatch  was  based  on  a  per¬ 
sonal  rather  than  a  professional  basis.  As  I  have  communi¬ 
cated  to  you  in  at  least  two  conversations,  Ms.  Bertelson 
was  named  to  the  editorship  on  the  basis  of  her  profes¬ 
sional  experience,  her  talent  as  an  opinion  writer  and  her 
demonstrated  potential  for  leading  the  editorial  page 
through  rigorous  change.  If  you  publish  any  statements 
alleging  that  her  appointment  was  made  for  personal  rea¬ 
son,  that  will  be  libelous  on  its  face  —  to  her  and  to  me. 
No  matter  to  whom  you  might  attribute  such  as  an  allega¬ 
tion  or  how  you  might  frame  it  (such  as  a  rumor)  the  jour¬ 
nalism  review  is  liable  for  the  truth  or  falsity  of  the  state¬ 
ments  it  publishes.  I  know  this  as  a  seasoned  journalist 
and  have  confirmed  it  in  connection  with  this  inquiry 
with  counsel  for  the  Post-Dispatch.  A  journalism  review 
that  knowingly  publishes  libelous  falsehoods  risks  more 
than  its  assets  —  it  also  forfeits  its  claim  to  speak  for  jour¬ 
nalistic  principles. 

This  letter  is  for  your  information  and  not  for  publica¬ 
tion  or  any  other  dissemination. 

Sincerely,  Cole  C.  Campbell 


it  appeared,  except  to  say, “It  confirmed  my  impulse  to  send 
the  letter.” 

The  Bertelson  profile  appeared  in  SJR's  February  issue  — 
and  so  did  Campbell’s  letter,  despite  being  labeled  “Personal 
And  Confidential"  at  the  top  and  its  last  sentence:  “This  let¬ 
ter  is  for  your  information  and  not  for  publication  or  any 
other  dissemination.” 

Bishop  said  he  printed  the  letter  —  side  by  side  with  his 
own  response  —  because  copies  of  it  began  to  turn  up  not 
only  in  the  newsroom,  but  in  St.  Louis  at  large. 

“I  got  numerous  calls  from  people  at  the  Post-Dispatch 
saying  I  should  publish  it,”  said  Bishop,  who  made  the  decision 
after  much  thought,“since  confidentiality  no  longer  applied.” 

“That  just  shows  me  that  SJR  does  not  understand  copy¬ 
right  law,”  Campbell  said.  “That  letter  is  my  property'.  They 
had  no  right  to  publish  it  under  the  law,  and  they  had  no 
moral  right  either.”  Campbell  said  the  text  of  the  letter  had 
been  in  his  own  queue  —  a  “public”  queue  accessible  to  the 
newsroom  —  in  the  newspaper’s  front-end  system.  “It’s 
unfair  to  say  it  was  ‘hacked,’  but  it’s  like  somebody  going  into 
my  desk  to  get  it,”  Campbell  said. 

Campbell  said  he  has  no  “intention”  of  taking  legal  action 
over  the  alleged  copyright  violation. 

“My  intention  is  the  same,  to  speak  to  journalism  stan¬ 
dards,”  he  said. 

The  most  notable  recent  copyright  ruling  concerning  let¬ 
ters  was  in  a  case  brought  by  the  reclusive  author  J.D. 
Salinger,  who  sued  to  stop  publication  of  letters  written  to 
friends,  said  media  lawyer  Joseph  Thornton  of  the  Spring- 
field,  Ill.,  firm  of  Craven  and  Thornton. 

“I  think  for  a  newspaper  editor  to  argue  that  would  be  just 
a  bit  unusual,”  Thornton  said.  “It  was  naive  at  best  for  an  edi¬ 
tor  to  send  a  letter  like  that  and  realistically  expect  it  would 
not  be  published.” 


STQCKQUOTES 


EdfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


2/17/98 

2/10/98 

2/11/97  1 

A.H.  Belo  Corp.  (NY) 

55.625 

56.750 

36.625 

American  Media  Inc.  (NY) 

7.688 

7.688 

5.750 

Central  Newspapers  Inc.  (NY) 

70.125 

69.250 

46.500 

Dow  Jones  &  Co,  Inc.  (NY) 

49.938 

51.625 

40.875 

E.W.  Scripps  Co.  (NY)* 

51.625* 

49.438* 

35.875* 

Gannett  Co.  Inc.  (NY)## 

61.688 

62.313 

40.188 

Gray  Comm.  Sys.  (NY) 

24,500 

24.500 

19.875 

Harte-Hanks  Comm.  (NY) 

41.625 

41.875 

27.625 

Hollinger  International  (NY) 

14.750 

14.250 

10.750 

Journal  Register  Co.#  (NY) 

19.563 

20.188 

N/A 

Knight  Bidder  (NY) 

56.250 

55.625 

39.375 

Lee  Enterprises  Inc.  (NY) 

30.500 

30.875 

23.375 

McClatchy  Newspapers  Inc.  (NY) 

26.938 

28.813 

24.875 

Media  General  Inc.  (AM) 

46.250 

46.938 

30.625 

New  York  Times  Co.  (NY) 

66,938 

66.563 

42.250 

News  Corp.  Ltd. 

25.188 

25.500 

20.375 

Pearson  Ltd. 

13.875a 

13.375a 

7.490a 

Pulitzer  Publishing  Co.  (NY)** 

65.1250 

64.688 

47.375 

Quebecor  Inc.  Class  A 

18.750b 

19.625b 

25.600b 

Times  Mirror  Co.  (NY) 

61.313 

58.875 

48.250 

Tribune  Co.  (NY)*** 

61.813 

61.625 

39.625 

Washington  Post  Co.  (NY) 

489.750 

492.563 

335.375 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

(a)  British  pounds 

(b)  Canadian  dollars 
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BY  DAVID  NOACK 


America’s  Newsrooms 
Bend  To  The  Internet 

Study  documents  widespread  changes  throughout  the  industry 


IN  A  TREND  that  marks  a  fundamental  shift 
in  philosophy  for  newspaper  companies, 
growing  numbers  are  now  routinely 
“scooping”  themselves  by  posting  breaking 
news  stories  on  their  Web  sites  long  before 
those  same  stories  would  make  an  appear¬ 
ance  in  their  print  editions. 

Meanwhile,  reporters  in  papers  of  all  sizes  are 
increasingly  using  the  Internet  as  a  daily  source  of 
story  ideas,  background  and  facts  about  fast-break¬ 
ing  events. 

These  are  among  the  key  findings  of  the 
Middleberg/Ross  “Media  in  Cyberspace”  study  that 
documents  the  myriad  ways  the  Internet  is  weav¬ 
ing  itself  into  the  fabric  of  daily  newsroom  life  and 
work  habits. 

Conducted  jointly  by  Steven  Ross,  an  associate 
professor  at  the  Columbia  University'  Graduate 
School  of  Journalism,  and  Don  Middleberg,  CEO  of 
Middleberg  and  Associates,  a  New  York-based  pub¬ 
lic  relations  firm,  the  study  was  released  last  week 
in  New'  York  City. 

“Technology  has  increased  competition.  Every¬ 
one  who  wants  to  publish  has  a  cheap,  immediate 
and  global  distribution  tool  through  an  Internet 
account  accessible  from  their  living  room,”  said 
Ross. 

STUDY  FINDINGS 

Other  important  findings  of  the  30-page  study 
include: 

♦  When  reporting  a  breaking  story',  journalists 
initially  try'  for  the  live  source,  but  are  also  turning 
to  company  Web  sites  as  a  second  choice.  During 
nonbusiness  hours,  when  sources  are  not  avail¬ 
able,  Web  sites  are  playing  an  important  role  in 
delivering  information  to  media. 

♦  Many  reporters  are  going  online  to  get  story 
ideas.  ListServs  or  mailing  lists,  e-mail,  the  Web,  and 
Usenet  Newsgroups  were  named  by  9%  of  all 
respondents  as  their  primary  source  of  story  ideas. 
That  is  the  same  percentage  of  working  journalists 
who  say  they  get  their  primary  story  ideas  and 
leads  from  traditional  news  wire  services. 

♦  Almost  half  of  the  study’s  respondents  say 
they  or  their  staff  go  online  every  day.  This  is  up 
from  nearly  33%  a  year  ago,  23%  two  years  ago,  and 
16%  three  years  ago. 

♦  Original  content  published  online  is  on  the 
increase.  This  year,  20%  of  newspapers  with  Web 
sites  said  original  content  constituted  at  least  50% 


of  those  sites.  Last  year,  7%  of  newspapers  with 
Web  sites  said  that  50%  or  more  of  their  Web  sites’ 
content  was  original. 

♦  Almost  one-third  of  publications’  Web  sites 
allow  the  Web  to  scoop  their  print  products,  at 
least  sometimes. 

FOURTH  ANNUAL  SURVEY 

Questionnaires  for  the  fourth  annual  “Media  in 
Cyberspace”  study  were  sent  to  almost  6,0(K) 
newspaper  and  magazine  editors  and  broadcast 
news  managers  throughout  the  country’.  Com¬ 
puter-related  news  outlets  were  excluded  from  the 
sample. 

Ross  said  that  many  news  organizations  are 
beginning  to  create  combined  news  operations  in 
which  their  print  and  cyber  staffs  operate  as  a  sin¬ 
gle  news-gathering  force. 

“Already  many  news  organizations  are  prepar¬ 
ing  (for  this  new  reality)  by  combining  all  their 
news  operations,”  explained  Ross.  As  an  example, 
he  pointed  out  the  Kansas  City  Star's  joint 
Web/print  newsroom. 

Randy  Bennett,  the  vice  president  for  New 
Media  at  the  New’spaper  Association  of  America 
(NAA),  said  that  journalists  may  be  able  to  ferret 
out  some  of  the  more  questionable  information 
available  online. 

“It  does  not  surprise  me  that  the  Internet  is 
becoming  an  increasingly  important  resource  for 
journalists,  given  its  breadth  and  relative  ease  of 
accessing  disparate  information,”  commented  Ben¬ 
nett. 

“I  feel  much  more  comfortable,  actually,  with 
professional  journalists  using  the  Internet  as  a 
research  tool,  because,  unlike  the  general  public, 
they  are  trained  to  identify'  credible  information  or 
dig  deeper  on  spurious  data  that’s  floating 
around,”  he  continued. 

IMPLICATIONS  FOR  PR  AGENCIES 

Middleberg,  whose  efforts  are,  in  part,  aimed  at 
informing  the  public  relations  community'  about 
the  best  way  to  reach  journalists,  emphasized  that 
it  is  important  for  corporations  to  keep  their  Web 
sites  as  accurate  and  up-to-date  as  possible. 

"To  dismiss  the  new'  generation  of  journalists  in 
cyberspace  and  the  online  communication  they 
prefer  is  not  only  bad  business,  it  is  incompetent 
and  borders  on  negligence,”  said  Middleberg  in  a 
warning  to  PR  managers.  ■ 
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BY  HOAG  LEVINS 


Growing  US.  Audience 
Reads  News  On  Net 

New  Study  cites  20  million  regular  online  news  readers 


More  THAN  20  million  U.S.  Internet 
users  —  or  better  than  half  the 
country  ’s  Internet  users  —  regu¬ 
larly  log  online  to  obtain  news  of 
the  sort  they  used  to  get  from  print 
and  broadcast  outlets,  according  to 
a  new  study  funded  by  MSNBC  on  the  Internet. 

The  findings  confirm  what  has  been  obvious  to 
many  during  recent  periods  of  breaking  national 
news  stories  like  the  White  House  sex  scandal  — 
large  numbers  of  the  general  public  are  making 
Internet  news  reading  a  routine  part  of  their  daily 
life.  In  fact,  the  survey  found  that  nearly  one-quar¬ 
ter  (22%)  of  those  who  use  the  Internet  as  a  news 
source  use  it  every  day  of  the  week. 

Conducted  by  Market  Facts  Inc.  of  Arlington 
Heights,  Ill.,  the  MSNBC  survey  was  designed  to 
assess  the  news-reading  habits  of  Internet  users, 
comparing  how  much  time  they  spend  obtaining 
news  from  online,  newspaper,  broadcast  TV,  radio, 
cable  TV  and  magazine  sources. 

Headquartered  in  Redmond, Wash.,  MSNBC  is  a 
24-hour  cable  news  network  and  Internet  news 
service  operated  as  a  joint  venture  by  NBC  and 
Microsoft  Corp. 

Market  Facts/MSNBC  reports  that  20.1  million 
U.S.  residents  use  the  Internet  as  a  source  for  news 
—  an  audience  representing  53%  of  the  38  million 
people  in  the  U.S.  estimated  to  access  the  Inter¬ 
net. 

At  the  same  time,  82%  of  those  20.1  million  also 
said  they  regularly  read  newspapers;  74%  said  they 
regularly  watched  broadcast  TV  for  news;  71%  said 
they  watched  cable  TV  for  news;  and  57%  said  they 
read  news-related  magazines. 

SIMILAR  TO  TV' 

“The  Internet  news  usage  behavior  pattern  is 
shaping  up  similar  to  broadcast  television  in  terms 
of  weekday  use,  and  is  used  more  than  cable  tele¬ 
vision,  newspapers  and  magazines  during  that 
same  period  of  time,”  said  Merrill  Brown,  editor  in 
chief  MSNBC  on  the  Internet.  “Additionally,  on  Sat¬ 
urdays,  the  Internet  is  used  more  than  broadcast 
television,  radio  or  newspapers,  and  on  a  weekly 
basis  has  nearly  the  same  hours  of  use  as  newspa¬ 
pers.” 

The  survey  found  that  the  types  of  news  that 
users  want  are  similar  across  all  media.  The  most 
important  topics  are  local  and  national  news, 
weather  and  world  news.  However,  researchers 


found  that  at-work  patterns  of  Internet  use  suggest 
that  the  Internet  is  preferred  above  other  media  as 
a  source  for  financial  news. 

Nearly  one-third  (32%)  of  online  news  con¬ 
sumers  said  they  go  online  to  get  financial  news, 
followed  by  newspapers  (27%),  cable  television 
(21%),  and  magazines  (10%). 

With  an  average  of  3  5  hours  of  use  per  week, 
Internet  news  reading  leads  magazines  (2.4 
hours);  is  almost  tied  with  newspapers  (3.6 
hours);  and  is  slightly  behind  radio  (4.5  hours), 
cable  TV  (5.0  hours),  and  broadcast  TV  (5.7  hours). 

DAY  AND  NIGHT 

The  Net  is  used  by  more  than  half  of  all  online 
news  consumers  during  day  and  evening  hours. 
During  the  day,  more  than  half  (53%)  use  the  Inter¬ 
net  to  get  their  news,  surpassing  newspapers 
(34%),  cable  television  (43%),  radio  (48%),  and 
magazines  (52%),  while  almost  equaling  broadcast 
television  (59%).  During  the  evening,  more  than 
half  (51%)  use  the  Internet  to  get  their  news,  sur¬ 
passing  radio  (14%),  newspapers  (20%),  magazines 
(46%),  and  approaching  broadcast  television  (57%) 
and  cable  television  (62%). 

The  survey  found  that  the  average  online  news 
user  is  male,  age  35-44  (28.9%)  with  a  college 
degree  (30.0%),  married  (61%),  and  has  an  income 
of  over  $50,000  per  year  (36.9%). 

Market  Facts/MSNBC  surveyors  collected  data 
via  telephone  interviews  with  a  random  sample  of 
350  online 
news  users. 

All  partic¬ 
ipants  were 
screened  for 
regular  Inter¬ 
net  usage 
(during  the 
previous 
two  weeks) 
and  at  least  a 
minimum 
consumption 
of  news  in 
some  form 
(from  any 
news  media 
during  the 

previous  two  Net  news  reading  patterns  are  "similar  to 
weeks).  TV,”  says  MSNBC's  Merrill  Brown. 
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BY  M.L.  STEIN 


Ask  dan  Pui- 
crano  if  alterna¬ 
tive  newspapers 
are  becoming 
more  like  the 
mainstream 
press,  and  he  regards  you  tol¬ 
erantly  and  replies:  “No.  It’s 
the  exact  opposite.  Main¬ 
stream  papers  are  becoming 
more  like  us.” 

By  “us”  he  means  the  San 
Jose-based  Metro  Newspa¬ 
pers,  of  which  he  is  presi¬ 
dent/executive  editor,  and 
the  other  members  of  the 
Association  of  Alternative  Newsweeklies,  which 
recently  held  a  regional  meeting 
in  San  Francisco. 

Pulcrano  was  backed  up  by 
AAN  executive  director  Richard 
Karpel,  who  said: “It’s  fairly  obvi¬ 
ous  the  mainstream  papers  are 
getting  closer  to  us.  Ten  years 
ago,  the  dailies  did  not  have 
those  weekend  arts  and  enter¬ 
tainment  sections  and  now  almost  every  paper 
has  one.  They  are  generally  trying  to  attract 
young  readers  and  are  looking  at  the  success  of 
the  alternatives.” 

Some  dailies  have  even  copied  the  alternatives’ 
freer  writing  style,  he  contended. 

Karpel.  who  is 
based  in  Wash¬ 
ington, 

pointed  to  the  i 
Washington 
Post,  whose  ! 

Style  section 
has  become 
“more  irrever¬ 
ent  as  it  tries  to 
be  hip.  But  they 
haven’t  gotten  it 
right  yet.” 

Jim  Nintzel, 
editor  of  the  Tuc¬ 
son  Weekly,  con¬ 
curred,  saying, 

“The  dailies  are 
borrowing  our 
form  but  are  not 


succeeding  in  producing  the 
same  kind  of  content.  They 
almost  seem  like  faux  alter¬ 
native  newspapers.”  The 
trio’s  observations  reflected 
the  upbeat  mood  of  the  con¬ 
ference.  The  day  has  long 
passed  when  publishers  and 
staffers  of  alternative  news¬ 
papers  felt  the  need  to  apol¬ 
ogize  for  their  brand  of  jour¬ 
nalism.  Many  of  AAN’s  109 
U.S.  and  Canadian  member 
papers  sport  impressive 
profit  margins  along  with  a 
devoted  core  of  readers.  The 
organization  is  so  well-established  that  it  rou¬ 
tinely  denies  membership  to  papers  that  do  not 
meet  its  standards.  Further  evidence  that  the 
alternatives  have  arrived  lies  in  the  chain  owner¬ 
ship  of  some  of  them  and  the  fact  that  several  are 
audited. 

“They  feel  that  ABC  membership  gives  them 
credibility,”  said  Marsha  L.  Enrici  of  the  Audit 
Bureau  of  Circulations. 

And,  from  time  to  time,  metro  dailies  pluck 
staffers  from  the  alternatives,  just  as  some  daily 
reporters  have  decided  they  would  be  happier 
going  the  other  way. 

“We  have  a  specific  product  that  you  can’t  find 
in  daily  papers,”  said  Jeanah  Morris,  classified 


Acknowledging 
business  success, 
alternative  papers  try  to 
maintain  otherness 
while  labeling 
mainstream  papers 
imitators 


“There  is  no 
alternative  way 
of  appmaching 
the  business 
side” 
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tent,  the  dailies  have  become 
kind  of  anomalous.  Their  pene¬ 
tration  rate  is  half  of  what  it 
was  50  years  ago  so  you've  got 
to  wonder  at  the  astonishing 
profit  margins  they’re  able  to 
sustain.  And  it  looks  as  if  they’re 
able  to  maintain  these  levels 
from  a  limited  number  of  out¬ 
lets.  In  the  equivalent  period, 
the  alternatives’  circulation  has 
more  than  doubled.  Where  the 
dailies  have  become  more  like 
us  is  in  explanatory  journalism. 
They  can’t  make  it  on  breaking 
news  anymore.” 

Tim  Redmond,  executive  edi¬ 
tor  of  the  San  Francisco  Bay 
GMarrffan,  allowed,  “We’re  drift¬ 
ing  toward  the  mainstream  in 
rhe  sense  of  being  more  prof¬ 
itable  and  —  God  help  us  — 
more  professional.  We’re  grow¬ 
ing  up.  We  have  papers  that  pay 
living  wages,  that  are  profession¬ 
ally  managed,  and  have  professional  sales  and 
marketing  projects.  We  have  become  a  mature 
industry.” 

However,  among  some  alternative  papers,  the 
swing  toward  the  establishment  press  includes 
editorial  content  as  well. 

“In  the  smaller  towns,  the  alternatives  have 
really  become  community  newspapers  while 
those  in  metro  areas  have  stuck  closer  to  their 
roots,”  said  George  Thurlow,  publisher  of  the 
Santa  Barbara  Independent.  He  suggested  that 
the  smaller  papers  made  a  wise  choice,  claiming 
that  many  metros  have  only  a  10%  penetration  in 
their  cities  compared  with  small-mar¬ 
ket  alternatives  whose  read- 
•••»  ership  is  equal  to  that 

IHfn  of  the  dallies.  The 

UMMfMl  Chapel  Hill  (N.C.) 

[W  Independent 

25%  of  the  ad  market, 

drains,  roads  and  infra¬ 
structure.  Another  piece 
reported  on  a  police-spon- 
sored  gun  safety  program. 


manager  of  Boise  Weekly.  “There 
are  people  who  read  us  who 
don’t  read  a  daily.” 

Yet,  the  conference  program 
reflected  two  days  of  sessions 
that  would  ring  familiar  to  any 
mainstream  publisher,  advertis¬ 
ing  manager,  or  editor:  “Ques¬ 
tion-based  selling,” “Design  and 
Production,” “Great  Customer 
Service,”  “Creating  Revenue  and 
Advanced  Sales  Techniques,” 

“Freedom  of  Information  and 
Libel/Privacy,” “Electronic  Pub¬ 
lishing,”  and  “Breathing  Life  into 
Corpses  of  Stories,”  to  name 
some. 

The  only  difference,  perhaps, 
is  that  the  level  of  the  discus¬ 
sions  is  more  basic  than  the 
same  topics  covered  at  main¬ 
stream  newspaper  conferences, 
given  that  alternative  folks  are 
generally  younger,  less  experi¬ 
enced  and  paid  less  than  their 
daily  counterparts. 

Most  of  these  themes  facing  alternative  papers 
were  developed  by  the  mainline  press  before  the 
birth  of  the  alternatives.  Who  was  first  to  do 
what  isn’t  too  important  to  Steve  McNamara,  edi¬ 
tor  and  publisher  of  the  Pacific  Sun  in  Marin 
County,  Calif.,  one  of  the  nation’s  first  alternative 
tabloids,  emerging  in  1963. 

“There  is  no  alternative  way  of  approaching 
the  business  side,”  said  McNamara,  who  once 
wrote  for  the  San  Francisco  Examiner.  “On  the 
business  end,  we  have  moved  in  the  direction  of 
mainstream  papers.  But  in  terms  of  editorial  con- 


"When  I'm  writing  for  the 
alternative  press,  I  have  to  use  a 
certain  hip  lingo.  I  get  so  much 
feedback  that  every  sixth  column 
consists  of  responses  to  other 
readers'  problems." 

—  Isadora  Alman,  San  Francisco 
psychotherapist  whose  "Ask 
lsadora"sex  advice  column  runs  in 
a  bunch  of  alternative  papers 
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Pay  Up  Or  You’re  Out,  Free  Papers  Told 


The  PUBUSHER  of  the  Santa  Fe 
Reporter  says  the  city’s  free 
papers  have  been  given  a  choice;  pay 
to  distribute  in  major  stores  or  get 
out. 

“This  is  a  disservice  to  the  com¬ 
munity  because  it  puts  a  burden  on 
free  papers  that  paid  papers  do  not 
have,”  said  Neale  Ward,  publisher  of 
the  community  weekly.  “We  have 
360  other  locations,  and  we’l!  be 
OK.  But  smaller  papers  will  be  badly 
hit,  and  a  lot  of  them  will  be  put  out 
of  business.” 

According  to  Ward,  an  Arizona 
company,  Advanced  Distribution  Co. 
(ADC),  which  operates  rack  pro¬ 
grams  across  the  West,  has  a  deal 
with  an  Albuquerque  firm,  Quik 
Quarter,  to  collect  monthly  rents  of 
$15  for  the  privilege  of  placing  free 
newspapers  in  four  major  outlets; 
Wal-Mart,  Osco  Drug, Wild  Oats  Mar¬ 
kets  and  Furrs  Supermarkets.  ADC 
publishes  a  shopper  called  Rent,  and 
Quik  Quarter  publishes  a  want-ad 
tabloid.  Ward  said  the  pay-or-out  pol¬ 
icy  affects  a  dozen  or  more  weeklies 
in  the  Santa  Fe  area. 

Guy  Cross,  who  publishes  the 
Magazine,  told  the  Reporter  that  if 
he  is  forced  to  pay  for  just  half  of  the 


more  than  200  boxes  in  the  stores,  it 
would  cost  him  $18,000.  “I’d  be  out 
of  business,”  he  said.  “No  free  publi¬ 
cation  can  take  a  hit  like  this.  The 
end  result  will  be  the  demise  of  the 
free  press  in  New  Mexico.” 

Ward  said  the  $  1 5  monthly  fee  per 
location  would  be  prohibitively 
expensive  for  the  Reporter.  “And 
ADC  is  planning  to  expand  to  other 

“No  five  publication  can 
take  a  hit  like  this.  The 
end  result  will  be  the 
demise  of  the  free  press 
in  New  Mexico.” 

stores,”  she  said.  Noting  that  the 
Santa  Fe  New  Mexican  and  Albu¬ 
querque  Journal,  both  dailies,  are 
not  charged  for  selling  in  the  same 
stores,  she  declared,  “We  are  just  as 
much  of  a  newspaper  as  they  are.” 

Even  with  the  payment, Ward  said, 
the  stores  do  not  permit  newspapers 
to  use  their  own  racks  but  assign 
them  to  shelves  built  to  accommo¬ 
date  only  quarterfold  publications  — 
“the  size  of  a  real  estate  magazine.” 


The  move  by  the  markets  has 
caught  the  attention  of  the  Associa¬ 
tion  of  Alternative  Newsweeklies,  but 
AAN  executive  director  Richard 
Karpel  said  newspapers  may  have  lit¬ 
tle  legal  recourse. 

“A  grocery  store  doesn’t  have  to 
have  newspapers  in  their  stores  if 
they  don’t  want  to,”  Karpel  said.  AAN 
reported  that  other  major  retail 
chains  have  signed  similar  contracts 
giving  companies  like  ADC  control 
over  in-store  newspaper  distribution 
—  but  some  free  publications  are 
balking.  The  association  said  the 
Southern  New  Mexico  Business 
Journal  refused  to  sign  with  another 
collection  company,  Dandy  Dime,  to 
place  newspapers  in  grocery  stores 
in  Las  Cruces,  N.M.,  and  its  racks 
were  taken  out. 

On  the  other  hand,  AAN  said,  the 
alternative  Independent  in  Colorado 
Springs  had  no  choice  but  to  pay  for 
racks  at  high-volume  food  markets. 

Ward  believes  outfits  like  ADC  are 
used  because  they  promise  to  clean 
and  maintain  displays  and  also 
receive  cash  from  publishers.  ADC 
could  not  be  contacted  and  an  offi¬ 
cial  at  Quik  Quarter  did  not  return 
phone  calls.  —  M.L,  Stein 


The  Eugene  (Ore.)  Weekly  featured  a  lengthy 
story  on  community  efforts  to  cut  down  on  teen¬ 
age  crime.  Other  stories  told  of  the  city  man¬ 
ager’s  first  year  in  office,  a  local  speech  by  the 
governor,  and  a  complamt  filed  by  conservation 
groups  over  a  planned  coyote  hunt  by  the  U.S. 
Fish  and  Wildlife  Service. 

The  Palo  Alto  (Calif.)  Weekly  has  given  exten¬ 
sive  overage  to  a  three-month  civil  trial  involving 
a  suit  against  a  local  church,  a  bid  by  a  cable  com¬ 
pany  to  be  bailed  out  of  debt  by  a  city-backed 
bond  issue,  an  alleged  gang  rape  and  profiles  of 
six  candidates  for  the  city  Planning  Commission. 
Indeed,  the  twice-weekly  Weekly  competes 
almost  head  to  head  with  the  Palo  Alto  Daily 
News  for  local  news. 

Even  though  some  alternatives  may  be  leaning 
toward  mainstream  content,  the  AAN  board 
seems  determined  to  maintain  a  distinction  from 
the  establishment  press.  The  board  last  year  initi¬ 
ated  a  termination  procedure  against  the  Mon¬ 
treal  Mirror  after  it  was  bought  by  Quebecor 
Inc.,  a  big  Canadian  publishing  conglomerate  that 
owns  several  major  dailies.  Thirty-three  AAN 
members  voted  to  boot  the  Mirror  out,  and  3 1 
voted  against  the  proposal,  which  lost  because  it 
lacked  the  required  two-thirds  majority. 

And  even  the  smaller  alternatives  continue  to 


offer  ample  arts  and  entertainment  sections,  one 
of  the  founding  staples  of  alternative  journalism. 
What  most  of  them  don’t  offer  is  “Ask  Isadora,”  a 
graphic  —  some  might  say  raunchy  —  sex  advice 
column  by  Isadora  Alman,  a  San  Francisco  psy¬ 
chotherapist  who  appears  in  the  Bay  Guardian, 
Columbus  (Ohio)  Alive!,  Detroit  Metro  Times, 
Now  Toronto,  Time  Out  New  York,  Baltimore 
City  Paper,  Sydney  (Australia)  Hub  and  six  Advo¬ 
cate  papers  in  Massachusetts,  New  York  and  Con¬ 
necticut. 

Alman  provides  explicitly  candid  advice  on 
subjects  ranging  from  oral  and  kinky  sex  to  body 
hair  and  homosexual  relationships.  “When  I’m 
writing  for  the  alternative  press,  I  have  to  use  a 
certain  hip  lingo,”  she  said.  “I  get  so  much  feed¬ 
back  that  every  sixth  column  consists  of 
responses  to  other  readers’  problems.  On  my 
radio  program,  I  spoke  quite  differently.” 

Her  column  would  not  fit  into  the  Boise 
Weekly,  however,  said  Jeanah  Morris.  “The  city 
has  a  conservative  side,  and  we  would  get  a  lot  of 
objection,  especially  about  the  gay  and  lesbian 
material.” 

Still,  the  continued  success  of  the  alternatives, 
according  to  Redmond,  depends  on  “trying  things 
no  one  else  has  tried  and  going  places  where  oth¬ 
ers  have  not  gone.” 
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Announcing: 


The 

1998 

College 


This  unique  internship  opportunity  is  for  college  students  who 
want  to  learn  more  about  the  business  of  journalism.  Three 
salaried  internship  positions  are  available  at  Tribune  Media 
Services  in  Chicago,  Knight  Ridder/Tribune  in  Washington  D.C. 
and  Editor  &  Publisher  in  New  York  City.  Interns  will  have  the 
chance  to  work  at  a  major  media  company  and  gain  hands-on 
experience  with  reporting  and  editing,  on-line  journalism, 
and  the  business  side  of  publishing. 


For  more  information  and  an  application  call  Julie  Millgard  at 
800-245-6536  or  visit  our  Web  site  at  www.cpxnetcom/intemship. 
Deadline  for  applications  is  March  4, 1998. 


[PS  anJ  CPX 
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Tribune  Media  Services 


Sponsored  by: 

Knight  Ridder 
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KETTH  CAMPBELL,  news  editor  at 
the  Dallas  Morning  Neu’s,  has  been  pro¬ 
moted  to  assistant  managing  editor.  He 
will  continue  to  supervise  the  news  and 
universal  desks. 

SHAWNA  SEED,  Sunday  editor,  was 
named  assistant  managing  editor.  She 
will  continue  to  supervise  and  coordi¬ 
nate  the  production  of  the  Sunday 
paper. 

LISA  KJSESl,, Today  editor,  was 
appointed  assistant  managing  editor/ 
lifestyles. 


ROD  HICKS,  35,  assistant  metro  editor 
at  the  Birmingham  (Ala.)  Post-Herald, 
has  been  named  night  metro  editor  at 
the  Cherr)'  Hill,  N.J.,  Courier-Post. 


Earlier,  Walker  Hollis  worked  at  the 
Austin  (Texas)  American-Statesman, 
Detroit  News,  and  Dallas  Times 
Herald. 


MARK  VASCHE,  managing  editor  at 
the  Modesto  (Calif.)  Bee,  has  been  pro¬ 
moted  to  executive  editor. 


ROBERT  R.  FRYER,  assistant  manag¬ 
ing  editor  at  the  Valley  News  Dispatch, 
Tarentum,  Pa.,  has  been  named  manag¬ 
ing  editor  at  the  North  Hills  News 
/?ecorrf,  Warrendale,  Pa. 


CHARLOTTE  KLVTTS,  advertising 
director  at  the  Okmulgee  (Okla.)  Daily 
Times,  has  been  appointed  general  man¬ 
ager  at  the  Henryetta  (Okla.)  Daily  Free- 
Lance. 

She  succeeds  NANCY  MILLER,  who 
retired. 


USA  ROBERT  LEWIS,  managing  edi¬ 
tor  at  the  Troy,  N.Y.,  Record,  has  been 
promoted  to  editor. 

She  started  at  the  Record  as  an  intern 
in  1976. 


ANN  M.  BUNKHORN,  38,  director  of 
development  planning  at  the  New  York 
Times  Co.,  has  been  named  president  of 
the  International  Herald  Tribune, 
North  America. 


GAIL  WALSH,  a  marketing  consultant 
at  Ecomm  lntemational,Tucson,  Ariz., 
has  been  appointed  classified  advertis¬ 
ing  manager  at  the  Fayetteville  (N.C.) 
Observer-Times. 


ORESTE  P.  D’ARCONTE,  editor  and 
general  manager  at  the  Attleboro,  Mass., 
Sun  Chronicle,  has  been  promoted  to 
publisher. 

He  succeeds  PAUL  A.  RIXON,  who 
retired. 


JUDITH  GARRETT  SEGURA,  vice 
president  and  executive  director  of  the 
A  H.  Belo  Corp.  Foundation,  Dallas,  has 
been  promoted  to  president  and  execu¬ 
tive  director. 


DENEEN  GHMOUR,  reporter  at  the 
Faigo,  N.D.,  Forum,  has  been  promoted 
to  special  projects  editor. 

DAWN  BREHM,  graphics  designer, 
was  promoted  to  graphics  editor. 


PAM  ROBINSON,  of  CMP  Media  in 
Long  Island,  N.Y,  has  been  elected  presi¬ 
dent  of  the  American  Copy  Editors 
Society. 
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BOB  GRAY,  assis¬ 
tant  advertising 
director  at  the 
Riverside,  Calif., 
Press-Enterprise, 
has  been  named 
advertising  direc¬ 
tor  at  the  Long 
Beach,  Calif.,  Press- 
Telegram. 


BOB  GRAY 


YVETTE  WALKER  HOLUS,  deputy 
features  editor  at  the  Kansas  City  Star, 
has  been  pnrmoted  to  assistant  manag¬ 
ing  editor/staff  development. 


DAVID  D.  CHURCHHL.  publisher  at 
the  Austin  (Minn.)  Daily  Herald,  has 
been  appointed  publisher  at  the  Fergus 
Falls,  Minn.,  Journal. 

He  succeeds  JIM  MORGAN, 
was  named  publisher  at  the  Andalusia 
(Ala.)  Star-News. 

Boone  Newspapers  owns  all  three 
papers. 


Dirks,  Van  Essen  &  Associates 


Lee  E.  Dirks 


Owen  Van  Essen 


L_ 

Philip  Murray 


We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 


119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  820-2900 

dirks.van.essen@internetmci.com 


CHRIS  ALLEN, 

advertising  direc¬ 
tor  at  the 
Asheboro,  N.C., 
Courier-Tribune, 
has  been  named 
publisher  at  the 
_  Durant  (Okla.) 

YVETTE  WALKER 

HOLUS  Daily  Democrat. 

He  succeeds 

DAVID  L  CROUCH,  64,  who  retired. 


KEITH  CAMPBEU 


Other  officers  elected  include  JOHN 
E.  McIntyre,  Baltimore  Sun  —  co¬ 
secretary;  iKV2VrOl/IE,5««  Jose 
Mercury  News  —  co-secretary;  and 

CARLA  BARANAVCKAS,Neu'  York 
Times  —  treasurer. 

JIM  WILLIAMSON,  controller  at 
Florida  Today,  Melbourne,  Fla.,  has  been 
named  vice  president  of  finance  at  the 
Louisville,  Ky.,  Courierjoumal. 

MIKE  MAHI,  37,  managing  editor  of 
product  development  at  the  Inland 
Valley  Daily  Bulletin,  Ontario,  Calif.,  has 
been  appointed  assistant  metro  editor  at 
the  Vi\'CTS\de,C3M., Press-Enterprise. 

ERIC  VHCHIS,  37,  systems  editor  in 
Ontario,  was  named  systems  editor  at 
the  Press-Enterprise. 

RANDI  SMITH,  advertising  director  at 
the  Superior, Wis.,^^//^  Telegram,has 
been  appointed  general  manager  of  the 
Lake  County  News-Chronicle,Two 
Harbors,  Minn. 

GARY  A.  LUNSFORD,  retail  advertising 
manager  at  the  Modesto  (Calif.)  Bee,  has 
been  named  advertising  director  at  the 
Grass  Valley,  Calif.,  Union. 

He  succeeds  MATT  BODOVRIAN, 
who  was  appointed  general  manager  at 
the  Gardnerville,  Nev., Record-Courier. 

DAISEY  HARRIS,  assistant  national 
editor  at  the  Boston  Globe,  has  been 
promoted  to  assistant  to  the  editor. 

Harris  will  be  responsible  for  news¬ 
room  recruitment  and  staff  develop¬ 
ment. 

JIM  FHIAGGI,  48,  controller  at  the 
Quad  City  Times,  Davenport,  Iowa,  has 
been  appointed  publisher  at  the 
Montana  Standard  in  Butte. 

JOHN  BREWER,  50,  a  former  execu¬ 
tive  at  the  New  York  Times  Syndicate 
and  the  Associated  Press,  has  been 
appointed  publisher  at  the  Peninsula 
Daily  Neu>s,  Port  Angeles,  Wash. 

HUNTER  GEORGE,  51,  managing  edi¬ 
tor  at  the  Lakeland  (Fal.)  Ledger,  has 
been  named  executive  editor  at  the 
Birmingham  (Ala.)  News. 

SANDOR  M.  BOLSTER,  former  news 
editor  and  producer  of  NBC  Nightly  Neus, 
has  been  appointed  managing  editor  at 


the  Brunswick,  Maine,  Times  Record. 

He  succeeds  MARTIN  P. 

McKENNA, 'who  is  leaving  the  paper  to 
stay  home  with  his  new  daughter  and  to 
do  freelance  writing  and  editing. 

SCOTT  GILLESPIE,  38,  one  of  three 
team  leaders  of  the  business  section  of 
the  Minneapolis  Star  Tribune,  has  been 
named  to  the  newly  recreated  position 
of  business  editor. 

The  position  was  eliminated  two 
years  ago  when  the  newspaper 
switched  to  a  team  system. 

The  team  leaders  now  will  report  to 
the  business  editor. 

MARK  G.  CONTRERAS,  president  and 
publisher  at  the  Wilkes-Barre,  Pa.,  Times 
Leader,  CHARLES  V.  PITTMAN,  vice 
president  of  newspapers  at  Lee 
Enterprises  Inc.,  Davenport,  Iowa;  and 
MICHAEL  E.  WALLER,  publisher  and 
CEO  at  the  Baltimore  Sun,  have  been 
elected  to  the  American  Press  Institute’s 
board  of  directors. 


Gordon 

'WAHLS 

Executive  Search 


Leadership  Solutions 
for  the  2^  Century 


Fred  Dunkerly 
Newspaper  Specialist 
800-523-7112 
610-565-1698  (Fax) 


610  East  Baltimore  Pike 
Media,  PA  19063 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  indtistry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 

Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 

■  Mergers  &  Acquisitions  ■  Recapitalizations 

■  Debt  &  Equity  Financing  ■  Fairness  Opinions 

■  Valuations  ■  Research 

Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


ROBERT  J.  BROADWATER 

Managing  Director 
broadwater@vsacomm.coin 


KEVIN  M.  LAVALLA 

Managing  Director 
lavallak@vsacomm.com 


Vi  RONis.  Sum  I  R  &  Assoc  iai  i  s  Inu. 


I/ipestment  hankers  to  the  communications, 
media,  pnhHsbing,  hroadcastit^  interactioe 
diptal  media,  and  information  industries. 


3SO  PARK  AVENUE  •  NEW  YORK,  NY  10022  •  (212)  939-4990 


WE9  site:  WWW.VSAC0MM.COM 
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OBITUARIES 


Controversial  Mich.  Publisher  John  McGoff,  73 


JOHN  P.  McGOFF  —  the  conservative  entrepreneur  who 
amassed  70  newspapers  in  his  Panax  chain  before  los¬ 
ing  it  all  in  the  1980s  amid  accusations  he  tried  to  buy 
the  Washington  Star  on  behalf  of  South  Africa’s 
apartheid  government  —  died  of  cancer  Jan.  2 1  at  his 
home  in  Charlevoix,  Mich.  He  was  73- 

Right  after  graduating  from  Michigan  State  University 
in  1958,  McGoff  borrowed  money  to  purchase  a  radio  sta¬ 
tion  in  Lansing  and  found  a  media  empire  that  came  to 
include  seven  other  radio  stations  and  a  television  station 
organized  as  Global  Communications,  and  Panax  newspa¬ 
per  group,  which  owned  more  than  70  dailies  and  week¬ 
lies  in  Michigan,  Indiana,  Illinois, Texas  and  Florida.  The 
flagship  of  Panax’s  small  and  medium-sized  newspapers 
was  the  Macomb  Daily  in  Mt.  Clemens,  Michigan. 

Staunchly  conservative,  McGoff  was  a  generous  Re¬ 
publican  Party'  contributor  and  once  chaired  the  Eagles, 
GOP  supporters  who  contribute  at  least  $10,000  a  year. 


In  the  mid-1980s,  however,  the  U.S.  Justice  Department 
accused  McGoff  of  an  illegal  pt)litical  action:  acting  as  a 
foreign  agent  without  registering.  The  government 
alleged  he  had  accepted  money  from  South  Africa  to  try 
to  buy  the  then-financially  troubled  Washington  Star  as  a 
propaganda  tool  for  the  white  minority  government. 
Justice  also  alleged  he  bought  a  stake  in  the  Sacramento 
Union  at  the  behest  of  South  Africa. 

Those  charges  were  dismissed  when  two  courts  ruled 
that  the  case  had  been  brought  after  the  statute  of  limita¬ 
tions  had  expired. 

McGoff  s  personal  travails  were  not  over,  however. 
After  methodically  shedding  his  broadcast  and  newspa¬ 
per  holdings,  he  sold  the  Macomb  Daily  and  other  prop¬ 
erties  to  a  group  that  failed  to  make  its  payments  to  him. 
He  filed  for  personal  bankruptcy  in  1995. 

McGoff  is  survived  by  his  wife,  Margaret;  and  five  chil¬ 
dren,  Susan,Tom,  David,  Steve  and  Andy. 


JVDD  ARNETT,  86,  longtime  Detroit 
Free  Press  columnist,  died  Dec.  27  of 
complications  from  cancer  in  Bloom¬ 
field  Hills,  Mich. 

ROBERT  E.L.  BAKER,  74,  who  spe¬ 
cialized  in  civil  rights  issues  as  a  repor¬ 
ter  at  the  Washington  Post  and  later 
was  managing  editor  at  the  Free  Lance- 
Star  in  Fredericksburg, Va.,  died  Dec.  30. 

DAVID  F.  BRINEGAR,  87,  former 
executive  editor  at  the  Arizona  Daily 
5/«r  in  Tucson,  died  Jan.  1  in  Phoenix. 

BILL  CROUCH,  82,  who  won  a 
Pulitzer  Prize  for  photography  at  the 
Oakland  (Calif.)  Tribune  for  his  1950 
picture  of  a  near  collision  between 
two  aircraft,  died  of  cancer  Dec.  27  in 
Placerville,  Calif. 

GARBER  DAVIDSON,  89,  an 

Associated  Press  newsman  for  25  years 
who  covered  atomic  bomb  testing  in 
the  Nevada  desert  in  the  late  1950s, 
died  Jan.  29  in  Long  Beach,  Calif. 

RAYMOND  A.  ERICSON,  82,  a  for¬ 
mer  music  critic  at  the  New  York 
Times  for  nearly  three  decades,  died 
Dec.  30  in  Danbury,  Conn. 

WIN  FANNING,  79,  a  television 
reporter  for  25  years  at  the  Pittsburgh 
Post-Gazette,  died  of  congestive  heart 
failure  Dec.  28  in  Hollidaysburg,  Pa. 


BOB  GALLIMORE,  76,  longtime 
bureau  chief  for  Virginia  for  the 
Associated  Press,  died  Jan.  3  in  Kil¬ 
marnock,  Va. 

Gallimore,  who  retired  in  1985,  had 
spent  more  than  half  of  his  35-year  AP 
career  in  Richmond. 

LEO  GUIDICE,  87,  a  longtime  mailer 
at  the  Chicago  Sun-Times  who  retired 
in  1975  after  35  years,  died  Jan.  10. 

HUGH  HARELSON,  67,  longtime 
newsman  who  for  a  decade  was  pub¬ 
lisher  of  Arizona  Highways  magazine, 
died  Jan.  1  in  Tucson. 

During  his  career,  he  worked  at  the 
Bisbee  (Ariz.)  Daily  Review,  Arizona 
Republic,  Phoenix,  and  Scottsdale 
(Ariz.)  Daily  Progress. 

JOHN  R.  HERRMANN,  69,  former 
general  manager  and  vice  president  of 
Sun  Publications,  Naperville,  Ill.,  died 
Jan.  4  in  Naperville. 

In  1997,  he  served  as  chairman  of 
the  joint  committee  of  representatives 
from  the  Illinois  Press  Association  and 
Illinois  Press  Foundation  Board  of 
Directors,  which  is  currently  planning 
a  new  headquarters  south  of 
Springfield. 

HENRY  LANGE,  58,  whose  column 
ran  three  times  a  week  in  the  Michigan 
City,  Ind.,  Dispatch,  where  he 
had  worked  for  24  years  as  a  reporter. 


editor  and  columnist,  died  of  liver  and 
kidney  failure  Dec.  27  in  Chicago. 

JULIE  ANN  LEHMAN,  60,  a  former 
features  reporter,  columnist  and  pho¬ 
tographer  at  the  Chicago  Tribune,  died 
Jan.  2 1  in  River  Forest,  Ill. 

JOHN  LAURENCE  LEONARD  JR., 

83,  former  sports  editor  at  the  now- 
defunct  Richmond  (Va.)  News  Leader, 
died  Jan.  2  in  Williamsburg,  Va. 

HELEN  KIRKPATRICK  MILBANK, 

88,  a  Chicago  Daily  News  foreign  cor¬ 
respondent  during  World  War  II,  died 
Dec.  29  in  Williamsburg,  Va. 

At  the  end  of  the  war,  Milbank  was 
a  warded  the  French  Legion  of  Honor, 
the  U.S.  Medal  of  Freedom  and  the 
French  Medaille  de  la  Reconnaissance. 

BOYD  SMITH,  85,  a  former  Detroit 
News  assistant  managing  editor  who  in 
1967  founded  the  paper’s  Secret 
Witness  crime-reporting  program  that 
was  widely  imitated,  died  Feb.  1  of 
complications  from  a  stroke  at  Hospice 
of  Michigan  in  Farmington  Hills,  Mich. 

Smith  began  at  the  News  soon 
after  graduating  high  school  in  1937.  He 
was  known  for  investigative  reporting 
and  promoted  over  the  years  to  assis¬ 
tant  state  editor,  state  editor,  city  editor 
and  assistant  managing  editor.  He  lived 
in  Southern  California  since  his  retire¬ 
ment. 
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NAA  PUBLISHERS 
CONVENTION  PACKAGE 


March  7,  April  18  &  April  25 


It’s  the  industry’s  NAA  Publishers  Convention!  This  annual 
conference  attracts  hundreds  of  the  most  influential  news¬ 
paper  executives  to  discuss,  project,  plan  and  promote  the 
future  of  the  newspaper  industry!  Being  held  April  19-22. 
1998  in  Dallas.  Texas,  the  NAA  Publishers  Convention  will 
be  the  center  of  the  industry’s  attention. 

Attendees  and  non-attendees  throughout  the  world  will  look 
to  E&P  magazine  for  information  about,  and  news  coverage 
of,  this  important  event  as  well  as  product  and  service  data. 

March  7  -  NAA  Publishers  Convention  Planning  Issue 
Coverage  of  this  exciting  event  will  begin  in  the  March  7 
issue  of  E&P  -  the  NAA  Publishers  Convention  Planning 
Issue.  With  a  readership  of  over  8 1 ,000,  E&P  can  help  you 
alert  publishers  of  the  importance  of  your  product  or  service. 


April  18  -  NAA  Publishers  Convention  Issue 
Kick  off  the  conference  with  an  ad  in  E&P’s  NAA  Publishers 
Convention  Issue.  Distributed  at  registration  and  during  the 
conference,  this  issue  highlights  the  week’s  activities  and  fea¬ 
tures  “Who’s  Staying  Where”  -  a  guide  to  conference  atten¬ 
dees.  their  business  affiliation  and  their  hotels.  Publishers  will 
carry  E&P  throughout  the  conference  to  use  as  a  reference  as 
well  as  a  source  for  the  latest  industry  news.  Don’t  miss  this 
opportunity  to  advertise  in  E&P! 

April  25  -  NAA  Post  Publishers  Convention  Issue 
E&P  wraps  up  the  conference  in  the  April  25  issue  -  the  NAA 
Post  Publishers  Convention  Issue.  Remind  newspaper  execu¬ 
tives  of  your  product  or  service  as  they  seek  news  coverage  of 
this  industry  event! 


MAKE  SURE  YOUR  AD  IS  THERE! 

ADVERTISERS  DISCOUNTS: 

Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  regular  contract  rate  or  open  rate.  Ad  copy  may  differ. 
The  Planning  Issue  ad  may  be  smaller  than  the  Conference  or  Post-Conference  ads. 

Contact  your  local  E&P  representative  for  rate  information. 


Sales  Representatives: 

Eastern  &  Canadian  Regions,  (212)  675-4380  ext.  156 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region.  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region.  (312)  641-0041 
Mike  Madden.  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 


The  E&P  NAA  Publishers  Convention  Planning  Issue: 
Space  Deadline:  Feb.  25, 1998  •  Material  Deadline:  Feb.  27, 1998 

_ The  E&P  NAA  Publishers  Convention  Issue: _ 

Space  Deadline:  Apr.  6, 1998  •  Material  Deadline:  Apr.  8, 1998 

_  The  E&P  NAA  Post  Publishers  Convention  Issue: _ 

Space  Deadline:  Apr.  15, 1998  •  Material  Deadline:  Apr.  17, 1998 


MARKETING  BRIEFS 


Web  ad 
management 

EDGILL  associates,  a  North 
Chelmsford,  Mass.,  software  firm, 
says  it  has  developed  a  banner  ad  man¬ 
agement  program  for  newspapers  that 
also  enhances  Web  classifieds  by  link¬ 
ing  banner  ads  to  Web  site  searches. 

For  example,  if  a  user  is  searching 
for  a  high-tech  job  in  a  newspaper’s 
classifieds,  a  banner  ad  from  a  local 
company  searching  for  a  high-tech 
employee  is  automatically  placed  on 
the  results  page  following  the  user’s 
query.  The  program  allows  newspapers 
to  generate  additional  revenue  from 
the  banner  advertisers,  said  Edgill’s 
Linda  Gagnon. 

Newspaper  users  include  17 
Newhouse/ Advance  publications,  three 
Tribune  Co.  papers,  the  Boston  Herald 
and  Columbus  Dispatch. 

Trih  jobs 

ON  SUNDAY, FEB.  l,the  Chicago 
Tribune  introduced  a  new  Jobs 
section  that  includes  a  variety  of  news 
stories  on  the  employment  market,  in 
addition  to  “the  most  comprehensive 
jobs  listings  in  the  .Midwest.”  The  sec¬ 
tion  features  columns  by  Julie  Danis, 
Stephen  Franklin  and  Carol  Kleinman, 
a  question  and  answer  column  and 
information  on  employment  subjects 
that  rotates  each  week. 

Advance  signs 
Headbone  for 
kids 

Advance  publications  inter¬ 
net  has  signed  an  agreement 
with  Headbone  Interactive,  a  Seattle- 
based  provider  of  online  children’s 
entertainment,  to  feature  co-branded 
versions  of  the  Headbone  Zone  on  five 
sites;  Michigan  Live,  Oregon  Live, 
Cleveland  Live,  Alabama  Live  and 
NOLA  Live. 

The  Headbone  Zone  is  already  fea¬ 
tured  in  more  than  100  newspaper 
Web  sites. 

This  deal  demonstrates  the  compa¬ 
ny’s  ongoing  strategy  to  syndicate  its 
Web  site,  which  it  does  through  rev¬ 
enue  sharing  or  fee-based  models. 


Newspapers  join 
online  auctions 

Nine  newspapers  have  joined 
the  Auction  Universe,  a  Times 
Mirror  company  that  runs  auctions  on 
the  Internet. 

The  newspapers  help  Auction 
Universe  build  a  network  of  local  affili¬ 
ates. 

The  papers  will  get  their  own  local 
auction  sites  that  bring  buyers  and  sell¬ 
ers  together  to  exchange  goods  and 
services  in  1 ,000  categories,  from  col¬ 
lectibles  to  computers. 

The  participating  papers  include  the 
St.  Louis  Post-Dispatch,  Minneapolis 
Star  Tribune  and  the  Times  Mirror 
papers,  including  the  Los  Angeles 
Times,  Baltimore  Sun  and  Hartford 
Courant. 

People  upbeat  on 
newspaper  sites 

For  online  classifieds,  nothing 

beats  newspaper  sites,  according  to 
a  survey  by  the  Newspaper  Association 


of  America. 

In  a  recent  report.  Untangling  the 
Web,  the  NAA  said  newspaper  sites  are 
viewed  more  positively  than  non-news- 
paper  sites  for  online  classified  adver¬ 
tising. 

Newspaper  sites  are  also  viewed  as 
more  informative  and  entertaining 
than  what's  found  online. 

“America’s  newspapers  are  establish¬ 
ing  themselves  and  their  brands  as  the 
places  to  visit  on  the  Web,”  said  John 
Sturm,  president/CEO  of  NAA,  based  in 
Tysons  Corner,  Va. 

Dow  Jones  grants 

The  DOW  JONES  Newspaper  Fund 
has  announced  grants  of  $692,750 
for  1998  programs  supporting  high 
school  and  college  journalism. 

Among  the  recipients  is  Our  Lady  of 
Good  Counsel  High  School  in  Newark, 
N.J.,  which  will  launch  a  new  paper. 
The  fund  will  also  provide  1 1 7  intern¬ 
ships  to  college  students,  fellowships 
for  journalism  teachers  and  grants  to 
operate  workshops  for  minority  stu¬ 
dents  in  high  schools. 


Hail  To  Kup  And  His 
Longest-Running  Column 

Chicago  Sun-Times  film 
critic  Roger  Ebert  shares 
a  thumbs  up  with  Irv 
Kupcinet  and  his  wife, 

Essee,  during  a  party  the 
newspaper  threw  to  cel¬ 
ebrate  Kup's  55th  year  as 
a  columnist. 

Kup's  column,  which 
began  Jan.  17, 1943,  is 
even  older  than  the  Sun- 
Times  itself,  which  dates 
back  to  a  merger  of  the 
Chicago  Sun  and 
Chicago  Times  on  Feb.  2, 

1948.  (The  tabloid  threw 
a  party  for  its  50th  anniversary  a  few  weeks  after  the  Kup  bash.)  Kup  is  also  the 
longest-running  newspaper  column  in  America,  the  Sun-Times  says. 

The  list  of  celebrities  at  Kup's  party  read  like  one  of  his  columns:  Here  was 
Chicago  Mayor  Richard  M.  Daley,  there  was  author  Studs  Turkel,  over  there  was 
Roger  Ebert.  In  his  own  anniversary  column,  Kup  reminisced  about  favorite  subjects 
such  as  Harry  Truman,  Bob  Hope  and  Marilyn  Monroe;  the  warmth  and  vitriol  of  Frank 
Sinatra  and  how  both  Martin  Luther  King  Jr.  and  Malcolm  X,  in  separate  interviews 
on  his  televised  "Kup's  Show,”  expressed  premonitions  of  assassination. 
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f  I  want  to  know  more  about  how  to  manage  price  risk.  Please 
send  me  information  on  how  Enron  Capital  &  Trade  Resources  can  help  my 
business  use  financial  hedging  instruments. 

Name 

Title  Company 

Address 

City  State  Zip 

Phone  Fax 

What  is  your  primary  business  product  or  service? 
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BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.  939  HOUSTON,  TX 
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Enron  Capital  &  Trade  Resources 

EB3122A 
RO.  Box  1188 
Houston,  TX  77210-1188 
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TAKE  THE  RISK 

OUT  OF  THE 


price 


GAME 


How  will  pulp,  paper  and  packaging  prices  shake  out? 

Unfortunately,  you  don't  know.  And  an  unexpected  turn  can  cause  your 
projected  profits  to  tumble.  Enron  has  pioneered  a  way  to  manage  price  risk 
using  financial  hedging  instruments.  These  tools  let  you  "lock  in"  a  price  in  the 
pulp,  paper  or  packaging  market  for  up  to  ten  years.  Yet  there's  no  disruption 
to  your  current  supplier  or  customer  relationships.  The  result?  You  predict 
future  cash  flow  more  accurately  and  can  allocate  your  resources  more  effec¬ 
tively.  To  better  manage  your  odds  of  turning  a  profit,  call  1-888-367-6641  or 
1-713-853-1519  for  more  information.  Or  complete  and  return  the  enclosed 
business  reply  card. 


Enron  Capital  &  Trade 
Resources  Corp. 


©1998.  This  copyrighted  work,  the  logo  and  other  marks  are  property  of  Enron  Corp. 


BY  ROBERT  NEUWIRTH 


Banner  Falls 
In  Nashville 

Another  JOA  paper  closes  as  Gannett  buys  out  p.m.  partners 


FTER  122  YEARS  of  continuous  oper¬ 
ation,  the  Nashville  Banner,  the  after¬ 
noon  paper  in  country  music’s  capital 
city,  ceased  publication  last  week. 

Citing  a  precipitous  circulation 
drop  during  the  past  six  months  and 
predicting  faster  readership  erosion  into  the  new 
millennium,  publisher  Irby  C.  Simpkins  Jr.  said  the 
paper  would  publish  no  more  after  Friday  Feb.  20. 

“We  came  to  a  textbook  decision  that  we  had  a 
failing  business,”  Simpkins  said.  “Our  circulation 
during  the  fourth  quarter  really  took  a  nose  dive. 
People  just  don’t  have  the  time  to  spend  on  an 
afternoon  product.  It  isn’t  because  they  don’t  like 
us.  They  just  don’t  have  the  time.” 

Banner  executives  said  circulation  fell  10.5% 
since  early  Sep¬ 
tember,  dropping 
below  40,000,  and 
projected  less 
than  25,000  circu¬ 
lation  within  two 
years. 

Since  1937,  the 
Banner  has  been 
part  of  a  joint 
operating  agree¬ 
ment  with  the 
147,000-circula¬ 
tion  Tennessean. 
Under  the  JOA, 
the  papers  were 
editorially  sepa¬ 
rate,  but  the  morn¬ 
ing  Tennessean 
handled  all  busi¬ 
ness  operations, 
including  circula¬ 
tion,  advertising, 
and  production. 
Gannett  Co., 
which  formerly 
owned  the  Ban¬ 
ner,  has  owned 
the  Tennessean 
since  1979.  Last 
year,  Gannett 
upped  its  stake  in 
the  region  when  it 
picked  up  a  chain 
of  suburban  week¬ 


lies  from  Multimedia. 

Gannett  bought  Simpkins  and  Banner  co¬ 
owner  Brownlee  O.  Currey  Jr.  out  of  the  JOA  for 
an  undisclosed  sum.  The  6l-year-old  JOA  was  to 
expire  in  2015,  but  the  Banner  was  scheduled  to 
have  its  share  of  the  JOA  profits  cut  starting  in 
1999. 

Simpkins  said  he  spent  several  months  negotiat¬ 
ing  with  Gannett  in  an  effort  to  save  the  Banner, 
which  could  not  survive  without  the  JOA.  Part  of 
the  problem  was  that  advertisers  increasingly 
deserted  the  declining  afternoon  paper,  he  said, 
noting  a  recent  survey  showing  that  98%  of  adver¬ 
tisers  favored  the  Tennessean  exclusively. 

Simpkins  said  the  prospect  of  a  reduced  payout 
was  not  a  major  factor  in  the  decision  to  close  the 
newspaper. 

“We  faced  an  impending  disaster,”  the  publisher 
said.  “We  could  get  rid  of  the  advertising  buy  guar¬ 
antee”  —  the  JOA’s  main  provision  requiring 
advertisers  to  run  in  both  papers  —  “and  wind  up 
with  a  pretty  limp  little  newspaper.”  The  other 
choice,  he  said,  was  to  close  the  paper.  With  the 
newspaper  industry  flush  with  cash,  he  added, 
employees  face  good  prospects. 

The  Banner’s  94  employees  —  in  newsroom 
and  support  —  will  get  $  1 ,000  for  each  year  of 
continuous  employment.  Simpkins  expects 
approximately  one-third  of  them  to  be  hired  by 
the  Tennessean. 

In  addition,  Gannett,  Knight  Ridder,  Cox  Enter¬ 
prises  and  other  major  chains  are  conducting 
interviews. 

The  Banner  served  as  a  grooming  ground  for 
important  journalists  and  public  figures.  Former 
Tennessee  Gov.  Lamar  Alexander  was  a  stringer 
during  college.  Ralph  McGill,  an  award-winning 
editorialist,  worked  there.  And  Fred  Russell,  a  well- 
known  sports  journalist,  started  at  the  paper  in 
1929  and  still  writes  a  weekly  column. 

“It’s  a  sad  time,”  Russell  said  from  his  desk.  His 
final  column  did  not  directly  allude  to  the  closing. 
Instead,  he  went  out  as  he  came  in,  covering  the 
news  —  in  this  case,  the  story  of  former  Banner 
sports  editor  Edgar  Allen,  who  was  elected  to  the 
sports  hall  of  fame. 

Simpkins  and  Currey  have  created  the  Nashville 
Banner  Historical  Trust  to  preserve  the  newspa¬ 
per’s  archive.  Simpkins  said  the  trust  would  prob¬ 
ably  donate  the  archive  and  clippings  morgue  to 
the  city’s  public  library. 


HONG  KONG 

Special  Administrative  Region 

To  talk  about  this  dynamic 
capitalist  economy  and  the 
competitive  advantage 
Hong  Kong  can  offer 
talk  to 


Hong  Kong  Economic 
&  Trade  Office 

John  Chuan 

680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

Jean  Ip 

1 30  Montgomery  Street 
San  Francisco,  California  94104 
(415)  835-9300 

Tony  Lam 

1520  18th  Street,  NW 
Washington,  DC  20036 
(202)  331-8947 
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U.S.  sues  to 
protect  college 
records 

Arguing  THAT  federal  law 
requires  confidentiality,  the  U.S. 
Department  of  Education  has  asked  a 
court  to  order  two  Ohio  universities 
not  to  release  unedited  campus  disci¬ 
plinary  records. 

The  complaint,  filed  in  late  January 
in  U.S.  District  Court  in  Columbus, 
came  after  Ohio  State  University  and 
Miami  University  of  Ohio  turned  over 
documents  from  November  1996  and 
November  1997  to  the  Chronicle  of 
Higher  Education. 

The  Family  Educational  Rights  and 
Privacy  Act,  also  known  as  FERPA  or 
the  Buckley  Amendment,  stipulates 
that  schools  may  not  release  education¬ 
al  records  that  have  “personally  identi¬ 
fying  information”  —  such  as  names 
and  Social  Security  numbers  —  with¬ 
out  the  student’s  permission.  Schools 
that  release  the  information  can  be 
denied  federal  funding.  However,  the 
Ohio  Supreme  Court  ruled  in  July  1997 
that  campus  disciplinary  records, 
which  can  contain  information  about 
assaults  and  other  violations  that  may 
not  have  been  prosecuted  in  criminal 
courts,  are  not  “educational  records” 
under  FERPA. 

“We  are  very  concerned  about  cam¬ 
pus  safety,  and  this  is  not  a  campus 
safety  issue  per  se,”  said  LeRoy  Rooker, 
director  of  the  Department  of 
Education’s  Family  Policy  C'.ompliance 
Office.  "The  issue  is  privacy  protection 
of  the  individuals  involved.” 

Rooker  said  FERPA  does  have  an 
exception  that  allows  the  release  of 
crime  records. 

The  Ohio  Supreme  Court  ruling 
came  from  a  lawsuit  by  past  editors  of 
the  Miami  Student  newspaper  against 
Miami  University.  The  campus  paper 
sought  the  records  to  enhance  its  cov¬ 
erage  of  campus  crime,  and  specified 
in  its  request  that  basic  identif>'ing 
information  could  be  deleted.  The 
paper  sued  the  school  after  it  provided 
records  that  had  many  more  details 
edited  out,  such  as  locations  of  inci¬ 
dents  and  final  adjudication  of  cases. 
The  state  court  ruled  that  the  universi¬ 
ty  went  too  far  in  its  deletions,  and 
specified  what  can  be  omitted.  After 


the  ruling,  the  Chronicle  of  Higher 
Education  made  its  records  request. 

The  Department  of  Education  sent 
Miami  University  a  letter  stating  that  it 
disagreed  with  the  ruling,  but  that  dis¬ 
tribution  of  edited  records  poses  no 
conflict  with  FERPA.  However,  Miami 
University  appealed  to  the  U.S. 
Supreme  Court,  which  declined  Dec.  8 
to  take  the  case.  After  that,  the  univer¬ 


sity  turned  over  records  to  the  Miami 
Student  and  the  Chronicle,  which  also 
received  records  from  Ohio  State. 

Kit  Lively,  an  editor  at  the  Chronicle, 
said  the  paper  had  asked  for  two  years 
of  materials,  and  wanted  records  with 
names  so  it  can  do  complete  report¬ 
ing.  But,  she  said,  “We  told  both  univer¬ 
sities  that  we  have  a  policy  of  not 

(See  Records  on  page  40) 


Help  Your 
Readers  NO 

to  Frozen  Kpes. 


Cold  weather  can  cause  a  real 
disaster  -  INSIDE  your  home. 
Water  pipes  can  freeze  and  burst. 
The  resulting  mess  can  cost 
thousands  of  dollars  to  clean 
up  and  repair. 


The  whole  ordeal  is  avoidable;  we 
can  help  you  tell  your  readers  how. 


Just  tell  us  what  you  need: 


Please  send  me  the  following  NO  FROZEN  PIPES  information: 

□  Press  release/general  information. 

□  Information  about  potential  interv  iew  subjects. 

□  Camera  ready  one-  or  two-column  ads. 

□  "No  Frozen  Pipes"  counter  card  insert. 

□  “No  Frozen  Pipes"  brochures.  Quantity  needed: _ 

□  "No  Frozen  Pipes"  brochures  (Spanish  version).  Quantity  needed: _ 

□  “Ice  Dams:  HOT  TIPS  for  Preventing  COLD  WEATHER  Damage”  brochures: 

Quantity  needed: _ 


Name 


Title 


Media  Outlet 

Address 

City 

State 

ZIP 

Ph.# 

Mail  or  fax  to:  No  Frozen  Pipes  /  Public  Affairs  Department  E. 

State  Farm  Insurance  Companies.  One  State  Farm  Plaza.  Bloomington.  IL 
61710-0001  (fax:  309/766-1181) 

Or,  you  may  send  your  request  by  e-mail  to  psupple@statefarm.com. 

For  additional  help,  call:  309-766-8864. 

Stale  Farm  hre  Jfkl  Casually  Comfxiny  State  Fann  General  Insurance  Company  Home  Oft'ices  BltxMmn^im.  IIIimms 
Stoic  Farm  Lknils.  Ht>me  OtTice.  Dallas.  Texas 
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BY  JIM  ROSENBERG 


Printing  Press 
Industry  Outlook 


WITH  “NO  CLEAR 

answer”  regarding  the 
future  of  the  rotary 
newspaper  press  busi¬ 
ness  worldwide, 

Robert  iM.  Kuhn  said  it  looks 
like  the  North  American  market 
will  maintain  through  2000  the  same  vigorous 
level  of  press  purchasing  that  saw  1997  sales  out¬ 
pace  those  of  1996. 

Goss  Graphic  Systems’  chairman  and  CEO  sees 
a  big  mix  among  orders,  with  growth  evident  in 
the  need  of  some  publishers  to  add  capacity, 
while  others  are  ready  to  improve  their  offset 
operations  —  an  area  “where  enhancements  are 
important,”  said  Kuhn.  Executives  from  four 
competing  manufacturers  generally  agreed  with 
Kuhn’s  review  of  world  markets  for  the 
Newspaper  Association  of  America’s  third  annual 
SuperConference  last  month. 

Though  Latin  America  has  been  strong  in 
recent  years,  he  said,  conditions  vary  from  coun¬ 
try  to  country.  For  Goss,  Europe  overall  held  “a 
little  less  activity,”  though  with  a  “phenomenally 
strong”  showing  in  Scandinavia.  “We’re  all  wait¬ 
ing  for  the  Eastern  Bloc  to  arise  again,  and  that 
may  be  beyond  the  next  two  to  three  years,”  he 
said.  Also,  less-predictable  “spot  influences  with¬ 
in  countries”  outside  the  Americas  can  affect 
business,  he  said,  citing  three  press  makers’ 
strong  sales  in  Turkey  through  1995. 

Though  the  latest  questions  concern  the  health 
of  East  Asian  markets,  Kuhn  expects  to  see  Japan, 
at  least,  buying  presses  for  another  year.  Though 
South  Korea  and  much  of  southeast  Asia  is  in 
financial  difficulty,  he  sees  a  mixed  picture  that 
shows  pockets  of  very  strong  players,  “particular¬ 
ly  Hong  Kong.” 

As  it  has  been  for  all  other  press  manufactur¬ 
ers,  East  Asia  in  the  ’90s  has  been  kind  to  Koenig 
&  Bauer-Albert.  It  also  did  well  throughout 
Europe  and  saw  “some  good  effort  in  Africa  as 
well  for  smaller  presses,”  said  Scott  Smith,  presi¬ 
dent  and  CEO  of  KBA-Motter  Corp.,  the  U.S.  man¬ 
ufacturing,  sales  and  service  subsidiary  of  the 
company  based  in  Wurzburg,  Germany. 

To  MAN  Roland  newspaper  group  vice  presi¬ 
dent  Vince  Lapinski,  the  few  big  press  makers 
must  rely  on  the  global  market  if  they  are  to  sur¬ 
vive.  “There’s  not  enough  business  in  any  one 
market  to  support  the  type  of  manufacturing 
operations  that  we  have,”  he  said.  At  the  same 


time,  Lapinski  acknowledged 
that  owing  to  different,  often 
unique  geographic  markets, 
development  must  be  tailored 
to  the  needs  of  those  markets. 

He  insisted  that  the  U.S. 
remains  an  important  market  for 
MAN  because  in  many  ways  it  leads  in  technolo- 
g)'  growth  and  because,  compared  with  Europe 
and  Asia,  it  still  has  a  number  of  letterpress 
prospects  worth  chasing. 

Only  in  the  mid-1990s  did  the  U.S.  become  an 
important  market  for  Swiss  press  maker  Wifag 
(already  in  Europe  and  Asia),  whose  presses  at 
the  Tulsa  World  are  the  first  shaftless  presses 
sold  to  a  U.S.  newspaper. 

For  Japan’s  TKS,  the  U.S.  is  second  only  to  its 
home  market  in  the  size  of  its  installed  base, 
according  to  Mike  Shafer,  national  sales  manager 
of  TKS  (U.S.A.)  Inc.  Domestic  sales,  he  said, 
helped  offset  last  year’s  fall-off  in  U.S.  sales. 
Perhaps  the  U.S.  market  this  year  —  which  began 
with  an  order  from  Scripps’  Ventura  County 
(Calif.)  Star  —  will  help  offset  any  difficulties  in 
South  Korea,  TKS’s  third  major  market. 

UNTIL  THE  NEXT  REAL  BREAKTHROUGH’ 

The  North  American  market,  said  Lapinski,  is 
opening  up  as  more  of  its  newspaper  personnel 
travel  abroad,  seeing  what  others  elsewhere  have 
and  do.  Along  with  shaftless  drives,  he  cited 
adoption  of  semicommercial  single-wide  presses 
on  concrete  tables  in  place  of  traditional  double¬ 
wide  newspaper  presses  on  steel  substructures, 
and  the  use  of  split-arm  reels  and  jaw  folders  — 
all  contributing  to  more  product  tailoring,  higher 
quality  and  lower  cost. 

Rather  than  fight  price  battles  for  every  pend¬ 
ing  purchase  of  a  conventionally  equipped  and 
configured  press,  said  Smith,  KBA  will  work  on 
“opportunities  that  are  out  there  in  the  models- 
and-options  presses.”  The  strategy,  he  said,  is 
backed  by  more  applications  engineering  devel¬ 
opment  and  flexo  production  in  York,  Pa.,  and 
by  more  research  in  Wurzburg  in  such  areas  as 
waste-reduction  techniques  and  plateless  presses 
—  with  the  objective  of  making  quality  newspa¬ 
per  printing  more  economical. 

The  next  occasion  for  major  newspaper  pro¬ 
duction  cost  cutting,  according  to  Lapinski,  will 
be  computer-to-press  developments  like  his  own 
company’s  Dicoweb.  A  bridge  to  that  “next  real 
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breakthrough  in  technology,”  he  said,  will  be 
shaftless  presses,  which  he  predicted  will 
account  for  most  press  sales  in  two  years. 

Echoing  Lapinski’s  notion  of  bridging  the  gap 
between  today’s  offset  technology  and  tomor¬ 
row’s  digital  presses,  Wifag  CEO  Goetz  Stein  said 
his  company’s  program  for  the  next  few  years  is 
to  roll  out  its  various  shaftless  designs.  Among 
them  he  listed  the  first  with  an  “ultra-short”  key¬ 
less  inker  (featuring  page-wide  density  adjust¬ 
ment),  which  begins  printing  in  Paris  in  spring, 
and  the  first  in  stacked  10-cylinder  design  (with 
page  change  unit),  to  be  delivered  this  year. 

The  new  year  marks  TKS’s  success  in  the  new 
designs.  Shafer  pointed  to  a  50,000-cph  single¬ 
wide  tower  being  erected  at  Mainichi  Shimbun, 
building  of  a  70,000  two-around  single-wide, 
addition  later  in  the  year  of  a  shaftless  tower  to 
an  existing  press  in  Japan,  development  of  a  52'- 
diameter,  64 '-wide  reelstand  and  delivery  of  a 
69 '-wide,  41 '-cutoff,  84,000-cph  directory  press 
to  (Nippon  Telegraph  and  Telephone). 

As  important  as  publishers’  ongoing  require¬ 
ments,  said  Kuhn,  is  the  fact  that  those  cus¬ 
tomers  are  in  good  shape  financially  —  some¬ 
thing  that  also  shows  clearly  through  Vince 
Lapinski’s  otherwise  cloudy  crystal  ball.  He  said 
those  same  publishers  must  now  invest  in  new 
technology  to  compete  with  new  media. 

Shaftless  presses,  for  example,  allow  better  ver¬ 
sioning  and  targeting  than  is  now  possible  with 
mailroom  systems  alone,  according  to  Lapinski. 

DRIVE  DISTRIBUTION  DEBATE 

Asking  for  views  on  the  merits  of  various 
degrees  of  press  drive  distribution  in  shaftless 
presses,  panel  moderator  Gary  Watson,  president 
of  Gannett’s  Newspaper  Division,  went  first  to 
the  company  that  was  first  with  a  shaftless  press. 

Stein  favors  the  “one-to-one”  or  motor-per-cou- 
ple  design  employed  in  Wifag’s  presses.  He  called 
the  “one-to-two”  approach  —  where  one  motor 
powers  the  pair  of  couples  in  an  arch-type  unit 
or  in  each  perfecting  tier  of  a  tower  —  a  “com¬ 
promise,”  especially  in  the  ability  to  control  web 
tension  and  where  circumferential  register  is  “a 
little  more  critical.” 

Lapinski  said  that  for  different  papers’  differing 
needs,  1:1,  1:2  and  1:4  drive 
configurations  will  all  prove  WithOU 

good  solutions,  with  1:1  offer-  hmsirttfUK 

ing  the  most  potential  benefits, 
including  flying  plate  changes.  ntClTkct” 

Since  shaftless  drives  thoif  ■wn/r 

became  standard  on  all  KBA  ma\ 

presses  a  year  and  a  half  ago,  operatio! 

the  press  maker  has  relented  r 

from  its  position  that  two  ' 

motors  suffice  for  each  H  unit  thc  globc 
(four  couples)  on  all  but  one 
of  its  double-wide  presses,  and 
that  one  motor  can  power  an  —  MAN  Rolan 

H  unit  on  its  Journal  and  sin-  vice  preside 


gle-wide  presses  and  all  arch-type  units. 

According  to  KBA,  those  drive  configurations 
corresponded  to  actual  manning  and  production 
requirements.  Supplying  a  drive  for  each  print 
couple,  it  said  at  the  time,  would  shorten  setups 
only  in  the  unlikely  event  that  eight  press  opera¬ 
tors  change  plates  simultaneously  on  both  sides 
of  a  four-high  tower. 

At  the  SuperConference,  however,  Scott  Smith 
said  one-to-one  drives  would  seem  to  best  serve 
productivity  and  that  KBA  has  been  tending  more 
toward  motor-per-couple  drives.  In  this  respect, 
he  suggested  customers  anticipate  future  product 
and  waste-control  needs. 

In  a  similar  vein,  when  Watson  questioned  the 
choice  of  shaftless  when  the  industry'  knows  that 
current  drive  designs  work,  Lapinski  pointed  to 
efficient  product-tailoring  capabilities,  where  that 
is  important.  Among  other  benefits  are  improved 
register  and  lower  waste. 

Lapinski  said  that  although  North  American 
papers  want  to  see  that  the  first  few  shaftless 
sites  are  operating  satisfactorily  before  they  buy 
their  own  new  iron  for  the  next  20  to  30  years, 
those  that  face  near-term  buying  decisions  may 
want  to  select  presses  with  the  knowledge  that 
the  new  technology  eventually  will  be  needed, 
even  if  not  for  10  or  15  years. 

With  customers  not  always  knowing  what  they 
want.  Smith  said,  KBA  often  finds  “we  have  to 
walk  them  through  the  pros  and  cons  of  each” 
drive  possibility.  (Panelists  did  not  address  differ¬ 
ent  methods  of  transmitting  motion  to  one  or 
more  rotating  elements  —  direct  coupling,  belt, 
gears.)  Furthermore,  they  must  be  aware  of  the 
need  for  in-house  support  for  the  more-sophisti¬ 
cated  electronics  in  a  shaftless  press,  according 
to  Lapinski,  who  noted  similar  difficulties  when 
some  sites  move  from  letterpress  to  offset. 

In  the  matter  of  deciding  whether  each  motor 
should  rotate  one,  two  or  four  couples.  Smith 
observed  that  if  a  motor  goes  out  in  a  “bridge” 
unit,  the  problem  will  be  the  same,  whether  it 
powered  one  or  both  couples.  But  based  on 
KBA’s  three  years’  experience,  he  said  the  servo 
motors’  failure  rate  is  “vitually  nil.”  He  added, 
however,  that  distributed  drives  don’t  offer  the 
“belt-and-suspenders”  reassurance  of  a  main  shaft, 
where,  “if  you  drop  a  motor, 
“CtlOtlgh  you  can  pull  the  rest  of  the 

.  unit  with  other  motors.” 

n  any  one  ^uhn  allowed  that  for  pub- 
to  support  fishers  unready  to  cope  with 
a  technology  or  who 

ujuviur  lesscomplex  production 

s,  big  press  requirements,  main-shaft 

nrt  Passes  wUl  remain  the  most 

viy  u  sensible  equipment  choice. 


Without  “enough 
business  in  any  one 
market"  to  support 
their  manufacturing 
operations,  big  press 
makers  must  rely  on 
the  global  market  to 
survive. 

—  MAN  Roland  newspaper  group 
vice  president  Vince  Lapinski 


COMMENTS  ON  KEYLESS 

With  success  in  the  field, 
keyless  inking  for  offset 
has  receded  as  a  major 
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technical  issue.  Consensus  among  press  makers 
seemed  to  be  that  it  remains  a  valuable  alterna¬ 
tive  for  some  users,  but  was  never  promoted  as  a 
cure-all. 


some  commercial  sites  now  print  on  waterless  presses 
with  Toray  inks,  said  I^pinski,  prices  must  be  brought 
down  to  levels  that  plate-hungry  newspapers  can  live 
with. 


Smith  cited  its  “dramatic”  appeal  with  respect 
to  the  size  of  future  press  crews,  and  Kuhn 
advised  prospective  buyers  to  consider  whether 
their  future  press  operators  will  have  the  skills 
needed  to  set,  properly  adjust  and  maintain  ink 
densities  with  conventional  inkers. 

Though  some  sites  will  always  prefer  column- 
by-column  adjustment,  said  Shafer,  keyless  quality 
at  its  best  is  as  good  as  conventional  inking.  But 
for  that  level  of  quality.  Smith  cautioned,  good 
work  from  prepress  is  essential. 

Keyless  and  conventional  inkers  should  be  able 
to  use  the  same  inks,  according  to  Stein.  And 
with  U.S.  newspapers  typically  running  inks  and 
newsprint  from  more  than  one  supplier,  said 
Lapinski,  “there  is  a  higher  degree  of  standardiza¬ 
tion  that’s  needed  in  order  to  get  good  results” 
from  keyless.  He  also  suggested  keyless  may  not 
be  the  answer  for  those  buying  newer  presses 
designed  to  handle  some  commercial  work.  Stein 
and  Kuhn  also  noted  some  interest  in  mixed  ink¬ 
ing  systems,  the  latter  pointing  to  the  Yomiuri 
Shimbun\  use  of  three  types  of  inker  on  its  new 
Goss  press. 

Start-up  waste<opy  numbers  for  conventional¬ 
ly  inking  presses,  said  Shafer,  have  begun  closing 
in  on  keyless’  superior  performance  in  quickly 
reaching  salable  copies.  And  Lapinski  agreed 
with  Watson’s  suggestion  that  passing  page  data 
directly  from  a  RIP  to  a  press-control  system  may 
reduce  the  labor  needed  even  for  conventional 
inking  and  will  provide  better  ink  settings  than  a 
plate  scanner. 

Until  US  Ink  s  Paul  Zelinski  asked  from  the 
audience  about  the  other  keyless  printing  option, 
the  panel  offered  an  offset-only  outlook. 
Responses  from  the  two  German  press  makers  — 
the  principal  suppliers  of  flexo  equipment  — 
were  very  much  to  the  point. 

“You  may  see  a  brand-new  flexo  press  once 
even'  other  year,”  said  Smith. 

Lapinski  said  flexo  users  are  now  generally  sat¬ 
isfied  and  getting  what  they  originally  sought 
from  the  process  that  relies  on  water-based  inks 
directly  metered  from  an  anilox  roll  onto  plastic 
relief  plates.  Lacking  momentum  in  the  market, 
he  said,  flexo  will  remain,  but  only  as  “a  niche 
player.” 

WATERLESS  WHEN? 

A  downside  for  the  smaller  flexo  market  is  its 
bigger  plate  costs  —  a  fact  Lapinski  referred  to 
when  Chicago  Tribune  quality  and  technical 
training  manager  Paul  Lynch  asked  which  manu¬ 
facturer  will  be  the  first  with  a  waterless  newspa¬ 
per  press. 

True  waterless  (ink-only)  printing  has  been 
around  for  several  years,  said  Smith,  adding  that 
the  special  plates  are  very  expensive.  Though 


In  the  meantime,  Kuhn  said  Goss  will  announce  several 
newspaper  beta  sites  for  its  single-fluid  lithography  later 
this  year  and  have  a  product  for  market  in  1999. 


pressroom! 


ANAGEMENT 


The  Omaha  World-Herald  pmmled  pressroom  foreman  STEVE 
YOUNG  to  pressroom  manager.  Young  began  his  newspaper 
career  in  1967  at  the  San  Angelo,  Texas,  Star^dard-Times.  He  also 
worked  at  the  Austin  American-Statesman.  San  Antonio  Light  and 
Houston  Chronicle  before  joining  the  World-Herald  as  foreman  10 
years  ago. 

PAUL  WEBB  was  promoted  to  production  director/operations  at 
the  Dallas  Morning  News,  where  he  manages  the  North  Plant  print¬ 
ing  facility  in  Plano.  Webb  joined  the  Morning  News  in  1985  after 
working  for  ft/lichigan’s  Grand  Rapids  Press  and  Jackson  Citizen 
Patriot. 


Steve  Young 


VENDOR 


APPOINTMENTS 


VINCE  LAPINSKI  was  promoted  trom 
vice  president  of  newspaper  press 
^  sales  to  newspaper  group  vice  president  at 
MAN  Roland  Inc.,  Westmont,  III.,  and 
i  Groton,  Conn.,  where  he  has  combined 
I  responsibilities  for  all  North  American 
I'  sales,  engineering  and  project  manage- 
i  ment,  Lapinski  coordinates  his  activities 
f-  with  Hans  Mamberer,  head  of  the  corporate 
P  newspaper  business  unit  in  Aupburg, 
Germany,  and  with  Dietrich  Hartmann  at 
I  MAN  Ptamag-Plauen  in  matters  regarding 
ij  single-width  presses.  Before  joining  MAN 
a  seven  years  ago  as  product  marketing 
p-  director,  Lapinski  served  as  worldwide 
■  marketing  manager  for  platemaking  equip- 
i  ment  manufacturer  NAPP  Systems.  He  ear- 
i;  her  was  involved  in  flexo  conversions  at 
I,;  Koppers  Container  Division  and  worked  for 
I  the  former  flexo  plate  manufacturing  unit  of 
p  'W.R.  Grace. 

1  US  Ink,  Carlstadt,  N.J.,  promoted  eastern 
region  sales  manager  JOHN  C.  CORCO- 
RAN  to  national  accounts  manager,  report- 
p  ing  to  president  Ronald  C.  Baker  and 
^  responsible  for  establishing  and  maintain- 
ing  national  accounts,  groups,  advertising 
i  and  all  related  marketing  functions. 
I  '  Corcoran  began  as  a  technical  trainee  with 

General  Printing  Ink,  He  joined  Sun 
I  Chemical's  News  Ink  Division  as  a  sales 
g  representative  in  1983. 

it Blevins  Harding  Group,  Boulder,  Colo., 
:i  added  the  following  staffers  to  its  architec- 
iy  ture,  interiors  and  process  teams. 

I  GARY  POLODNA  heads  up  arrdiitecture, 
H  with  20  years’  experience  in  project  manage- 
I  ment,  programming,  facility  planning,  master 
planning,  architectural  design,  budget  analy- 
H  sis  and  scheduling. 

i  TRACEY  EGOLF  and  BOB  JONES  are 

interiors  co-leaders.  Egolf  spent  11  years  in 
1;  corporate  interior  design,  developing  space 
plans,  finish  schemes,  custom  millwork 
i,  designs  and  systems  furniture  specifications. 
:  j  Jones,  a  multiple  award  winner  during  his  22 


years  in  the  industry,  has  been  involved  with 
master  and  strategic  planning,  space  plan¬ 
ning,  interior  and  graphic  design,  quality 
assurance  ano  post-oaupancy  evaluation. 

With  16  years  in  the  newspaper  industry, 
DEAN  CARPENTER  brings  technological 
expertise  and  hands-on  experience  to  the 
process  team.  He  served  as  technical  services 
manager,  composing  and  layout  manager 
and  production  systems  coordinator  at 
Boulder  Publishing  Co.  and  was  an  engineer¬ 
ing  tffihnician  at  the  Lexington  (Ky.)  Herald- 
Leader. 

STEVEN  L.  DERMAN  was  named  newspa¬ 
per  facilities  planning  director  at  the  Austin 
Co.,  Cleveland.  Most  recently  at  Detroit 
Newspapers,  where  he  focused  on  improv¬ 
ing  packaging  operations  and  other  produc¬ 
tion  issues,  Derman's  20-plus  years  in  the 
newspaper  and  printing  industries  have 
included  the  posts  of  Toronto  S/ar  produc¬ 
tion  director,  Hartford  Courant  operations 
director  and  operations  vice  president  at 
plate  manufacturer  Anocoil  Corp. 

JOHN  SWEENEY,  former  sales  and  mar¬ 
keting  vice  president  at  the  Graphic  Arts 
Technical  Foundation,  joined  Graphics 
Microsystems  Inc.  as  color  measurement 
systems  director,  providing  technical  sup¬ 
port  to  engineering  and  sales  and  marketing 
and  representing  the  Sunnyvale,  Calif., 
company  on  industry  standards  commit¬ 
tees.  During  almost  tour  years  at  GATF,  he 
also  taught  several  training  programs, 
served  as  acting  director  of  process  controls 
and  was  responsible  for  developing  color 
test  forms,  color  bars  and  related  tools. 

BILL  PEARSON  joined  K&F  Printing 
Systems  International,  Granger,  III.,  as  mid¬ 
central  sales  manager.  His  15  years  in  pre¬ 
press  sales  and  technical  services  include 
work  for  Monotype  Systems  and  Dewar 
Information  Systems,  fefore  moving  into 
sales,  Pearson  was  production  manager  at 
the  Vidette  Messenger.  Valparaiso,  Ind, 
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Online  newspaper  managers  are  told  that  the  best  way  to  increase  Web 

advertising  sales  is  to  do  what  newspapers  have  always  done 
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Online  Advertising 


by  David  Noack 


^^The  Internet 
empowers 
newspapers  to 
regain  some  of 
the  market  share 
lost  to  local 
direct-marketing 
companies?^ 

—  Peter  Winter,  head  of 
Cox  Interactive  Media 


Noack  is  associate  editor 
of  MediaINFO.com. 


Despite  the  talk  of  technological  revolution  and 
wild  innovation  that  swirled  through  the  recent 
Interactive  Newspapers  ’98  conference  in  Seat¬ 
tle,  the  annual  gathering  was  also  assured  that 
advertising  success  in  cyberspace  will  be  achieved  by  fol¬ 
lowing  tried  and  true  newspaper  industry  practices. 

ITiat  somewhat  surprising  but  comforting  idea  was  the  topic  of  a  packed  “Advertising  and  the 
Internet”  session  designed  to  look  past  the  hype  of  the  Internet  to  identify  those  things  that  have 
actually  made  a  difference  for  online  newspaper  ad  sales  managers. 

In  a  decidedly  upbeat  atmosphere  that  emphasized  the  opportunities  of  cyberspace,  panel 
members  agreed  that  customer  service,  strong  audience  loyalty',  and  solidly  documented  demo¬ 
graphic  and  circulation  data  are  the  key  to  successfully  selling  advertising  in  any  medium. 

In  fact,  Peter  Winter,  the  head  of  Cox  Interactive  Media  —  which  recently  rolled  out  a  series 
of  city  guide-type  Web  sites  across  the  country  —  suggested  that  the  unique  qualities  of  the  Inter¬ 
net  empower  newspapers  to  regain  some  of  the  advertising  market  share  they’ve  lost  to  local 
direct  marketing  companies. 

Direct  marketing 

Winter  said  that  in  many  cases  the  Web  is  beginning  to  live  up  to  its  potential  as  a  potent  trans¬ 
actional  medium  and  a  direct-marketing  tool.  “The  Internet  is  similar  to  any  other  medium  in  that 
it  is  perfectly  capable  of  exposing  consumers  to  an  advertising  message  in  terms  of  delivered 
impressions,”  he  explained. 

He  noted  how,  in  recent  years,  millions  of  dollars  in  newspaper  display  advertising  revenues 
have  migrated  to  direct-marketing  companies  that  deliver  targeted  messages  to  consumers  in 
other  ways.  But  now,  Web  technology  provides  an  economical  means  for  newspapers  to  gather 
the  kinds  of  data  needed  to  support  their  own  targeted  advertising  programs  that  can  compete 
with  the  direct  marketers. 

For  instance,  some  news  Web  sites  offer  free  access  but  require  users  to  register,  thus  amass¬ 
ing  a  database  of  demographic  data  that  can  be  used  to  target  visitors  for  ads  according  to  cri¬ 
teria  such  as  age,  income,  gender  and  hobbies. 

“I  think  that  you’re  already  seeing  a  lot  of  direct  marketers  beginning  to  use  the  Internet  in 
new  and  innovative  ways  that  really  challenge  newspapers  as  a  mass  medium,  but  ultimately  the 
Holy  Grail  is  not  only  exposing  people  to  the  message  but  persuading  them  to  click  over  to  an 
advertiser’s  site,”  said  Winter. 
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Online  auctions 

Larry  Schwartz,  president  and  CEO  of 
Auction  Universe  Inc.,  an  online  auction  site 
owned  by  the  Times-Mirror  Co.,  said  that 
bringing  Web-surfing  buyers  and  sellers 
together  has  to  be  done  in  an  engaging  and 
interactive  manner. 

Auction  Universe,  headquartered  in 
Yalesville,  Conn.,  operates  an  online  classi- 
fied-ad-like  site  that  allows  users  to  directly 
offer  or  purchase  items  such  as  Beanie 
Babies,  collectibles,  computers  and  antiques. 

According  to  Schwartz,  the  average  user 
spends  an  hour  on  the  site. “We  don’t  have  a 
stale  classified  ad  being  put  online,”  said 
Schwartz. 

“We  are  bidding,  buying  and  transacting 
online”  he  said. 

Aside  from  selling  advertising,  Auction 
Universe  also  purchases  ad  spots  to  promote 
its  own  site  on  other  Web  sites.  He  noted 
that  the  Web  site  driving  the  second-highest 
level  of  traffic  to  Auction  Universe  is  Beanie 
Moms,  a  Web  site  dedicated  to  Beanie  Babies. 
The  price  of  the  Auction  Universe  banner  ad 
is  $200  a  month. 

“We  are  registering  hundreds  of  Beanie 
buyers  every'  day  from  that  little,  tiny  site. 
You’ve  got  to  find  very  niche-oriented  sites 
to  buy  ads  on,”  said  Schwartz. 

Data  collection 

Chris  Neimeth,  vice  president  of  sales  and 
marketing  for  the  New  York  Times  Elec¬ 
tronic  Media  Co.,  said  the  Times  requires 
users  to  register  to  use  the  site,  giving  the  vir¬ 
tual  newspaper  access  to  key  data. 

“We  are  using  the  information  to  deliver 
value  for  our  advertisers  so  that  they  can 
understand  who  exactly  is  seeing  their  mes¬ 
sage  in  terms  of  age,  income,  and  ZIP  code 
—  the  same  markers  that  we’ve  been  using 
over  the  last  20  to  30  years  in  trying  to  put 
together  a  targeted  marketing  plan,”  said 
Neimeth. 

He  .said  the  trick  is  not  click-through  rates 
on  banner  ads,  but  the  targeting  of  advertise¬ 
ments  to  select  users  who  are  most  likely  to 
influence  purchasing  decisions. 

Attention  to  detail 

Perhaps  Christian  Hendricks,  president 
and  publisher  of  McClatchy  Newspapers’ 
Nando.net,  summed  up  the  spirit  of  the  ses¬ 
sion  best  when  he  pointed  out  that  trusting 
relationships  with  advertisers  and  close 
attention  to  detail  matters  in  the  online 
world,  just  as  it  has  always  mattered  in  the 
print  world. 

“The  bottom  line,”  he  said,“is  that  the  sale 
is  not  over  just  because  the  advertiser  has 
signed  a  contract.  The  relationship  is  only 
beginning  at  that  point.” 


Microsoft  Watch 

NETSCAPE 
NEWSPAPERS  IN  A 
MICROSOFT  TOWN 

Politically  incorrect  in  Seattle 

by  Mark  F itzgerald 

When  Horvitz  Newspapers  decided  to 
create  Web  sites  for  tw  o  of  its  Seattle- 
area  dailies,  it  bumped  up  against  the 
problems  all  small-circulation  papers  do; 
Tight  staff,  tight  budgets  and  tight  deadlines. 
But  Horvitz  also  faced  another  unique 
dilemma:  In  the  very'  heart  of  Microsoft  coun¬ 
try,  its  sites  had  to  run  on  a  Netscape  system. 

When  the  Eastside  Journal  and  South 
County  Journal  sites  launched  last  April,  the 
papers  experienced  what  Horvitz’s  vice  pres¬ 
ident  of  marketing  and  interactive  technolo¬ 
gies,  Gary  Murfin,  described  —  with  consid¬ 
erable  understatement  —  as  "the  commu¬ 
nity’s  Microsoft  sensitivity.” 

Microsoft  e-mail 

“Microsoft  employees  let  us  know  by  e- 
mail  just  what  they  thought  about  our  use  of 
Netscape.  Some  of  them  were  quite  vocal  on 
our  lack  of  patronage  of  a  kxral  company. 
Some  of  the  e-mail  was  humorous  —  some  of 
it  was  not  so  humorous,”  Murfin  said.  But 
once  he  e-mailed  back  explanations  of  why 
the  site  was  operating  on  a  Netscape  system, 
the  e-mail  campaign  faded  away;  he  said. 

The  problem 

“(In  1996)  we  really  needed  an  integrated 
publishing  solution  that  would  not  require 
programmers  to  keep  it  operating  with  our 
different  front-end  systems,”  Murfin  said. 


In  Short 

IDG  NETWORKS  210  PUBS 

International  Data  Group 
(IDG)  of  Boston  has 
expanded  its  ad  manage¬ 
ment  network  of  online 
technology  publications  to 
include  210  Web  sites  in 
52  countries.  IDG  says  its 
Global  Ad  Network  (GWAN) 
is  the  world's  largest 
online  ad  management  ser¬ 
vice. 

GWAN  includes  publica¬ 
tions  such  as  PC  World 
Online,  Macworld  Online, 
and  JavaWorld.  Its  most 
recent  additions  were  Mac¬ 
world  France  and  the  Web 
Philippines. 

GWAN  is  now  being  use 
for  worldwide  online  ad 
campaigns  by  a  formidable 
stable  of  clients  including 
IBM,  Lotus,  Intel, 

Microsoft,  Netscape,  Nov¬ 
ell,  Digital  and  3Com. 

IDG's  print  operations  pub¬ 
lish  more  than  285  com¬ 
puter  magazines  and  news¬ 
papers  in  75  countries. 
www.idg.com 


“Unfortunately,  iMicrosoft  had 
no  integrated  solution  and  could 
not  say  what  (one)  would  cost.” 

If  it’s  any  comfort  to  Micro 
soft,  Murfin  says  in  hindsight 
that  Netscape  “really  oversold  its 
automation .  .  .  and  the  ea.se  of 
integration.” 

Horvitz’s  sites  —  www.east 
sidejournal.com  and  www. 
south  countyjournal.com  — 
will  be  joined  later  this  year  by 
sites  at  its  other  two  Pacific 
Northwest  dailies  and  three 
weeklies,  Murfin  said. 

Fitzgerald  is  Midwest  editor  of 
Editor  &  Publisher  magazine. 
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by  Bruce  Miller 


Weekly 


In  Short 


GUY  GANNETT  &  KOZ  DEAL 

Guy  Gannett  Communica¬ 
tions  of  Portland,  Maine, 
has  signed  an  agreement 
to  add  KOZ/Community 
publishing  structures  to 
the  Web  sites  of  its  news¬ 
papers  and  TV  stations  in 
six  states.  KOZ  Inc.  of 
Raleigh,  N.C.,  designs  soft¬ 
ware  that  allows  large 
numbers  of  local  groups 
and  clubs  to  upload  their 
own  news  onto  the  Web. 


Online  Advertising 


INEVITABLE  EROSION 
OF  CLASSIFIED  ADS 

The  latest  call  to  action  in  the  online  classifieds  arena 


Newspapers’  hold  on  their  classified  ad 
franchise  will  inevitably  be  eroded  to 
some  degree  by  the  rising  new  wave  of 
online  competitors.  The  only  real  question, 
Willard  Colston  told  this  month’s  Interactive 
Newspapers  ’98  conference,  was  the  exact 
degree  of  the  loss. 

Colston,  of  New  Media  Strategies,  part  of 
Guy  Gannett  Communications,  was  only  the 
latest  in  a  string  of  speakers  at  various  recent 
conferences  to  warn  newspaper  managers 
that  they  were  not  doing  enough,  as  individ¬ 
ual  companies  or  as  an  industry,  to  meet  the 
challenge  of  new  online  classified  competi¬ 
tors. 


In  the  same  “New  Concepts  in  Classifieds” 
session,  Tim  Landon  of  Chicago-based  Classi¬ 
fied  Ventures,  said  that  the  likes  of  AOL  and 
Microsoft  “can’t  be  underestimated  in  the 
number  of  eyeballs  they  capture.”  Landon 
added,“Newspapers  spend  a  lot  of  time  point¬ 
ing  fingers  at  Microsoft.  We  need  to  get  out  in 
the  streets  and  beat  them  fair  and  square.  We 
believe  it  will  take  a  lot  of  money  to  win.” 

Landon  is  the  chief  of  the  newly  created 
national  online  classified  ad  technology  com¬ 
pany,  which  is  being  funded  by  the  Times  Mir¬ 
ror  Co., Tribune  Co.,  and  the  Washington  Post 
Co.  It  has  recently  launched  cars.com  and 
acquired  a  national  apartment  classifieds  site 
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that  it  plans  to  relaunch  as  apartments.com. 

Importance  of  alliances 

Most  panelists  agreed  that  alliances  will  be 
necessar)'  to  provide  leverage  in  the  market¬ 
place.  Creating  those  alliances  may  take  time, 
scrutiny  and  enticement. 

Colston  said  the  successful  survival  strat¬ 
egy  in  alliances  for  new  media  will  incorpo¬ 
rate  five  key  elements; 

1  A  high-profile  national  site  capable  of 
attracting  and  driving  traffic  to  local  newspa¬ 
per  classified  sites. 

2  A  strong  national  ad  sales  program. 

3  Compelling  local  editorial  content  and 
alluring  interactive  features. 

4  Strong  local  online  classified  sites. 

5  Strong  local  ad  sales  capabilities. 

Aim  at  future  users 

Despite  the  concern  of  online  competitors 
for  the  classified  market,  Landon  pointed  out 
that  50^%  of  households  are  still  not  online, 
creating  the  need  to  pay  attention  to  the  print 
and  online  products.  Balancing  the  future,  Joe 
Willix  of  GTE  New  Media  Services  pointed 
out  the  obvious:  “We  are  building  for  future 
users  who  will  be  comfortable  going  online.” 


360-DEGREE  FIX 

Compelling  new  Web  visuals 

by  Bruce  Miller 


Long  a  mainstay  of  the  news  business, 
photography  is  being  dramatically 
impacted  by  new  Internet  technologies 
that  promise  to  change  the  very  essence  of 
what  we  expect  from  still  cameras.  New  digi¬ 
tal  developments,  like  the  IPEX  360-degree 
camera  system,  also  promise  compelling  new 
sorts  of  visuals  for  newspaper  Web  sites. 

IPIX,  the  Interactive  Pictures  Corp.,  is  one 
of  a  handful  of  companies  pioneering  new 
forms  of  360-degree  still  photo  technology, 
which  unites  two  180-degree  pictures  taken 
with  a  special  super-wide-angle  lens  into  one 
360-degree  picture. 

The  market  for  such  photos  is  thought  to 
be  media  companies  that  want  to  offer  Web 
site  photos  that  allow  readers  to  experience 
various  sorts  of  visual  news  and  news  features 
in  a  new  way.  For  instance,  the  Homes  section 
of  a  newspaper  Web  site  can  provide  a  “walk 
through”  photo  experience  of  the  houses  it 
profiles,  www.ipix.com 


In  Short 

POSTED  TO  YOUR  SHE 

PR  Newswire  has  launched 
a  new  service  that  will 
automatically  post  corpo¬ 
rate  news  releases  to  cor¬ 
porate  Web  sites  as  part  of 
its  larger  national  and 
international  electronic 
distribution  process.  The 
new  PR  Newswire  system, 
called  "MicroSites,"  saves 
companies  the  trouble  of 
having  to  manually  post 
their  own  releases. 
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Join 
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than  1,050 
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that  host  with  InfiNet,  the 
leading  provider  of  online  solutions 
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Find  out  how  -  contact  InfiNet 
at  (800)  391-8760,  solutions@infi.net 
or  www.infi.net/products. 
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BY  DAVID  ASTOR 


The  President  Was 
Drawn  To  Cartoonist 


A  BOOK  ABOUT  Lyndon  Johnson  and 
Robert  Kennedy  led  to  a  job  with 
Bill  Clinton. 

The  president  read  the  recently 
released  Mutual  Contempt  and 
wrote  its  author  —  “Thatch”  cartoonist  Jeff  Shesol 
—  to  say  how  much  he  liked  it. 

“I  had  the  note  framed,  but  I  didn’t  think  any¬ 
thing  more  would  come  from  it,”  said  the  28-year- 
old  Shesol. 

But  something  did.  The  former  Rhodes  Scholar 
was  offered  a  job  as  a  speech  writer  for  Clinton, 
and  will  start  March  2.  His 
comic,  which  Creators 
Syndicate  began  distributing 
in  1994,  ends  April  1 1 . 

“Thatch”  has  1 50  clients, 
but  the  Washington  Post 
and  Washington  Times  are 
not  among  them.  So  Clinton 
and  other  White  House  offi¬ 
cials  didn’t  know  much 

about  Shesol’s  strip. 

“What  brought  me  to  their  attention  was  the 
book,”  said  the  Washington,  D.C.,  resident. 

“Without  me  knowing  it,  it  was  my  audition  for 
the  job.” 

Clinton  director  of  speech  writing  Michael 
Waldman  agreed  that  Mutual  Contempt  —  a  criti¬ 
cally  acclaimed  historical  work  —  was  the  main 
draw.  But  he  said  “Thatch”  was  in  the  mix,  too. 

“Jeff  is  certainly  a  unique  combination  of  tal- 
ents,”Waldman  told  E&P.  “The  fact  that  he  was 
doing  a  daily  comic  strip  showed  he  could  meet 
deadlines  —  and  had  a  sense  of  humor  and  cre¬ 
ativity.” 

Why  is  Shesol  ending  “Thatch”?  The  cartoonist 
said  the  new  job  will  be  demanding,  “and  I  want 
to  give  it  my  all.”  He  added  that  his  comic  some¬ 
times  addresses  political  issues  (as  they  affect  its 
20-something  characters),  so  there  were  potential 
conflicts  of  interest.  Finally,  Shesol  noted  that  out¬ 
side  income  rules  may  prevent  him  from  continu¬ 
ing  “Thatch”  even  if  he  wanted  to. 

The  former  intern  for  ex-Rep.  Patricia 
Schroeder  (D-Colo.)  will  be  one  of  six  scribes  in 
Waldman ’s  domestic  speech  writing  office.  All 
are  generalists,  although  some  focus  more  on  cer¬ 
tain  subjects.  Shesol  said  he  has  a  particular  inter¬ 
est  in  areas  such  as  social  welfare  and  race,  but 
will  be  happy  to  write  about  other  topics. 

One  topic  on  the  minds  of  a  lot  of  people 


1  hatch’  creator 
explains  how  he 
^ttt  a  job  as  a 
speech  writer 
pit'  Bill  Clinton 


these  days  is  the  alleged  Clinton-Monica  Lewinsky 
affair.  Shesol  declined  to  discuss  this,  except  to 
say;  “The  president  has  forcibly  denied  the 
charges  and  I  believe  him.” 

The  cartoonist  preferred  to  discuss  Clinton’s 
policies.  “The  president  has  laid  out  a  very  pro¬ 
gressive  and  substantive  agenda  during  the  past 
few  months,  especially  in  the  State  of  the  Union 
address,  and  the  American  people  have  shown 
strong  support  for  it,”  he  said. 

Shesol  met  Clinton  for  the  first  time  in  mid- 
January  to  discuss  the  job,  the  LBJ-RFK  book  and 
more.  “I  found  him  to  be  immensely  engaged  and 
engaging,”  recalled  Shesol.  “1  even  got  to  pet 
Buddy  the  dog!” 

One  thing  that  didn’t  come  up  was  the  fact 
that  Shesol  and  first  lady/columnist  Hillary 
Rodham  Clinton  are  both  syndicated  by  Creators. 

The  cartoonist  praised  Creators  and  its  presi¬ 
dent,  Rick  Newcombe,  and  said  he  would  be 
happy  to  return  there  if  he  ever  resumes  “Thatch” 
or  starts  another  syndicated  feature.  He  empha¬ 
sized  that  he  expects  to  eventually  do  some  sort 
of  cartooning  work  again. 

Shesol  concluded, “I’m  both  terribly  excited 
about  my  new  job  and  sad  to  be  closing  out  a 
comic  I’ve  done  in  one  form  or  another  for  more 
than  10  years.” 


Jeff  Shesol  is  White  House-bound. 
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Magazine  Drops 
Tom  Tomorrow 


BY  DAVID  ASTOR 

Cartoonists  Help 
Hire  A  Cartoonist 


A  PROGRESSIVE  EDITORIAL  car¬ 
toonist  has  been  dropped  by  U.S. 
News  &  World  Report. 

Tom  Tomorrow'  said  the  newsweek¬ 
ly  s  editor,  James  Fallows,  asked  him  to 
do  a  special  edition  of  his  “This  Modern 
World”  cartoon  starting  last  September. 

“He  tried  to  broaden  the  points  of 
view  in  the  magazine,”  said  Tomorrow. 
“Someone  decided  they  didn’t  want 
such  a  wide  range  of  opinion  after  all. 
I’m  not  surprised  but  I’m  disappointed.” 

Messages  were  left  for  Fallows  and 
U.S.  News  publisher  Mort  Zuckerman, 
and  a  spokesperson  replied.  She  said, 
“We  are  always  assessing  our  magazine 
and  the  features  in  it  to  see  what’s  right 
for  readers  and  what’s  not.  We  decided 
not  to  renew  Tom  Tomorrow’s  six- 
month  contract.” 

The  New  York  City-based  Tomorrow 
(whose  real  name  is  Dan  Perkins)  con¬ 
tinues  to  self-syndicate  “This  Modern 
World”  to  more  than  130  papers  — 
including  many  alternative  weeklies 
and  some  mainstream  dailies. 

In  other  news.  Tomorrow  reported 
that  a  text-only  version  of  one  of  his 
recent  cartoons  has  been  circulating  all 
over  the  Internet  without  his  permission. 

The  cartoon,  which  criticized 
President  Clinton  and  special  prosecu¬ 
tor  Kenneth  Starr,  used  a  “Starr  I  Are” 
theme  based  on  the  recurring  riff  in 
Green  Eggs  and  Ham  by  Dr.  Seuss. 

“I’ve  been  getting  e-mail  from  people 
accusing  me  of  plagiarizing  myself!” 
said  Tomorrow.  —  David  Astor 

TMS  Introduces 
Online  ‘TVQuest’ 

RIBUNE  MEDIA  SERVICES  has 
introduced  a  new  online  TV  listings 
product  for  newspapers. 

“TVQuest”  —  free  to  customers  of 
TMS’s  print  TV  listings  products  —  pro¬ 
vides  national  and  local  listings  (zoned 
by  cable  system)  as  well  as  listings  for 
direct  broadcast  satellite  services. 

Newspapers  with  Web  sites  add  a 
button  that  directs  readers  to  a  ““TV¬ 
Quest”  site  branded  with  the  paper’s 
logo.  Readers  of  papers  without  Web 
sites  enter  their  ZIP  codes  and  are 
directed  to  a  “  TVQuest”  site  that  carries 
the  local  listings  and  newspaper  logo. 


A  GROUP  OF  editorial  cartoonists 
are  meeting  in  St.  Louis  this 
weekend  to  help  the  Post- 
Dispatch  hire  an  editorial  cartoonist. 

The  final  decision  will  be  made  in 
the  traditional  way  —  by  the  paper's 
editorial  page  editor,  Christine 
Bertelson.  But  the  peer-inclusive 
process  leading  to  that  point  is  unusu¬ 
al.  Here’s  the  chronology; 

♦  About  60  creators  applied  for  the 
job  by  a  Feb.  6  deadline. 

♦  The  paper  picked  a  dozen  finalists, 
and  sent  their  work  to  a  jury'  of  four 
Pulitzer  Prize-winning  editorial  car¬ 
toonists:  Jim  Borgman  of  the 
Cincinnati  Enquirer  and  King 
Features  Syndicate,  Doug  Marlette  of 
Long  Island,  N.Y.,  Netvsday  and 
Creators  Syndicate,  Mike  Peters  of  the 
Dayton  Daily  News  and  Tribune  Media 
Services,  and  Signe  Wilkinson  of  the 
Philadelphia  Daily  News  and 
Cartoonists  &  Writers  Syndicate. 

♦  Three  of  the  jury  members  traveled 
to  St.  Louis  Feb.  21,  at  Post-Dispatch 
expense,  to  discuss  who  they  thought 
were  the  best  candidates.  (Marlette 
couldn’t  make  the  trip  but  offered  his 
input  from  afar.) 

♦  The  jury  chose  three  or  four  final¬ 
ists  to  be  interviewed  at  length  by  the 
paper  before  Bertelson  makes  her  final 
decision  by  early  April. 

“We  thought  it  would  be  a  lot  of  fun 


having  some  of  the 
best  cartoonists  in 
the  business  help  us 
choose,”  she  said, 
adding  that  she 
sought  jury'  mem¬ 
bers  “whose  work  I 
admire,  but  who  don’t 
draw  and  think  alike.” 

One  of  them, 

Wilkinson,  said  she  sees  the  jury  ’s 
main  task  as  “raising  questions  an  edi¬ 
tor  should  be  asking”  —  such  as  “do  I 
want  a  cartoonist  who’s  in  Newsweek 
every  week  or  who’s  shaking  up  the 
local  scene?” 

Wilkinson,  asked  what  she  thought 
about  a  paper  involving  cartoonists  in 
the  hiring  process,  said,  “I’m  thrilled  an 
editor  would  take  our  profession  so 
seriously.”  She  added  that  Bertelson  is  a 
“terrific  and  adventuresome  editor 
who  really  wants  to  raise  the  wattage 
of  her  pages  and  isn’t  afraid  of  editori¬ 
al  cartoonists.” 

Wilkinson  is  a  former  president  of 
the  Association  of  American  Editorial 
Cartoonists,  whose  Web  site  was  one 
of  the  places  the  Post-Dispatch  adver¬ 
tised  for  job  candidates. 

The  winner  will  replace  Tom 
Engelhardt,  who  retired  Jan.  1  after  35 
years.  Other  former  cartoonists  at  the 
paper  include  Pulitzer  winners  Bill 
Mauldin  and  Daniel  Fitzpatrick. 


Fiord  answers  to 
software  questions. 

From  the  president  of  the 
SOFTWARE  PUBLISHERS  ASSOCIATION 
comes  a  new  Q&A  weeldy  column  colled 
SOFTWARE  ANSWERS. 
Covering  a  wide  range  of  issues  from 
programs  and  gomes  to  pirating  lows 
and  operating  problems. 
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news  service 

Coll  1-800-238-6196  today. 
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BY  LARRY  TIMBS 

Sex  Scandal  Strips  Bother 
Some  ‘Doonesbury’  Clients 


WHEN  CHARLOTTE  Observer 
editor  Jennie  Buckner 
decided  not  to  publish  two 
“Doonesbury'”  strips  containing  the 
words  “oral  sex”  and  “semen-streaked 
dress,”  she  knew  some  readers  would 
be  angry’. 

After  all,  the  250,000-circulation 
Observer,  like  numerous  other  papers, 
had  published  plenty  of  titillating  mate¬ 
rial  about  the  alleged  President 
Clinton-Monica 
Lewinsky  affair. 

But  Buckner  believes 
some  of  the  material  in 
news  and  opinion 
pieces  may  not  be  suit¬ 
able  for  the  comics, 
where  the  audience 
includes  kids. 

“I  know  some  of  you 
‘Doonesbury’  fans  will 
be  unhappy  with  my  decision,”  she 
wrote  in  her  paper’s  Feb.  8  Perspective 
section.  “Heck,  I’m  unhappy  with  hav¬ 
ing  to  pull  the  darn  thing.  Some  of  you 
may  consider  this  censorship.  I  consid¬ 
er  it  exercising  an  editor’s  responsibili¬ 
ty.  I  don’t  enjoy  pulling  the  work  [of 
Garry  Trudeau]  but  I  enjoy  even  less 
the  coarsening  of  our  culture  —  and 
what  I  see  it  doing  to  our  children.” 

Buckner  noted  that  if  readers  want¬ 
ed  the  Feb.  9  and  10  strips,  which  fea¬ 
tured  a  scandal  facilitator  chatting  with 
elementary  schoolers,  they  could  con¬ 
tact  her  and  she  would  have  the  strip 
mailed  or  faxed  to  them. 

As  of  Feb.  14,  about  200  people  had 
asked  the  Observer  for  the  strips. 

Also,  a  fair  amount  of  positive  and 
negative  mail  came  in  as  a  result  of 
Buckner’s  decision,  which  she  said  was 
“purely  about  taste”  rather  than  the 
comic’s  politics. 

One  reader  lamented  in  a  Feb.  10 
letter  to  the  editor  that  while  Buckner 
had  pontificated  about  keeping  comics 
G-rated  for  kids,  the  Observer  regularly 
runs  ads  on  its  sports  pages  for  XXX- 

Timbs  teaches  journalism  at 
Winthrop  University  in  Rock  Hill,  S.C. 


rated  video  stores,  strip  clubs  and  male 
erection  problems. 

Buckner  said  she  has  nothing  to  do 
with  those  ads  —  which  she  described 
as  conforming  to  “standards  of  taste 
and  appropriateness”  —  but  she  does 
have  a  say  about  news  and  comics. 

Universal  Press  Syndicate,  which  dis¬ 
tributes  “Doonesbury”  to  about  1,400 
clients,  doesn’t  know  how  many 
papers  pulled  the  Feb.  9  and  10  strips. 

Some  of  the  ones  that 
did  reportedly  drop 
them  were  the 
Huntington,  W.V. , 
Herald-Dispatch, 
Charleston  (W.V.) 

Daily  Mail,  Lebanon, 
N.H.,  Valley  News  and 
Toledo,  Ohio,  Blade. 

Other  papers  moved 
the  strips  from  the 
comics  section  to  the  op-ed  page,  rea¬ 
soning  children  don’t  often  read  that 
part  of  the  paper. 

Buckner  sees  merit  in  that 
approach,  but  not  in  this  specific  case 
because  of  the  “taste”  question. 

About  25  miles  south  of  Charlotte, 
the  Knight  Ridder-owned  Observer 
competes  for  readers  with  the 
McClatchy-owned  Rock  Hill,  S.C., 
Herald.  The  34,000-circulation  paper 
ran  the  Feb.  9  and  10  comics  and,  as  of 
Feb.  13,  had  gotten  “not  a  bit”  of  reac¬ 
tion,  according  to  editor  Terry  Plumb. 

“The  telling  point  is  that  they  [the 
Observer]  run  ‘Doonesbury’  on  the 
comics  pages,  and  we  run  it  on  the  edi¬ 
torial  page,”  Plumb  said,  noting  that  the 
Herald  became  sensitized  years  ago  to 


Trudeau’s  “tendencies  to  get  into 
things  that  are  offensive.  People,  I 
guess,  don’t  mind  as  much  something 
being  offensive  on  the  editorial  page.” 

Plumb  said  he  respects  Buckner’s 
call.  “I’m  not  critical  of  her  at  all,”  he 
stated.  “I,  in  fact,  would  have  made  the 
same  decision.  But  our  consensus  was 
as  long  as  ‘Doonesbury’  is  on  our  edito¬ 
rial  page,  it’s  OK.” 

What  intrigues  Plumb  is  that  while 
Buckner’s  pulling  of  the  two  strips 
caused  a  mild  controversy  in  Charlotte, 
the  presence  of  the  same  comics  in  Rock 
Hill  apparently  elicited  no  stir  at  all.  He 
said  Charlotte  —  a  major  financial  cen¬ 
ter  of  more  than  500,000  people,  with 
several  professional  sports  teams, 
major  cultural  attractions  and  “people 
on  big  expense  accounts”  —  is  “sup¬ 
posedly  in  a  more  sophisticated  mar¬ 
ket”  than  the  50,000-population,  slow¬ 
er-paced,  more  conservative  Rock  Hill. 

Universal  vice  president/editorial 
director  Lee  Salem  said  the  syndicate 
was  aware  of  the  flap  the  strips  could 
cause  and  reviewed  them  “very  careful¬ 
ly”  with  Trudeau  before  distribution. 

“There  were  certainly  some  substan¬ 
tial  news  and  taste  considerations,” 
Salem  said,  adding  that  Universal  con¬ 
cluded  that  the  strips  were  timely  and 
on  target,  given  what  kids  had  already 
been  exposed  to. 

Universal  included  a  letter  with  the 
strips  alerting  editors  to  their  adult-lan¬ 
guage  content. 

Salem  said  the  response  to  the 
comics  was  “relatively  mild”  compared 
to  controversial  “Doonesbury” 
sequences  of  the  past. 
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E&P  Interactive 


Now!  Redesigned  for  ease  of  use.  Editor  &  Publisher 
Interactive  links  you  to  a  world  of  Industry  Information 
and  continues  to  set  Industry  standards. 


NEW! 


Links  to  Sites  across  all  Media 


It's  the  industry's  connection  to  news  Web  sites  across  all  media: 
newspapers,  magazines,  radio  and  television  stations,  city  guides 
and  more!  With  search  classifications  such  as  type  of  media,  geo¬ 
graphic  location,  publication/station  frequency  and  type  of  publi¬ 
cation/site  -  entertainment,  travel,  news,  business,  etc  -  finding 
and  browsing  news  sites  has  never  been  easier! 

NEW! 


Classifieds 


It's  the  industry's  premier  classified  site.  Now!  Access  alL  help 
wanted  and  positions  wanted  ads  in  E&P  before  they  hit  news¬ 
stands  and  mailboxes.  Posted  online  every  Friday  at  5p.m.,  you'll 
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E-Commerce 

It's  the  secure  online  purchasing  system.  Order  any  E&P  product 
online  with  confidence  and  ease.  Just  fill  out  the  online  form.  It's 
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E&P  Library 

Indispensable  for  industry  reseach.  Archives  of  articles  from  E&P 
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Letters 

Continued  from  page  9 

energy  and  resources  into  NIE,  and  we 
reap  the  benefits  daily.  For  us,  circula¬ 
tion  numbers  are  just  one  small  part  of 
the  picture.  We  studied  newspaper  pro¬ 
grams  around  the  country  before  we 
developed  our  own.  We  saw  how  NIE 
works  elsewhere  and  we’re  watching  it 
grow  here.  We  made  a  serious  commit¬ 
ment  to  the  youth  of  our  communities, 
not  only  with  NIE  but  on  the  pages  of 
our  newspaper  itself.  We  believe  we  are 
doing  things  the  right  way. 

It  is  obvious  that  Schiller  has  never 
been  in  a  classroom  full  of  students 
who  are  reading  about  their  own  com¬ 
munity  in  a  newspaper,  for  if  he  had,  he 
would  never  have  to  ask  why  newspa¬ 
pers  have  NIE  programs.  Those  of  us 
who  frequent  schools  know  these  class¬ 
rooms  are  full  of  people  who  will  one 
day  decide  for  themselves  what  brand 
of  news  they’ll  embrace.  Bright  eyes 
and  excited  faces  are  all  most  of  us  need 
to  see  the  real  value  of  NIE.  .\nd  I’m 
proud  to  be  among  those  who  are  mak¬ 
ing  it  happen. 

Kellie  A.  Edwards-Smith 

education  services  manager, 
Elkhart  Truth,  Elkhart,  Ind. 


Records 

Continued  from  page  27 

printing  the  names  of  sex  victims.” 

Richard  Little,  spokesman  for  Miami 
University,  said  the  school’s  understand¬ 
ing  of  the  state  court  ruling  is  that  the 
records  fall  under  Ohio’s  open  records 
law.  Thus,  the  school  believes  it  must 
turn  over  unedited  records  to  anyone 
who  asks  for  them,  even  though  FERPA 
states  that  it  must  not. 

■‘The  Department  of  Education  is 
fully  aware  of  the  dilemma  we’re  in,  and 
they’re  trying  to  act  against  what  they 
feel  is  an  improper  ruling  by  the  state 
court,”  he  said. 

Steven  McDonald,  associate  legal 
counsel  of  Ohio  State  University’s  office 
of  legal  affairs,  said,  “We  have  an  Ohio 
Supreme  Court  order  ordering  us  to  do 
one  thing,  and  we  have  a  possible  fed¬ 
eral  court  action  telling  us  to  do  the 
exact  opposite.”  —  Kelvin  Childs 


Shop  Talk 

Continued  from  page  56 

Meanwhile,  at  other  papers,  NIE  pro¬ 
fessionals  are  connecting,  not  with  the 

40  Editor  &  Publisher 


lazy',  hazy-minded  teachers  who  accept 
free  newspapers  as  a  diversion  from 
real  teaching,  but  with  dedicated,  imag¬ 
inative  educators  recognize  that  kids 
need  the  newspaper,  that  the  newspa¬ 
per  is  a  vital,  interesting,  valuable  tool 
every  successful  person  needs  to  read 
every'  day.  Top-flight  educators  wel¬ 
come  challenge,  and  understand  that  a 
newspaper  is  more  demanding,  but 
more  rewarding,  than  a  textbook,  and 
aren’t  afraid  to  bring  the  real  world  into 
their  classroom  and  let  their  students 
learn  the  way  they  will  learn  as  adults. 

Kids  in  those  classrooms  are  using 
the  paper  every  day,  and  coming  to  rely 
on  the  paper  as  a  source  of  information, 
just  as  they  will  for  the  rest  of  their 
lives. 

Jay  Schiller  wants  to  know  if  students 
take  the  paper  home,  and  he  questions 
the  value  of  kids  to  advertisers.  A  good 
NIE  program  answers  both  objections. 

No,  kids  don’t  take  the  paper  home. 
They  use  it  in  class,  and  then  they 
gather  around  it  in  study  halls  and  dur¬ 
ing  lunch  period.  By  the  time  school 
ends,  those  papers  have  been  dissected 
both  metaphorically  and  literally. 
There’s  nothing  left  to  take  home. 

And,  like  adult  readers,  they  read 
both  the  news  and  the  ads. 

They  look  for  last  night’s  ball  scores  and 
tonight’s  TV  schedule.  They  look  at  the 
ads  for  used  cars,  and  they  search  for 
jobs  in  the  help  wanted  section.  They 
read  the  movie  ads,  the  restaurant  ads, 
the  clothing  ads,  as  well  as  the  ads  for 
electronics,  for  tires,  for  cosmetics,  for 
sporting  goods,  for  glasses. 

They  read  about  scandals,  just  like 
the  adult  readers  do.  They  argue  over 
issues,  laugh  over  the  comics  and  keep 
up  with  the  latest  high-tech  develop¬ 
ments  and  new  laws  that  affect  their 
lives.  In  short,  they  become  newspaper 
readers,  and  newspaper  consumers,  not 
in  20  years,  but  right  now.  Today. 

But  that’s  with  a  good  NIE  program, 
administered  by  a  qualified  professional 
who  is  working  with  clear,  meaningful 
instructions,  sufficient  resources  and 
adequate  support  from  the  front  office. 

If,  on  the  other  hand,  all  you  want  the 
kids  to  do  is  fold  printers’  hats,  you  can 
back  up  the  truck  and  dump  those  free 
copies  in  the  school  parking  lot.  And 
Jay  Schiller’s  low  opinion  of  NIE  will  be 
vindicated. 


Ad  Planner 

AD-FAX  media  Marketing  of  New 
York  has  published  a  media  plan¬ 
ning  calendar  that  provides  information 
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on  advertisers  and  their  buying  habits. 
The  calendar  lists  31  categories  of 
advertisers  that  market  1,800  brands, 
along  with  names  of  key  contacts. 

Nuevo  Goes  Solo 

L  NUEVO  HERALD,  launched  10 
years  ago  as  a  free,  Spanish-lan- 
guage  addition  to  the  Miami  Herald,  is 
now  on  sale  at  newsstands. 

El  Nuevo  is  a  stand-alone  product  sel- 
lling  for  25  cents  Monday  through  Sat¬ 
urday,  50  cents  Sunday.  The  Herald  still 
costs  35  cents  daily,  $1  Sunday.  Hercdd 
readers  no  longer  find  El  Nuevo  inside 
newspapers.  Instead,  they’re  sold  in 
outdoor  racks  or  at  newsstands. 

“This  is  simply  the  natural  evolution,” 
Herald  publisher  David  Lawrence  said. 
“We  need  to  do  to  a  great  extent  what 
our  readers  need  us  to  do.  Making  each 
paper  available  separately  is  what  they 
are  telling  us.” 

The  change  will  not  affect  home 
delivery  customers  in  Miami-Dade 
County,  who  continue  to  get  the  two 
newspapers  for  $3.25  a  week,  or  the 
Herald  alone  for  $2.75. 

Selling  El  Nuevo  at  newsstands  is  the 
third  step  by  Miami  Herald  Publishing 
Co.  to  separate  the  two  newspapers. 
Since  last  April,  a  test  has  made  El 
Nuevo  available  as  a  separate  newspa¬ 
per  at  1,000  retail  outlets  across  South 
Florida. 

Depending  on  the  results  of  that  sec¬ 
ond  test,  El  Nuevo  could  be  rolled  out 
as  a  completely  separate  product  as 
early  as  mid- 1998,  according  to  El 
Nuevo  publisher  Alberto  Ibarguen. 

Aig  Memorial 

The  pressroom  in  the  West¬ 
chester  County,  N.Y.,  administration 
building  will  be  named  in  memory'  of 
veteran  Associated  Press  reporter  Mar¬ 
lene  Aig,  who  covered  the  county  for  1 3 
years  until  her  death  in  1996  at  the  age 
of  43. 

“Those  of  you  who  knew  Marlene 
know  that  I  had  a  few  scrapes  with  her 
here  and  there  over  the  years,”  said 
County  Executive  Andrew  O’Rourke, 
before  leaving  office  after  15  years.  “But 
I  admired  her  professionalism.  She  was  a 
very  good  journalist.  .  .  .  She  was  funny, 
she  was  vivacious,  she  loved  life  and 
unfortunately  she  died  much  too  early.” 

A  photo  of  Aig  will  be  placed  in  the 
room,  along  with  a  brass  plaque  that 
says,  “Named  in  honor  of  Marlene  Aig, 
dedicated  professional  reporter,  com¬ 
mitted  to  the  best  interests  of  the  peo¬ 
ple.” 
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11 W.  19th  Street  •  NewYoric.NY  KXlll  •  Phone  (212)  675-4380  •  Fax  (212) 929-1259 


FEATURES  AVAHABLE 


_ ASTROLOGY _ 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 

AUTOMOTIVE 

AUTOMOTIVE  NEWS  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  (jlover  (312) 
649-5464,  Fax:  (31 2)  397-5500. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ATTACK  CARTOONS:  Read  on  Lim- 
bough,  seen  in  National  Lampoon. 
home.earthlink.net/ -varmint/ 
bergstrom.html 


_ ENTERTAINMENT 

“HCHIYWOOD-BEHIND-THE-SCENES”: 
Weekly  editors'  first  choice  in  show  biz 

?ossip.  Multi-item  format  with  pictures. 
.A.  Features  Syndicate  (800)  959-9977 

FOOD 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  75 1  -0 1 68/ Avanti  1 054@aol.com 


SUGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  and  speaker 
Deb  Pi  Sandro  (847)  639-1232 

_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  infarmation 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

(91 4)  692-4572  Fox  (91 4)  692-831 1 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
(909)766-7617 

REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 

Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 
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NEWSPAPER  APPRAISERS 

'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 

75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

THOMAS  C.  BOUTHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 

NEWSPAPER  BROKERS 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
_ (505)  524-0122 _ 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 

DORMAN  E.  CORDEa 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 

_ (972)960-0096 _ 

GAUGER  MEDIA  SERVICE,  INC. 
David  (Sauger  (or  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


NEWSPAPER  BROKERS 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  36081 

(334)  566-7198 

_ Fax  (334)  566-01 70 _ 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 

MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 

MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 

THOMAS  C.  BOUTHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  breetom@chickasaw.com 

NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
DesHn,  FL  32540-5806 
Phone/Fox  (850)  654-9807 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fox  (2 1 4)  369-6496 

NEWSPAPERS  FOR  SALE 

ESTABLISHED  FEATURES  MONTHLY. 
Expanding  Montana  resort  community. 
$60,000-*-  revenues.  Profitable. 
$35,000.  Reply  to  Box  0841 1,  Editor 
&  Publisher. 

PAIR  OF  WESTERN  IOWA  WEEKLIES 
with  good  building  and  press, 
$366,000  gross.  For  quick  sale, 
$245,000,  terms.  For  further  informa¬ 
tion  contact  John  E.  van  der  Linden, 
Broker,  Box  275,  Spirit  Lake,  lA 
51 360.  Phone:  (71 2)  336-2805. 

FAX:  (712)  336-0611 _ 

SOUTH  EAST:  Two  highly  desirable 
niche  publicatians  in  a  strong  growth 
trend.  Combined  cash  flow  just  under 
$600,000.  Avoilable  together  or  sepa¬ 
rately. 

BOUTHO-CRIBB  &  ASSOCIATES 
Tom  Karavakis  (941 )  403-41 33 

NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  icfibb@imt.net 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPERS  FOR  SALE 

PROFITABLE  northeast  weekly  grossing 
$1,000,000  plus.  Excellent  growth 
potential.  Reply  to  Box  08414,  Editor 
&  Publisher. 

UNDER  10%  [X)WN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 


Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 

_ (312)  321-2673 _ 

FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 
(864)882-3272 

PUBLICATIONS  FOR  SALE 

A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Best  cash  offer 
over  $85,000.  Call  George  Hulseman, 
(541)482-2037. 

PUBUSHING  COMPANY  FOR  SAl£ 

PUBUSHING  COMPANY 
NM  statewide  Successful  Publishing 
Company  For  Sale,  Growth  Potential. 
(505)  842-8450,  Fox  (505)  842- 
8451. 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


LEAFSCAN  35GPIB 
35mm  film  scanner,  excellent, 
(716)  487-1  111,  ext.  214 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 


Him 


nilAMTnV  ASKING  PRICE 
AVAILABLE  PER  SYSTEM 

INSERTING  DRUMS  I2)  $200,000 

(3  VP)-w/Related 
Equipment  &  Conveyor 


MULTI-CELL 

COMPLEX 

of  3  Stackers 


(10)  $100,000 


(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  aas-soos 


EQUIPMENT  FOR  SALE 


CANNON  CLC300  color  laser  copier 
LTR  and  TAB  size,  with  Fiery  125i 
PostScript  RIP,  both  under  service 
agreement.  $7,500  or  best  offer. 
David  (650)312-0524, 

david_minehart@infoworld.com 
San  Mateo,  CA. 


7  into  1  Muller  Martini  227 
AVAILABLE  NOW! 
inserting  machine  will  sell  all  or 
as  add  on  pockets,  as  is  condition 
Call  Andrew  (903)  596-6250 


ALLMAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817 
Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


6  UNIT  V-15D  1986  with  jF25B  folder 
and  3  knife  trimmer,  above  average  con¬ 
dition,  running. 

John  Tevlin  (81 3)  839-0035 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)492-6217 
www.inlandnews.com 


METRO,  URBANITE,  COAAMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)256-7607 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (8(X))  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 


♦  Editor  &  Publisher  is 
NOT  a  monthly  association 
house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


FREE 

A  study  of  your  circulation  department 
for  one  full  day.  Report  will  be  sent  to 
you  in  five  days.  Guaranteed  satisfac¬ 
tion.  Any  size  newspaper.  Call  Circula¬ 
tion  Pro,  Al  Von  Entress  (800)  409- 
3800. 


CIRCULATION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN 
(616)458-6611 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  CAMPAIGNS 
IN  STORE  SALES  PROGRAMS 
DOOR  CREWS 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  is  guaranteed. 

CALL  FOR  OUR  UST  OF  REFERENCES 

Dennis  McQuillan 
(800)  260-9823 


NEWSPAPER  EXECUTIVE  SEARCH  I  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs; 

Haas,  Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 


CIRCULATION  SERVICES 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC 
(800)776-6397 


TURN  YOUR  TELEMARKETING 
AROUND  IN  LESS  THAN  A  WEEK 

The  Phoneroom  Doctor  will  “cure”  your 
sales  room  in  a  hurry.  25  years  expe¬ 
rience.  GUARANTEED  results,  EXCEL¬ 
LENT  rates.  Call  The  Phoneroom  Doctor- 
Dan  Campbell  now  at: 

(800)  274-1004. 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com/scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


MASTERCARDMSA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 
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HELP  WANTED 


ACADEMIC 


The  journalism  program  at  Emory  Uni¬ 
versity  invites  nominations  and  appli¬ 
cations  For  a  teaching  position  in  sci¬ 
ence/  public  health/ environmental/ med¬ 
ical  journalism  beginning  in  August 
1998.  The  ideal  candidate  will  pos¬ 
sess  a  master's  or  other  advanced 
degree,  10  years'  reporting  experi¬ 
ence,  enthusiasm  for  teaching  and  an 
exceptional  record  in  specialized 
reporting.  The  distinguished  journalist 
selected  will;  teach  undergraduate 
courses  in  science  writing,  environ¬ 
mental  reporting  and  other  subjects; 
advise  students  about  reporting  and 
news  writing  internships;  explore  the 
possibility  of  developing  a  master's 
degree  program  in  science/public 
health/ environmental/medical  journal¬ 
ism  that  takes  advantage  of  the  U.S. 
Centers  for  Disease  Control,  CNN,  the 
Carter  Center  and  other  extraordinary 
Emory  and  Atlanta  resources.  Emory 
aspires  to  create  one  of  the  nation's 
best  journalism  programs,  commit¬ 
ted  to  encouraging  an  international 
perspective,  develaping  an  interdis¬ 
ciplinary,  intellectually  demand¬ 
ing  curriculum,  and  improving  cov¬ 
erage  of  science,  business,  religion 
ancTother  complicated  subjects.  Send  a 
letter  of  interest  {no  telephone  calls, 
please),  a  resume  and  the  names, 
addresses  and  telephane  numbers  of 
three  references  to  Loren  Ghiglione, 
Director,  Journalism  Program,  S414 
Callaway  Center,  Emory  University, 
Atlanta,  GA  30322.  Review  of  applica¬ 
tions  begins  immediately.  Visit  our 
home  page;  www.emory.edu/COL- 
LEGE/ JOURNALISM/.  Emorv  University 
is  an  equal  opportunity/affirmative 
action  employer  encouraging  diversity. 


VISITING  Assistant  Professor  of  Com¬ 
munication  for  1 998-99  academic 
year.  Teach  3  courses  per  semester  in 
print  journalism  and  related  fields.  Suc¬ 
cessful  performance  as  a  reporter  and/ 
or  editor  required.  Graduate  NOT 
required.  Applicant  review  begins 
March  23,  1998,  and  will  continue 
until  the  position  is  filled.  Send  letter, 
resume,  3  references  with  phone  num¬ 
bers  and  E-mail  addresses  to  Don 
Coombs,  School  of  Communication, 
University  of  Idaho,  Moscow,  ID 
83844-1072.  E-mail; 

comm@uidaho.edu 
for  additional  information.  AA/EOE 


ACCOUNTING 


ADMINISTRATIVE 


The  Morristown  Daily  Record,  a 
55,000  daily  newspaper  in  affluent 
Morris  County,  New  Jersey,  is  seeking 
a  hands  on  Controller  to  oversee  our 
Business  Office  operations.  The  suc¬ 
cessful  candidate  will,  among  other 
things,  be  responsible  for  the  day  to 
day  business  operations  of  the  news¬ 
paper,  budget  preparation  and  finan¬ 
cial  analysis. 

College  degree  or  equivalent,  PC  and 
network  experience  a  plus.  Strong 
organizational  and  communication 
skills  are  essential.  Excellent  compensa¬ 
tions  and  benefits  package.  Send 
resume  and  salary  histary  to; 

Walt  Lafferty 
General  Manager 
800  Jefferson  Road 
Parsippany,  NJ  07054 


DC  NON-PROFIT  National  Association  ; 
of  Hispanic  Journalists  seeks  dynamic 
executive  director  with  administrative, 
fund-raising  and  propasal  writing 
experience.  Convention  planning  expe¬ 
rience  essential.  Association  manage¬ 
ment  and  English/Spanish  preferred. 
Media  experience  helpful.  Send 
resume  and  salaiw  requirements  by 
March  9  to  Dino  Chiecchi,  newsroom 
manager,  San  Antonio  Express-News, 
P.O.  Box  2171,  San  Antonio,  TX 
78297-2171.(210)  250-3235. 


DEPUTY  DIRECTOR  sought  by 
Investigative  Reporters  and  Editors. 
This  exciting  post  offers  the  opportunity 
to  work  with  a  dynamic  non-profit 
educational  organization  of  3,500 
journalists.  IRE  is  seeking  a  person  with 
both  solid  managerial  and  journalism 
experience  -•  a  masters  degree  in 
journalism  or  the  equivalent  —  to  help 
oversee  publications,  an  ever-growing 
Web  site,  and  IRE's  new  campaign 
finance  project.  The  deputy  director 
also  will  work  with  executive  director 
on  administrative  tasks.  Job  pays 
$50,000  to  $60,000.  The  deputy 
director  is  appointed  part-time  to  the 
University  of  Missouri  School  of  Jour¬ 
nalism  faculty  and  may  teach  classes. 
Please  contact  Brant  Houston,  executive 
director,  IRE,  138  Neff  Annex,  Col¬ 
umbia,  MO  6521 1  or  call  (573)  882- 
2042  or  E-mail  brant@ire.org.  As 
affirmative  action/equal  opportunity 
employers,  IRE  and  the  Missouri  School 
of  Journalism  encourage  minorities, 
women  and  persons  with  disabilities  to 
apply. 


FINANCE  DIREaOR 
The  Herald,  in  Rock  Hill,  SC  is  seeking 
a  finance  director.  The  Herald  is  a 
31 ,000  daily  McClatchy-owned  paper 
located  in  the  rapidly  growing  Charlot¬ 
te-area  market.  The  Herald  also  pub¬ 
lishes  2  weeklies  and  a  semi-monthly  in 
the  area.  Must  be  experienced  in 
managing  all  aspects  of  newspaper 
Finance,  budgeting  and  motivating  an 
accounting  staff  of  five.  The  position 
reports  to  the  publisher. 

We  are  looking  for  a  person  with  5-10 
years  of  experience,  a  master's  degree 
or  an  equivalent  combination  of  both. 
Newspaper/publishing  experience  is 
preferred.  Strong  oral  communication, 
team  building,  organization  and  ana- 
_  lytical  skills  are  needed. 

Please  send  resume  and  salary  history 
:  to  Human  Resources  Director,  The 
i  Herald,  P.O.  Box  11707,  Rock  Hill,  SC 
I  29731  or  fax  it  to  (803)  329-4021 . 

GENERAL  MANAGER 
The  Doily  Nonpareil,  a  MediaNews 
newspaper  in  Council  Bluffs,  Iowa,  has 
an  opening  for  a  General  Manager 
with  a  proven  record  in  advertising 
and  or  circulation  sales  and  manage¬ 
ment.  The  ideal  applicant  will  have  a 
can-do  attitude,  be  highly  creative  and 
motivated  to  succeecT  The  Nonpareil 
offers  a  competitive  compensation 
.  package  with  opportunities  for  advan- 
j  cement.  Contact  Joe  Craig,  publisher, 
:  The  Daily  Nonpareil,  1 17  Pearl  Street, 
:  Council  Bluffs,  lA  51 503. 

:  Phone  (71 2)  328-1 811 


ADMINISTRATIVE 


GENERAL  MANAGER 

Killeen  Daily  Herald,  22,435  circula¬ 
tion,  individually  owned.  Experienced 
professional  with  strong  background  in 
sales  and  marketing,  as  well  as  pub¬ 
lishing,  to  move  into  rapidly  growing 
Central  Texas  market  to  achieve  market 
potential  while  maintaining  commit¬ 
ment  to  high  standards  and  community 
involvement.  Send  letter  and  resume  to 
Mrs.  Sue  Mayborn,  P.O.  Box  6114, 
Temple,  TX  76503-61 14. 


Paxton  Medio  Group  is  seeking  a  pub¬ 
lisher  for  a  smaller  growing  newspaper 
in  Georgia.  The  successful  candidate 
must  possess  a  high  level  of  self  motiva¬ 
tion,  leadership  and  community  involve¬ 
ment.  Proven  track  record  in  marketing 
and  administration  is  a  must.  This 
newspaper  is  located  within  40  miles 
of  Atlanta,  GA.  We  will  provide  a  com¬ 
petitive  base  salary  plus  MBO  as  well 
as  a  Full  benefit  package  including  a 
401  (k)  plan.  Submit  resume  including 
salary  history  and  expectations  to  Tom 
Overton,  Griffin  Daily  News,  P.O. 
Drawer  M,  Griffin,  GA  30224. 

Fax  (770)  41 2-1 678 


ADVERTISING 


ADVERTISING  DIREaOR 
The  Bloomington  (IN)  Herald-Times,  a 
30,000  daily,  45,000  Sunday  in  a 
beautiful  Big  Ten  college  town,  seeks 
an  experienced  sales  manager  to  lead 
our  retail  and  classified  ad  staffs.  The 
ideal  candidate  has  experience  motivat¬ 
ing  ad  reps,  establishing  ad  rates  and 
policies,  setting  budgets  and  revenue 
projections,  and  negotiating  contracts. 
Experience  with  national  accounts  very 
helpful.  We  offer  a  diversified  econ¬ 
omy  in  a  lifestyle  mecca,  and  are  part 
of  a  family-owned  media  company. 
Send  cover  letter,  resume  and  salary 
expectations  to; 

Allan  Murphy 
The  Herald-Times 
P.O.  Box  909 
Bloomington,  IN  47402 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIREaOR 

We  are  seeking  a  highly  motivated  pro¬ 
fessional  with  proven  management  and 
marketing  skills  to  lead  our  advertising 
team.  We  are  a  large  group  of 
weeklies  that  are  in  need  of  a  candi¬ 
date  with  creativity  and  enthusiasm. 
The  successful  candidate  will  have  5- 
10  years  of  supervisory  experience. 
We  offer  a  competitive  salary  package, 
plus  MBO,  health  insurance,  401  (k)  plan, 
paid  vacation  and  holidays.  For  the  qual¬ 
ified  candidate,  this  is  an  opportunity  to 
work  in  a  progressive  and  competitive 
environment,  vvhere  fresh  ideas  are  wel¬ 
come.  Send  your  resume  with  salary 
requirements  to  Box  08417,  Editor  & 
Publisher. 


ADVERTISING  DIREaOR 
Why  not  work  where  you  would  like  to 
live?  The  St.  Augustine  (FL)  Record,  a 
7-day,  1  8,000  daily  in  the  fast  grow¬ 
ing  northeast  Florida  market  of  the 
nation's  oldest  city,  has  an  immediate 
opening  for  an  Advertising  Director. 
We  are  looking  for  a  hands-on  proven 
team  player  and  leader  who  con 
motivate,  train  and  direct  a  22  person 
staff  that  includes  national,  classified 
and  retail  departments.  A  great 
opportunity  for  the  right  candidate. 
Send  salary  requirements  and  resume 
to  Ron  Hughes,  publisher,  P.O.  Box 
1630,  St.  Augustine,  FL  32085.  (904) 
829-6562,  FAX  (904)  829-6664. 

E-mail;  rhughes@aug.com 

EOE/Drug  Free  Workplace 


ADVERTISING  SALES  MANAGER 

The  Florida  Times-Union  in  flourishing 
Jacksonville,  Florida  is  in  search  of  a 
highly  motivated  advertising  sales 
manager  to  lead  a  small  staff  for  our 
new  magazine.  Water's  Edge.  The 
candidate  will  be  an  energetic,  motiva¬ 
tional  professional  with  3-5  years  maga¬ 
zine  sales  experience  and  creative  rev¬ 
enue  producing  ideas.  If  you  are  a  team 
player  that  excels  in  a  growth  market  then 
this  is  your  challenge.  We  offer  a  compet¬ 
itive  benefits  and  compensation  pockage. 
Send/fax  resume  with  salary  require¬ 
ments  to  Sherwin  Pulmano,  employment 
manager,  c/o  The  Florida  Times-Union,  1 
Riverside  Avenue,  Jacksonville,  FL  32202 
or  fax;  (904)  359-4695. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


ADVERTISING 


TELEMARKETING  MANAGER 

Larger  Newspaper  is  Itwking  for  a  proven  telephone  sales  oriented 
manager.  The  person  will  have  the  challenge  of  building  a  central¬ 
ized  telemarketing  department  of  60  to  75  employees.  The  success¬ 
ful  candidate  will  be  charged  with  acquiring  the  most  productive 
hardware  and  software,  setting  new  expectations  and  workloads, 
managing  inbound  and  outbound  sales  managers  plus  support  super¬ 
vision.  The  organization  will  have  both  Classified  and  Retail  sales 
groups.  These  are  proven  sales  professionals  looking  for  leadership 
in  this  fast  paced  environment. 

This  creative  individual  must  be  highly  motivated  with  the  ability  to 
drive  the  department  vision  throughout  the  workforce.  This  position 
will  report  to  the  Advertising  Director.  Competitive  compensation 
and  benefits.  Send  resume  to  Box  08419,  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  DIREQOR 

A  major  metropolitan  newspaper  in 
one  of  the  most  breath-taking  ports  of 
the  country  has  on  opening  for 
Clossified  Advertising  Director.  This  is 
o  challenging  job:  you  must  be  willing 
and  able  to  rebuild  on  entire  depart¬ 
ment  quickly  while  being  responsible 
for  tens  of  millions  in  revenue.  Yet,  the 
rewards  are  commensurate  with  the 
challenge:  there  are  significant  oppor¬ 
tunities  for  advancement  while  you 
live  in  an  extraordinarily  beautiful  com¬ 
munity,  and  base  compensation  is 
appropriately  substontial  with  addi¬ 
tional  bonus  opportunities.  To  be  a 
successful  candidate,  you  must  be 
focused,  organized  and  persistent, 
demanding  but  caring  and  possess 
high  energy  and  an  appreciation  for 
and  understanding  of  numbers.  You 
must  know  how  to  motivate  and  train, 
budget  and  forecast  accurately,  and 
create  new  products  and  rate  strategies. 
And  you  must  be  a  team  player  who  is 
able  to  build  solid,  candid  relationships 
with  major  and/or  critical  accounts. 
Finally,  you  must  be  a  leader  who  knows 
how  to  sell  across  the  entire  range  of  sell¬ 
ing  situations.  Please  send  your  resume 
with  a  salary  history  to  Box  08407,  Editor 
&  Publisher.  EOE 


CLASSIFIED  ADVERTISING  MANAGER 
We  are  seeking  a  highly  motivated 
and  innovative  leader  to  become  an 
integral  part  of  our  Advertising 
Deportment.  The  qualified  candidate 
must  have  a  proven  track  record  in 
Classified  management,  excellent  writ¬ 
ten  and  oral  communication  skills,  and 
the  ability  to  develop  and  motivate  a 
sales  and  managerial  staff. 

Responsibilities  include  direct  man¬ 
agement  of  the  Classified  Ad  depart¬ 
ment  as  well  as  development  of  new 
products  and  revenue  generating 
ideas.  We  are  looking  for  a  creative 
individual,  experienced  in  all  aspects 
of  classified,  who  has  demonstrated 
success  at  implementing  innovative 
strategies  for  growth  in  a  competitive 
market.  This  is  an  excellent  opportunity 
to  work  for  a  progressive  and 
innovative  organization. 

We  offer  a  competitive  compensation 
and  benefits  package.  Reply  with 
resume,  cover  letter  and  salary  require¬ 
ments,  including  position  title  to  Box 
0841 5,  Editor  &  Publisher.  EOE 


CLASSIFIED 

TELEPHONE  SALES  AAANAGER 
Multi-newspaper  weekly  group. 

Manage,  motivate  and  expand 

telesales  ad  staff.  Salary  $60-80K  plus 
high  incentives  and  excellent  benefits. 
Reply  Box  0841 3,  Editor  &  Publisher. 


DISPLAY  SALES 

Indianapolis  Business  Journal  seeks 
motivated  advertising  sales  pro¬ 
fessional.  Emphasis  on  new  account 
development.  Communication  and 
organizational  skills  a  must.  Excellent 
benefits  ond  401  (k).  Fax  resume  to  Lisa 
Schenkel  (317)  263-5400. 


ADVERTISING 


DISPLAY  MANAGER 

Seeking  a  professional  candidate  with 
either  five  years  direct  sales  or  man¬ 
agement  experience.  Position  requires 
overseeing  the  outside  and  inside 
staffs  in  classified  and  retail,  and  work¬ 
ing  closely  with  production. 

Candidate  should  have  strong  organi¬ 
zational  and  people  skills  ancThave  the 
ability  to  manage  and  motivate  the 
staff,  budget,  oversee  monthly  sales 
goals,  be  involved  in  the  creation  and 
implementation  of  special  sections  and 
be  active  in  the  local  business  com¬ 
munity.  Position  reports  directly  to  the 
advertising  director. 

This  is  a  full-time  position  with  full 
benefits  package.  Pay  is  salary  plus 
quarterly  and  yearly  incentive  plan. 

Please  send  resume  and  cover  letter: 

New  England  Newspapers,  Inc. 

Attn:  Alinda  Shank 
Human  Resources  Manager 
P.O.Box  1171 
Pittsfield,  MA  01 202 


RETAIL  ADVERTISING  MANAGER 

The  Statesman  Journal,  a  Gannett 
newspaper  in  Salem,  Oregon  has 
an  immediate  opening  for  an  experi¬ 
enced,  aggressive,  goal-oriented 
advertising  professional.  Responsibili¬ 
ties  include  leading  a  department  af 
22  in  the  areas  of  local,  national,  pre¬ 
print,  TMC,  new  praducts  and  cam- 
mercial  printing  sales.  This  position 
will  be  responsible  for  identifying 
trends  and  changes  in  the  market¬ 
place  and  initiating  relevant  new 
product  and  pricing  pragrams  to  carry 
aut  strategic  objectives.  The  ideal  candi¬ 
date  will  possess  experience  moti¬ 
vating  and  challenging  a  team  of  sales 
professionals  alang  with  creating  and 
executing  initiatives  to  grow  top  line 
revenue  and  increase  market  share. 
Excellent  verbal  and  written  cammunica- 
tion  skills,  familiarity  with  budget  and 
market  analysis,  and  strong  com¬ 
puter  skills  are  a  must.  The  States¬ 
man  Jaurnal  affers  a  competitive 
salary  and  an  excellent  benefit  package. 
Sencf  letter  of  application,  resume  and 
salary  histary  to  Statesman  Jaurnal, 
Personnel  Department,  P.O.  Box  1 3009, 
Salem,  OR  97309  or  fax  to  (503) 
399-6873.  An  Equal  Opportunity 
Employer. 


ADVERTISING 


ADVERTISING 


RETAIL  MANAGER(S) 

Philadelphia  Newspapers,  Inc.  (The 
Philadelphia  Inquirer,  The  Philadelphia 
Daily  News,  and  Philadelphia  Online) 
the  largest  media  source  of  revenue  in 
the  4th  largest  market  in  the  United 
States,  is  recruiting  two  Retail  Man¬ 
agers  for  categories:  1)  Healthcare 
and  Banks,  and  2)  Cansumer  Electron¬ 
ics,  Amusement,  General  Merchandise, 
Faod/Drug.  Reparting  to  the  Director, 
each  have  substantial  revenue  and  staff 
responsibilities.  These  are  high  profile 
positions  with  correspondingly  excellent 
career  tracks. 

Candidate  must  have  a  proven  record 
in  advertising  sales,  retail  backgraund 
preferred.  Experience  with  product 
launches,  braadcast,  direct  mail  and 
aniine  markets  is  required,  plus  strong 
leadership  skills  to  motivate  and 
manage  diversified  sales  team. 

Interested  and  qualified  individuals 
may  fax  resumes  directly  ta  Chris 
Bananducci,  Human  Resources  at 
(215)854-2991  or  E-mail  ta: 

ch  ri  sbon@ph  i  I  ly.  inf  i .  net 


TELEPHONE  SALES  SUPERVISOR 

The  Yakima  Herald-Republic  has  an 
immediate  opening  for  an  aggressive, 
goal  oriented  telephone  sales 
supervisor  in  our  classified  advertising 
department.  Successful  candidate  will 
have  a  minimum  of  two  years  man¬ 
agement  experience,  preferably  in 
media  sales.  We  are  looking  for  a  pro¬ 
fessional  who  has  exceptional 
supervisory  and  communication  skills. 
Must  be  goal-oriented  and  able  to 
perform  well  under  pressure  of 
deadlines  and  goals.  Excellent  spelling, 
grammar  and  computer  skills  required. 
If  you  are  committed  to  excellence, 
have  a  solid  track  record  of  managing 
people  toward  success  and  would  like 
to  earn  an  above  average  income, 
send  resume  and  salary  history  to  Kay 
Gause,  human  resources  director, 
Yakima  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909  or  call 
(509)  577-7720  for  more  details.  We 
are  an  equal  opportunity  employer 
and  a  member  of  the  Seattle  Times 


ADVERTISING 


GENERAL  ADVERTISING  MANAGER 

Run  the  National  Advertising  department  for  a  top  ten  market  news¬ 
paper.  We  are  looking  for  an  individual  with  outstanding  agency  and 
account  relationships  to  aid  in  creating  sales  for  this  twelve  person 
department.  The  National  department  currently  produces  over  $18 
million  in  revenue. 

We  are  looking  for  someone  who  can  market  our  newspapers  as  a 
must  buy  in  the  National  community.  The  successful  candidate  must 
be  highly  competitive,  creative  and  motivated  to  succeed.  Total  com¬ 
pensation  package  in  six  figure  range  with  great  benefits.  Send 
resume  to  Box  8421,  Editor  &  Publisher.  EOE. 


_ ADVERTISING _ 

LEADING  MONTANA  NEWSPAPER  is 
lacking  for  experienced  Advertising 
Director  to  manage  all  retail,  classified, 
and  advertising  services/production 
functions.  Must  have  strong  leadership 
abilities  and  excellent  strategic  plan¬ 
ning,  communication,  analytical  and 
sales  management  skills.  Solid  com¬ 
puter  expertise.  Contact  Pat  Thompson 
Frantz,  president  and  publisher.  Great 
Falls  Tribune,  205  River  Drive  South, 
Great  Falls,  MT  59405  or  Fax  to  (406) 
791-6541. 

THE  VIRGIN  ISLANDS  Daily  News  is 
seeking  an  aggressive,  highly 
motivated  and  energetic  individual  to 
handle  our  commercial  printing  sales 
throughout  the  Caribbean.  Individual 
must  have  knowledge  of  off-set  print¬ 
ing,  experience  in  sales  and  excellent 
communications  skills.  Successful  can¬ 
didate  will  be  required  to  travel  and 
able  to  work  independently. 

Send  resume  to  Ken  E.  Ryan  at  P.O. 
Box  7760,  St  Thomas,  VI  00801.  No 
phone  calls,  please. 

WE  WILL  RECOGNIZE  YOUR  TALENT! 

Casa  Grande  Valley  Newspapers  pub¬ 
lishes  the  last  home  owned  and 
operated  daily  in  Arizona. 

Growing,  diversified  daily  market 
seeks  experienced  classified  managers. 
Phone  room,  telemarketing,  outside 
sales.  Strong  organizational  and  com- 
municatian  skills,  as  well  as  successful 
sales  background  are  essential. 

Excellent  compensation  and  banus 
program  and  benefit  program.  Send 
resume,  salary  history,  and  references 
ta: 

Publisher 

Casa  Grande  Valley  Newspapers,  Inc. 
P.O.  Bax  15002 
Casa  Grande,  AZ  85230 

ART/EDITORIAL 

GRAPHICS  EDITOR 

Colorful  and  lively  100,000  daily  in 
Yale's  hametown  seeks  dynamic, 
innovative  graphics  editor.  Supervise 
three  associates  and  graphics  pres¬ 
entation.  Strong  computer  and  design 
skills  essential.  Minorities  encouraged 
to  apply.  Letter,  resume,  six  samples  of 
your  work  to  Jack  Kramer,  editar.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 

ART/GRAPHICS 

PAGE  DESIGNER/ ARTIST 
Help  give  our  pages  the  punch  to  stand 
aut  in  America's  mast  competitive  news 
market:  New  Yark  City.  Expansian  of 
our  prize-winning,  4-Color  broadsheet 
weeklies  has  created  this  opening  for  a 
sharp-eyed  designer,  whase  page,  sec¬ 
tion  and  special  project  layouts  really 
sizzle.  QuarkXPress,  Photoshop  and 
Freehand  or  Illustrator  proficient.  Good 
salary  plus  benefits  —  and  the 
opportunity  to  shine  in  The  Big  Apple! 
Send  resume  and  wark  samples  to: 

Celia  Weintrob,  Publisher 
THE  BROOKLYN  PAPERS 
26  Court  Street 
Brooklyn,  NY  11 242 
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BLUE!  1998  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities 
with  daily  newspapers.  Exclusive  E&P 
rankings  for  all  MSAs,  top 
250  daily  newspaper 
counties  and  cities. 

Valuable  '98  economic 
forecasts.  An  indispensable 
tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
information. 

MARKET  GUIDE  $100 


Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the  researchers 
at  Editor  &  Publisher. 


RED!  Editor  8i  Publisher  International  Year 
The  premier  US  and 
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newspapers.  Published 
In  two  volumes,  the 
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newspaper  data, 
installed  equipment  con¬ 
tacts,  phone/ fax  num¬ 
bers,  e-mail  and  Web 
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available  on  CD-ROM 
with  or  without  listing  capabilities.  Call  for  details 
and  FREE  demonstration  disk! 
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GREEN!  ALL  NEW!! 

1998  Editor  8i  Publisher/Free  Paper  Publisher 
Community,  Specialty  &  Free  Publications  Year 
Book.  Brand-new  directory  of  US  &  Canadian 
weekly,  community,  free,  niche, 
alternative  and  TMC  publica¬ 
tions.  Includes  newspaper  data, 
contacts,  phone/fax  numbers, 

Web  site  URL,  e-mail  addresses 
and  MORE! 

E81P/FPP  YEAR  BOOK  $99 


T\J,| y  X 
\R  B»K)K 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  1-800-783-4903 
SATISFACTION  GUARANTEED! 
FOR  CD-ROM  INFO/PRiaNG  CALL 
212-675-4380,  EXT.  172 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  AAAIL  PERMIT  N0.64  DENVILLE,  NJ 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


Editor<Sf 

PUBLISHER 


P.O.  BOX  3000 
DENVILLE,  NJ  07834-9735 


III...I...II..I...II..I..II.I..I...I..II..I.I..I..II 


HELP  WANTED 


CIRCULATION 


CIRCUIATION  DIREQOR 

Circulation  Director  wanted  for  26,000 
circulation  independently  owned  doily 
AM  newspaper  in  Zone  7.  Candidate 
should  be  sales  and  marketing 
oriented,  hands  on,  and  very  strong  in 
departmental  management  skills.  We 
need  a  true  professional  that  can  get 
out  from  behind  a  desk  and  get  things 
done;  one  who  can  look  at  numbers 
and  then  use  people  to  achieve  team 
goals. 

The  ideal  candidate  will  have  experi¬ 
ence  in  papers  20,000  -  30,000  and 
demonstrated  success  in  improving 
both  circulation  volumes  and  revenues; 
will  understand  and  utilize  good  train¬ 
ing  and  coaching  techniques;  and 
work  well  with  our  newsroom.  We 
work  as  a  team,  and  expect  a  team 
player. 

We  offer  a  competitive  salary  and 
benefits  package  plus  a  401  (k)  plan. 
Qualified  applicants  should  send 
resume,  cover  letter,  and  salary  history 
in  confidence  to  Box  08403,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  MANAGERS 

American  Publishing  Company  is 
accepting  resumes  for  possible  future 
openings.  This  is  a  good  opportunity 
for  circulation  managers  who  would 
like  to  advance  their  career,  or  for  an 
assistant  or  home  delivery  manager 
wanting  to  run  their  own  operation. 
We  offer  competitive  pay  and  bonus 
p>ackage  based  on  experience,  plus 
benefits.  All  responses  will  be  held  in 
the  strictest  confidence.  Resumes  along 
with  references  may  be  mailed  to  APC, 
^Box  1192,  Enid,  OK  73702,  attn: 
:  Hector  Cueva,  or  E-mail  to 

hector@ionet.net 


HOME  DELIVERY  MANAGER 
The  Gazette,  a  102K  daily/ 125K  Sun¬ 
day  newspaper  in  Colorado  Springs, 
CO,  is  seeking  a  highly-motivoted 
person  for  Home  Delivery  Manager. 
This  position  reports  directly  to  the 
Circulation  Director.  Will  supervise  all 
delivery  aspects,  working  closely  with 
the  senior  manager  of  packaging  and 
distribution,  to  ensure  timely  and 
accurate  delivery  of  the  daily  product, 
which  includes  city  and  country.  Main 
concern  will  be  to  develop  and  imple¬ 
ment  strategies  for  increosing  circula- 


CIRCUIATION 


MAJOR  METRO  DAILY  is  seeking  a 
Circulation  Sales  and  Marketing 
Representative  to  represent  the  com¬ 
pany  in  dealing  with  independent 
single  copy  contractors  to  promote 
sales. 

This  person  will  moke  calls  on  new 
prospective  single  copy  locations  for 
both  inside  and  vending  machine 
sales.  Will  also  make  sales  and 
courtesy  calls  on  hotels  and  hospitals 
for  new  and  continued  business. 

Will  handle  special  events  and  conven¬ 
tion  sales,  and  develop  sales  plans  for 
increasing  single  copy  sales. 

Please  send  resume  with  salary  require¬ 
ments  to: 

Morris  Schneider 
VP  &  Circulation  Director 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70 1 40- 1 097 

SALES  &  MARKETING 
REPRESENTATIVE 

“National”  newspaper  company  has 
an  opening  for  a  circulation  sales  & 
marketing  representative  to  handle 
soles  on  the  entire  east  coast  of  Flor¬ 
ida.  This  person  must  be  based  in  the 
South  Florida  area.  Candidates  must 
be  sales  driven,  possess  knowledge  of 
the  newspaper  industry,  and  have 
excellent  written  and  verbal  communi¬ 
cation  skills. 


;  ment  strategies  tor  increasing  circula-  :  canon  sxiiis. 

CIRCULATION  DIRECTOR  j  tion  while  maintaining  o  high  level  of  : 

:  customer  satisfaction.  Will  supervise  :  ©xcel  in  this  fast  paced  environment. 
Department  manager  needed  for  well-  •  zone  managers,  field  staff,  and  inde-  :  ij’®  oraanized, 

established  20,000  circulation  Midwest  j  pendent  contractors  (carriers).  Must  :  have  the  ability  to  handle  multiple  pro¬ 
daily.  The  family-owned  operation  is  1"°'',®  demonstrable  experience  in 
located  in  a  growing  community  with  a  j  budget  creation  and  management 
ctrnnn  nz-nrlamir-  rinU  kiiti.  •  ^dependent  controct  negotiotions,  ono 

be  PC  literate.  Five  years  experience  in 
both  circulation  and  mailroom/ 
transportation  departments.  Com¬ 
petitive  salary  and  excellent  benefits 
package.  Send  resume  and  salary 
requirements  to  The  Gazette,  P.O.  Box 
1 779,  Colorado  Springs,  CO  80901 . 


established  20,000  circulation  Midwest 
doily.  The  family-owned  operation  is 
located  in  a  growing  community  with  a 
strong  academic  presence  and  busi¬ 
ness  climate. 


This  key  management  position  is  sup¬ 
ported  by  a  staff  of  25  and  requires 
oversight  of  newspaper  delivery  opera¬ 
tions,  circulation  growth  and  customer 
service. 


iects,  meet  deadlines,  and  be  computer 
literate.  This  position  requires  interac¬ 
tion  with  local  newspapers,  as  well  as 
independent  newspaper  sales/distribu- 
tion  companies. 

Excellent  compensation  package,  in¬ 
cluding  company  car  and  bonus  plan. 
Send  resume  to  Single  Copy  Sales 
Manager,  P.O.  Box  920160,  Norcross, 
GA  30010. 


A  successful  candidate  will  have  5 
years  of  general  circulation  manage¬ 
ment  experience,  a  record  of  circula¬ 
tion  gains,  excellent  organizational 
skills,  clear  verbal  and  written  commu¬ 
nication,  competency  with  various  com¬ 
puter  programs,  creative  marketing 
ideas  and  ability  to  make  things 
happen. 

Our  company  offers  competitive  bene¬ 
fits  and  compensation  for  this 
immediate  opening.  Please  send 
resume  and  salary  history  to:  Mary 
Waters,  Columbia  Daily  Tribune,  P.O. 
Box  798,  Columbia,  MO  65205- 
0798.  FAX:  (573)815-1531. 

E-mail:  mwaters@trib.net 

TELEMARKETING  MANAGER 

Zone  2  mid-size  daily  and  Sunday 
looking  to  (ill  key  position  in  circulation 
department.  Two  years  telemarketing 
supervisory  experience  in  a  newspaper 
environment  is  minimum.  Must  be 
organized,  and  dedicated  to  achieving 
results.  Great  company  to  work  for 
with  good  benefits.  Respond  with 
salary  history  and  resume  to  Box 
08409,  Editor  &  Publisher. 


EDITORIAL 

II  ■ 

EDITORIAL 


COPY  EDITOR 


USA  TODAY  seeks  a  Copy  Editor  to  edit  editorial  and  op-ed 
pages.  Position  requires  extensive  knowledge  of  style  and  gram¬ 
mar  rules  as  well  as  national  news  issues;  ability  to  write  clever 
headlines,  develop  graphics,  spot  problems  with  copy;  minimum 
five  years  daily  newspaper  experience.  Candidates  will  be  asked 
to  complete  an  editing  exercise.  Please  send  resume  to; 

Ed  McNair 

Human  Resources  Department 
USA  TODAY 
1000  Wilson  Blvd. 

Arlington,  VA  22229 


E-mail:  emcnair@usatoday.com 


Fax;  (703)  558-3840 


To  learn  more  about  the  USA  TOD.AY  brand  visit  our  website  at 
www.usatoday.com 

We  recognize  and  appreciate  the  benefits  of  diversity  in  the  workplace 


CIRCULATION 


CIRCULATION  MANAGER 
SALES  &  MARKETING  MANAGER 
The  award  winning  Corpus  Christi 
Caller-Times  (E.  W.  Tripps  Company), 

7  times  voted  Best  Newspaper  in 
Texas,  has  two  opportunities  for 
“honds-on”  managers  who  can  handle 
multiple  tasks  in  a  fast-paced  environ¬ 
ment. 

THE  CIRCUIATION  MANAGER  is 
responsible  for  home  delivery,  single 
copy  soles,  transportation  and  fleet 
maintenance  and  for  managing  o 
diverse  workforce  of  managers, 
employees  and  contracted  labor.  Can¬ 
didates  must  have  at  least  4  years 
progressive  circulation  experience  and 
have  demonstrated  abilities  to  achieve 
sales,  service  and  collection  goals  in  a 
challenging  daily  newspaper  environ¬ 
ment.  Candidates  must  possess  strong 
communication,  coaching,  team  build¬ 
ing  and  training  skills.  In  addition,  pro¬ 
ven  analytical  and  problem-solving 
skills  ore  a  must. 

THE  SALES  &  MARKETING  MANAGER 
is  responsible  for  managing  an  outside 
sales  and  an  inside  telemarketing 
circulation  staff  and  is  responsible  (or 
developing  single  copy  promotions,  car¬ 
rier  promotions,  and  retention  pro¬ 
grams  which  result  in  increased  read¬ 
ership  and  reduced  churn.  This  posi- 
tian  will  be  responsible  for  building  a 
marketing  database  to  assist  in  target¬ 
ing  and  tracking  sales  efforts.  If  you 
have  a  proven  track  record  of  devel¬ 
oping  effective  marketing  strategies 
which  resulted  in  increased  sales  and 
hove  superiar  communication,  coaching 
and  training  skills,  this  may  be  the  job 
for  you. 

The  Caller-Times  has  circulation  of 
70,000  daily,  90,000  Sunday.  These 
positions  offer  a  competitive  salary 
with  success-based  bonus,  a  compre¬ 
hensive  benefits  package,  relocation 
assistance.  Corpus  Christi  boasts  a 
year-round  tropical  climate  and  a 
relaxed  style  of  living  on  the  beautiful 
Gulf  Coast  of  Texas.  Please  send  your 
resume  with  salary  history  and  cover 
letter  to: 

Corpus  Christi  Caller-Times 
Human  Resources  Department 
ATTN:  Circulation  Manager  or 
Marketing/Sales  Manager 
820  Lower  North  Broadway 
Corpus  Christi,  TX  78401 
Fax:  (512)  884-5357 
E-mail:  cthr@caller.com 
EOE 


EDITORIAL 


ARTS  REPORTER 

THE  REGISTER-GUARD,  a  78,000- 
circulation  daily  newspaper  in  Eugene, 
OR,  is  looking  for  an  experienced 
arts  reporter  to  write  news,  features 
and  reviews  about  classical  music, 
dance,  theater  and  art.  Eugene  is  a 
university  town  with  a  first-class 
municipal  performing  arts  center  that 
has  seven  resident  companies,  includ¬ 
ing  the  Oregon  Bach  Festival.  Please 
send  cover  letter,  resume  and  non- 
returnable  writing  samples  to  ARTS 
REPORTER,  The  Register-Guard,  Human 
Resources  Dept.,  P.O.  Box  10188, 
Eugene,  OR  97440.  Application  dead¬ 
line  is  Friday,  March  6. 
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_ EDITORIAL _ 

BUSINESS  AND  lAW  REPORTERS 


_ EDITORIAL _ 

ASSIGNING  EDITORS 
If  you  know  how  to  inspire  reporters  in 
on  old-fashioned  competitive  bottle,  con¬ 
sider  these  openings: 

LOCAL  NEWS 

Responsible  for  daily  coverage  of  large 
urban  area,  supervising  reporters  and 
correspondents. 

BUSINESS 

Write  yourself  and  direct  others  in  cov¬ 
erage  of  steel,  banking  and  the  rest  in 
our  biz-saavy  region. 

Mail  or  fax  resume  and  editing  sam¬ 
ples  to  Managing  Editor,  Post-Tribune, 
1 065  Broadway,  Gary,  IN  46402. 


ASSISTANT  COPY  DESK  CHIEF 

Daily  suburbon  newspaper  group 
seeks  a  skilled  Copy  Editor.  Candidate 
should  have  considerable  daily  news¬ 
paper  experience  and  good  supervi¬ 
sory  skills.  Will  be  required  to  edit 
stories  for  style,  spelling,  punctuation, 
libel,  accuracy,  compelling  headlines,  cut¬ 
lines  and  page  layout.  QuarkXPress 
experience  is  a  plus.  Please  fax 
resume  with  samples  of  previous  work, 
referencing  this  position,  to  Human 
Resources  Coordinator  at  (770)  428- 
5375  or  send  to  P.O.  Box  449,  Marietta, 
GA  30061. 


ASSISTANT  NEWS  EDITOR 

Play  a  key  role  on  a  good  news  desk. 
The  Star-Gazette,  a  Gannett  newspa¬ 
per  (35,000  daily,  50,000  Sunday)  in 
the  Finger  Lakes  region  of  Upstate  New 
York,  seeks  an  energetic,  quality- 
oriented  editor  who  is;  fast  and 
creative  at  design,  skilled  in  QuarkX¬ 
Press  pagination,  a  strong  headline 
writer,  and  experienced  in  supervising 
others.  To  apply,  send  a  letter,  resume, 
samples  of  best  work  and  a  week's 
worth  of  tearsheets  to  Charles  W.  Nutt, 
editor,  Star-Gazette,  201  Baldwin 
Street,  P.O.  Box  285,  Elmira,  NY 
14902.  The  Star-Gazette  is  an  equal 
opportunity  employer. 


ASSISTANT  SPORTS  EDITOR 

The  Des  Moines  Register  is  seeking  an 
energetic  and  innovative  assistant 
sports  editor,  to  lead  a  10-member 
copy  desk  in  producing  a  fully  pag¬ 
inated  section.  Supervisory  experi¬ 
ence,  layout  skills  and  planning  ability 
expected.  Pagination  experience  a 
plus.  Position  also  involves  some 
coordination  with  reporting  staff,  photo 
editor  and  graphics  department.  Can¬ 
didate  should  be  capable  of  building 
on  our  section's  traditional  strengths 
while  adding  appeal  for  new  and 
diverse  readers.  Send  resume  and 
work  samples  to  Human  Resources, 
The  Des  Moines  Register,  P.O.  Box 
957,  Des  Moines,  lA  50304.  The  Reg¬ 
ister,  a  Gannett  newspaper,  is  an 
equal  opportunity  employer. 


_ EDITORIAL _ 

ASSISTANT  TEAM  LEADER 

Innovative  80,000  circulation  daily 
seeks  assistant  editor  to  help  guide 
team  of  six  reporters  covering  health, 
education,  environment  and  social  ser¬ 
vices.  This  is  a  supervisory  job  that 
involves  coaching  writers,  editing  copy, 
working  with  photographers,  designers 
and  graphics.  Candidate  must  have 
writing  background,  strong  editing  and 
people  skills.  Supervisory  experience 
and  a  desire  to  move  into  a  leadership 
role  necessary.  Respond  to  Mary 
Mayle,  Savannah  Morning  News,  P.O. 
Box  1 088,  Savannah,  GA  31 402. 


BUSINESS  WRITER 

Award-winning  business  weekly  seeks 
enterprising  reporter  who  thrives  on 
breaking  stories.  Salary  in  $20's.  Send 
resume,  clips  to  Editor  Beth  Mollard, 
Central  Penn  Business  Journal,  409  S. 
Second  Street,  Harrisburg,  PA  17104, 
or  E-mail:  Jourpub@aol.com. 


The  Daily  Business  Review,  the  South 
Florida  part  of  American  Lawyer 
Media,  wants  seasoned  journalists  in 
Fort  Lauderdale  to  fill  a  general  assign¬ 
ment  business  slot  and  a  legal  affairs 
job  covering  low  firms  and  the  justice 
system. 

Our  readers  are  a  sophisticated  mix  of 
lawyers  and  business  leaders.  We  are 
a  reporting  and  editing  intensive  news 
organization  that  thrives  on  enterprise 
coverage  and  leaves  press  release 
rewrites  and  courtroom  transcription  to 
the  metros. 

We  need  reporters  who  find  the  angle 
no  one  else  will  have  the  next  morning. 

Good  pay  and  benefits. 

Send  resume  and  10  clips  to  Mike 
Vogel,  executive  editor,  Broward  Daily 
Business  Review,  P.O.  Box  1 4366,  Fort 
Lauderdale,  FL  33302. 


EDITORIAL 


EDITORIAL 


Reporting  Jobs 
in  the  Pacific  and  Asia 


PACIFIC  STARS  AND  STRIPES,  the  ed'itorially-indepenclent  daily 
newspaper  serving  the  U.S.  military  community  throughout  the  Pacific  and  Asia, 
is  searching  for  world-class  reporters  to  fill  current  and  future  openings  at  its 
bureau  locations  in  mainland  Japan,  Okinawa  and  Korea.  We  are  a  newspaper 
dedicated  to  First  Amendment  freedoms  operated  by  an  agency  of  the  U.S. 
government,  but  with  strong  safeguards  against  military  command  and 
governmental  influence  in  ^itoriS  operations. 

We  seek  highly-motivated  and  productive  reporters  eager  to  work  in  our  coverage 
area  which  extends  from  Diego  Garcia  in  the  Indian  Ocean  to  Guam,  in  the 
Western  Padfic.  Candidates  must  know  how  to  do  solid,  in-ctepth  reporting  and 
viflTte  with  compelling  flair.  We  require  at  least  three  years  of  dily  newspaper 
reporting  experience  or  a  college  degree.  The  ability  to  ^ak  and  read 
Japanese,  Korean  or  some  other  foreign  language,  familiarity  with  the  military  and 
experience  in  taking  news  photographs  are  preferred  but  not  required 
qualifications. 

Since  we  cover  the  day-to-day  activities  oi  the  U.S.  military,  applicants  must 
be  willing  and  able  to  travel  extensively  on  short  notice  to  the  world's  trouble 
spots.  Word-processing  and  computer  skills  also  are  essential  including  a 
working  knowledge  of  photo  processing  and  transmission  programs. 

These  reporting  positions  are  renewable  three-year  appointments.  Our 
attractive  compensation  and  benefits  package  includes  a  competitive  salary 
based  upon  your  experience  level;  relocation  expenses;  government-paid 
housing  assistance;  Department  of  Defense  schooling  for  grades  K-12; 
access  to  military  shopping,  medical  and  recreational  facilities;  401  (k), 
retirement  and  group  insurance  plans;  and  travel  to  and  from  the  U.S. 

Applicants  should  submit  a  current  resume  with  references,  story  clips,  photo 
samples  and  other  pertinent  material  in  confidence  to;  Pacific  Stars  and 
Stripes,  ATTN:  Civilian  Personnel  Office,  Unit  45002,  APO  AP  96337-5002; 
fax  to  011-81-3-3403-5493;  or  e-mail  in  ASCII  text  or  MS  Word  (PC)  to  jobs- 
pss@stripes.osd.mil  —  Anyone  applying  over  the  internet  or  by  fax  must 
submit  a  copy  of  the  requested  material  by  mail.  All  applications  should  be 
received  by  March  15, 1998.  These  positions  are  open  to  U.S.  citizens  only. 


STAI^^^PES 


AN  EQUAL  OPPORTUNITY  EMPLOYER 


_ EDITORIAL _ 

ASSISTANT 

AAANAGING  EDITOR/SUNDAY 

The  Lowell  Sun  is  seeking  a  high- 
energy  newsroom  leader  who  can 
work  with  our  Metro  and  Suburban  edi¬ 
tion  editors  to  develop  daily  and  Sun¬ 
day  stories  from  a  staff  of  1 6  reporters. 
The  successful  candidate  must  be  a 
solid  organizer  and  planner  who  can 
set  deadlines  on  short-  and  long-term 
projects  and  see  that  they  are  met.  No 
shrinking  violets  need  apply.  Good 
salary  and  benefits.  Send  resume  to 
Jim  Campanini,  associate  editor  News 
and  Operations,  The  Lowell  Sun,  15 
Kearney  Square,  Lowell,  MA  01 852. 


BUSINESS  REPORTER 

Valley  Business  Weekly,  the  East 
Oregonian  Publishing  Company's  well 
received  business  newspaper  in  Salem, 
needs  an  experienced,  productive,  full 
time  reporter.  Pay  competitive  with 
dailies  in  the  area.  Total  staff  of  1 1 . 
Requirements:  News  reporting  experi¬ 
ence,  some  interest  in  the  business 
field,  and  have  a  car.  Send  letter  giv¬ 
ing  reasons  for  applying  and  enclose 
clips  to  Mike  Forrester,  editor/ 
publisher.  Valley  Business,  2475  Lan¬ 
caster  N.E.,  Suite  9B,  Salem,  OR 
97305.  Fax:  (503)  362-8452.  Phone: 
(503)  362-0607. _ 


BUSINESS  REPORTER 

Looking  for  business  reporter  with 
ideas,  creativity,  writing  flair  and 
ability  to  dig  up  stories  in  town  that's 
small  enough  to  be  accessible,  yet  big 
enough  to  be  exciting.  Five  years  expe¬ 
rience,  including  at  least  one  year  of 
business  reporting,  preferred  at  this 
Knight-Ridder  medium-size  daily.  Please 
send  clips  to  Carol  Hazard,  assistant 
metro  editor,  Columbus  Ledger-Enquirer, 
P.O.  Box  71 1,  Columbus,  GA  31902- 
0711. 


BUSINESS  WRITER/EDITOR 

23K  Western  daily  needs  money-sawy 
journalist  to  explain  dynamic  local 
economy  to  readers.  Cover  local  busi¬ 
ness,  economic  trends,  growth.  Solid 
pay  and  benefits,  plus  a  livable  com¬ 
munity  surrounded  by  outdoor 
splendor.  Send  resume,  clips,  references 
to  Clark  Walworth,  managing  editor. 
The  Times-News,  P.O.  Box  548,  Twin 
Falls,  ID  83303. _ 


CITY  EDITOR 

Experienced  city  editor  sought  for 
30,000-circulation  McClatchy-owned 
daily  near  Charlotte,  NC.  We're  look¬ 
ing  for  a  newsroom  leader  who  will 
direct  local  coverage  in  highly  com¬ 
petitive  market.  Will  supervise  staff  of 
1 1  reporters  and  2  assistants.  Excellent 
benefits  and  work  environment.  Send 
resume  and  cover  letter  explaining 
your  management  style  and  why 
you're  right  for  this  job,  to  Rich 
Rassmann,  managing  editor,  P.O.  Box 
1 1 707,  Rock  Hill,  SC  29731 .  EOE. 
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COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR/PAGE  DESIGNER 
The  Journal,  a  seven-day,  20,000 
circulation  paper  in  Martinsburg,  W. 
VA,  is  seeking  a  copy  editor/page 
designer  immediately.  Martinsburg  is 
located  about  65  miles  from  Washing¬ 
ton,  DC  and  70  miles  from  Baltimore. 
The  successful  applicant  will  be  a 
strong  editor  who  is  familiar  with  AP 
style.  He  or  she  also  must  be  well 
versed  in  QuarkXPress  and  have  an 
eye  for  design.  Send  work  samples 
and  resume  by  March  4  to  Maria 
Lorensen,  editor.  The  Journal,  207  W. 
King  Street,  Martinsburg,  WV  25401 . 


COPY  EDITOR:  Locally  owned  PM 
daily  in  North  Alabama  seeks  a  cons¬ 
cientious  desk  person  with  sharp 
copyreading  and  headlining  skills  and 
experience  designing  and  paginating 
attractive  news  and  feature  pages. 
Mail  or  fax  resume  and  samples  to 
News  Editor,  THE  DECATUR  DAILY, 
P.O.  Box  2213,  Decatur,  AL  35609- 
221 3.  FAX.  (205)  340-2392. 


it's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E8P  box  holder. 

If  you  doni  want  yonr  reply  to  go  to  certain 
newspapers  (or  companies),  seal  yoir 
reply  in  an  envelope  addressed  to  the  E6fP 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


j  COPY  EDITOR:  We  need  a  Sub  Editor 
;  (copy  editor)  who  knows  how  to  lay 
:  out  modern,  modular  pages  for  our 
i  soon-to-become-daily  tab.  You  will  be 
:  a  world-class  headline  machine,  love 
j  working  hard  and,  above  all,  get 
:  along  well  with  people.  You  will  move 
:  to  the  island  of  Antigua  (population 
;  65,CX)0)  and  learn  to  cope  with  the 
:  challenges  of  adapting  to  life  in  a  smoll 
i  place  as  we  work  to  produce  the  best 
i  newspaper  in  the  Eastern  Caribbean. 
:  You  will  sweep  the  international  ^and 
:  regional  wires,  edit  copy  and  adhere 
:  to  strict  deadlines.  You  will  be  adept  at 
I  PageMaker  or  QuarkXPress,  be  a  fussy 

•  grammarian  and  speller  and  know  AP 
:  style.  We  offer  a  smoke-free  workplace,  a 
i  competitive  salary  and  good  benefits.  Fax 
j  resume,  cover  letter  and  clips  to  Bob 

•  Hoffman,  editor,  Antigua  Sun,  (268) 
;  480-5968.  Deadline  for  applications  is 
:  March  15. 


COPYEDITOR 

HATE  WORKING  NIGHTS?  Want  a 
“regular”  life?  Award-winning  14,000 
and  growing  afternoon  daily  in  univer¬ 
sity  town  near  New  Orleans  has  open¬ 
ing  on  three-person  (QuarkXPress) 
desk.  Contact  Managing  Editor  Lil 
Mirando,  Daily  Star,  P.O.  Box  1149, 
Hammond,  LA  70404. 

http://www.nixonnews.com/star 


COPYEDITOR 

Immediate  opening.  Experience  required. 
Familiarity  with  Mac  computers  and 
QuarkXPress  is  important.  So  is  the 
ability  to  do  accurate,  creative  work 
under  deadline  pressure.  Help  us  make 
a  good  community  newspaper  even 
better.  Excellent  salary  and  benefits. 
Send  resume  and  clips  to  Sam  Daleo, 
managing  editor.  Daily  and  Sunday 
Freeman,  79  Hurley  Avenue,  Kingston, 
NY  1 2401 .  Please,  no  phone  calls. 


COPYEDITOR 

The  Bismarck  Tribune,  a  31K  circula¬ 
tion,  capital  city  newspaper,  is  looking 
for  a  copy/design  editor.  SPRING 
GRADUATES  ARE  ENCOURAGED  TO 
ATTEND.  We  seek  someone  who  will 
design  exciting  pages  on  deadline, 
write  award-winning  headlines,  edit  to 
perfection,  and  show  good  news  judg¬ 
ment.  QuarkXPress  knowledge  and  the 
ability  to  paginate  on  Mac  required. 
You'll  want  to  explore  our  beautiful 
Lewis  and  Clark  countryside,  and  we'll 
give  you  plenty  of  time  to  do  it  with  a 
four-day  work  week  and  rotating 
weekends  off.  We  also  offer  compet¬ 
itive  wages  and  benefits  and  lots 
of  opportunity  for  growth  in  Lee 
Enterprises  Inc.  To  apply  send  a  letter, 
resume,  references,  and  samples  of 
work  to  Libby  Simes,  HR  Manager, 
Bismarck  Tribune,  P.O.  Box  1498, 
Bismarck,  ND  58502. 


TALENTED  EDITORS 

If  you  love  words,  love  the  chase  of  a  story,  can  talk  a  reporter  through  the 
process  from  concept  or  tip  to  publication,  get  in  contact  with  us. 

McClatchy's  News  &  Observer  (160,000  daily;  210,000  Sunday)  has 
several  prime  editing  opportunities.  This  could  be  your  chance  to  join  a 
Pulitzer  Prize-winning  regional  newspaper  located  in  North  Carolina's 
booming  Triangle.  We've  got  a  top-notch  staff  with  work-station  web 
access,  newshole  and  computer  classes  every  month.  You  could  have  it  all: 
A  wonderful  place  to  work,  live  and  play! 

PROJECTS  EDITOR:  An  experienced,  versatile,  imaginative  and  ener¬ 
getic  editor  to  lead  our  investigative  team  and  special  projects  efforts.  Duties 
include  directing  several  major  and  numerous  smaller-scale  special  reports 
each  year  and  directing  a  two-reporter  investigative  team  that  occasionally 
teams  up  with  other  reporters.  You'll  work  with  a  great  deal  of  autonomy. 
The  successful  candidate  will  bring  strong  experience  and  skills  in  story 
concept  development,  story  assignment  and  editing,  communication  skills, 
leadership  and  a  collaborative  style. 

GR.APHICS  DIRECTOR:  Dynamic  leader  to  work  with  a  talented  team 
of  six  artists.  The  successful  candidate  will  help  us  produce  award-winning 
infographics,  front  page  and  inside  display  graphics  and  posters.  You'll 
coordinate  with  other  visual  departments,  a  14-member  News  Research 
Department  and  help  word  editors  think  visually.  Your  package  should 
include  work  you  produced  as  well  as  work  you  superv  ised.  Prove  you  care 
about  journalism  and  not  just  being  in  a  service  role. 

FE.4TL'RE  CRE.ATURE:  ISO  assistant  features  editor  who:  is  passionate 
about  good  writing,  believes  you  can  work  hard  AND  have  fun;  has  signifi¬ 
cant  news  side  experience;  was  a  successful  reporter;  has  at  least  five  years 
of  content  editing  and  assigning  experience;  can  coach,  prod,  praise  a 
talented  reporting  staff  to  the  next  level  of  excellence.  The  successful  editor 
will  direct  a  corps  of  gifted  writers  for  a  daily  living/arts  section.  Your  pack¬ 
age  should  include  the  seven  best  consecutive  issues  of  the  sections  you  edit 
or  write  for. 

DURHAM  EDITOR:  We're  looking  for  an  experienced,  aggressive  and 
imaginative  editor  to  lead  our  Durham  newsroom  in  the  most  competitive 
part  of  our  market.  You  must  thrive  on  the  head-to-head  challenge  of  ensur¬ 
ing  that  The  News  &  Observer  is  absolutely  first  and  always  best  when  it 
comes  to  the  news  that  matters  in  Durham.  Bringing  depth,  speed  and  detail 
to  our  coverage  means  the  editor  must  be  committed  to  the  city  and  county. 
The  editor  will  be  expected  to  live  in  the  community.  Show  us  you  are  com¬ 
mitted.  that  you're  dedicated  to  being  a  strong  manager  and  good  coach  who 
can  emphasize  staff  development. 

COP\’  EDITOR:  We  need  someone  who  is  a  strong  headline  writer,  a  crit¬ 
ical  thinker  who  isn't  afraid  to  challenge  copy  and  who  can  spot  holes  that 
everyone  else  may  have  missed  in  a  story.  Show  us  you're  a  writer  who  can 
turn  a  phrase  in  a  story,  caption  or  headline.  In  this  rim  job,  you'll  edit  staff 
and  wire  copy,  work  the  wire  desk  and  fill-in  as  the  slot.  Minimum  of  three 
years  daily  newspaper  experience. 

If  you're  interested  in  any  of  the  above  positions,  don't  hesitate.  We'll  move 
pretty  dam  quickly  to  get  the  right  editors  on  board. 

Identify  the  job  and  send  a  resume;  a  list  of  at  least  four  professional 
references,  including  at  least  one  supervisor  from  your  current  newspa¬ 
per;  an  autobiography  that  tells  who  you  are  as  a  person  and  as  a  pro¬ 
fessional  and  shows  you  can  write;  your  strongest  work  samples  to  show 
your  range  and  stretch  and  a  list  of  5  to  10  specific  story  ideas  you'd  like  to 
pursue  or  see  pursued.  Send  it  all  to: 

Melanie  Sill 
Managing  Editor 
The  News  &  Observer 
P.O.  Box  191 
215  S.  McDowell  Street 
Raleigh,  NC  27602 

Meanwhile,  check  us  out  at  www.news-observer.com  and  check  out 
our  area  at  www.news-observ  er.coirt  go.  No  calls,  please. 
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COPYEDITORS 

The  Winston-Salem  Journal,  a 
100,000-circulation  daily  in  Northwest 
North  Carolina,  is  looking  for  two 
experienced,  dedicated  wordsmiths  to 
work  on  the  copy  desk  at  one  of  the 
most  respected  papers  in  the  Caro- 
linas.  These  positions  do  not  involve 
layout.  Competitive  salary  and  bene¬ 
fits.  If  you'd  like  to  contribute  to  an 
award-winning  paper  consistently  rec¬ 
ognized  for  its  editing  and  design 
achievements,  send  cover  letter,  resume 
and  references  to  Anne  Ferguson-Rohrer, 
copy  desk  chief,  Winston-  Salem  Journal, 
P.O.  Box  3159,  Winston  Salem,  NC 
27102. 


The  Telegraph  Herald,  Dubuque,  Iowa, 
is  accepting  resumes  for  a  full-time 
copy  editor.  We  are  seeking  an  indi¬ 
vidual  who  has  a  college  degree  plus  a 
minimum  of  three  years  newspaper  or 
related  media  copy  editing  experience. 
Send  resume  to  Susie  Wells,  employ¬ 
ment/compensation  manager.  Tele¬ 
graph  Herald,  a  division  of  Woodward 
Communications,  Inc.,  P.O.  Box  688, 
Dubuque,  lA  52004-0688.  AA/EOE. 
Women  and  minorities  are  encouraged 
to  apply. 


The  Columbus  Dispatch,  a  state  capital 
metropolitan  daily,  is  accepting  resumes 
for  openings  on  our  news  copy  desk. 
We  are  a  leader  in  the  latest  news¬ 
paper  technology,  with  full  pagina¬ 
tion  and  extensive  use  of  color.  We're 
looking  for  versatile,  experienced  edi¬ 
tors  with  talent  and  initiative.  Atex  and 
QuarkXPress  experience  is  preferred. 
Our  copy  editors  work  evening  hours. 
We  offer  excellent  pay  and  benefits 
and  an  atmosphere  that's  friendly  and 
professional.  We  are  an  equal  oppor¬ 
tunity  employer.  If  interested,  please 
forward  a  resume  and  cover  letter  with 
salary  requirements  to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 


We  are  a  six-daily,  universal  desk  in 
need  of  a  wordsmith  who  can  edit 
local  copy  one  night  and  QuarkXPress 
pages  the  next  and  maybe  do  both  the 
night  after  that.  You  are  experienced  in 
the  ways  of  daily  desking  in  the  90s, 
though  weekly  editors  and  bright  daily 
reporters  are  welcome  to  wow  me  as 
well.  Send  tearsheets,  resume  and  a  let¬ 
ter  that'll  convince  me  to  look  no  fur¬ 
ther  to  Doug  Janousek,  copy  desk 
chief,  Salem  Evening  News,  32 
Dunham  Road,  Beverly,  MA  01915  or 
E-mail  (with  tears  following  via  regular 
mail)  at  djanousek@ecnnews.com. 

NO  PHONE  CALLS,  PLEASE 


COPY-LAYOUT  EDITOR 


The  Daily  Journal  in  Caracas, 
Venezuela,  seeks  Copy/Layout  editor 
with  strong  editing  and  layout  skills. 
Pagination  and  knowledge  of  QuarkX¬ 
Press  would  be  helpful.  Excellent 
opportunity  to  work  in  South  America. 
Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbotch,  editor-in-chief.  The  Daily 
Journal,  Sky  Box  4405,  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400,  Phone  Caracas:  011 
(582)  562-5646. 


COPY/DESIGN  EDITORS 
70,000-circulation  daily  in  highly  com¬ 
petitive  Northwest  Indiana,  is  expand¬ 
ing  its  copy  desk.  We  want  editors 
who  care  deeply  about  how  to  present 
the  news.  Strong  word  and  QuarkX¬ 
Press  skills  a  must.  Resume,  work  sam¬ 
ples  to  Christopher  Celek,  Post-Tribune, 
1 065  Broadway,  Gary,  IN  46402. 


EDITOR  SOUGHT  for  five-day,  4,000 
circulation  newspaper  in  northern 
Nevada's  glorious  high  desert.  Boom¬ 
ing  economy,  thriving  property,  in 
friendly  community.  Job  requires  a  com¬ 
munity-oriented  go-getter  to  drive  a 
four-person  news  staff  and  coordinate 
output  of  this  Monday-Friday,  after¬ 
noon  newspaper.  The  successful  appli¬ 
cant  must  have  strong  writing,  editing, 
organizational  and  people  skills.  Pre¬ 
vious  daily  experience  and  working 
knowledge  of  PCs  and  popular  pagina¬ 
tion  programs  desired.  Great  job  for 
weekly  editor  looking  for  added 
challenge  or  reporter  rarin'  to  step  up. 
Would  happily  train  an  eager  candi¬ 
date  who  is  lacking  in  experience,  but 
demonstrates  a  knack  for  the  job  and  a 
real  desire  to  learn.  Pay  begins  in  the 
low  $30s.  Immediate  opening.  Send 
cover  letter  explaining  why  you're  the 
right  person  for  this  job,  resume  and 
clips  promptly  to  Susan  Brockus,  P.O. 
Box  3000,  Winnemucca,  NV  89446. 
Inquiries  about  the  position  may  be 
faxed  to  (702)  623-5243. 


EDITORIAL 


DENVER-BASED  weekly  business  mag¬ 
azine  covering  cable  industry  seeks 
general  assignment  reporter  for  New 
York  bureau.  Must  have  several  years 
reporting  experience  and  be  self¬ 
starter  to  work  out  of  bureau  location. 
Send  resumes  and  clips  to  Matt  Stump, 
Cable  World,  1905  Sherman  Street, 
Suite  1 000,  Denver,  CO  80203. 


EDITOR:  Experienced  wordsmith,  to 
direct  newsroom  of  award-winning 
daily  newspaper,  circulation  10,000, 
in  suburban  Kansas  City.  Send 
resumes  to  Chuck  Kurtz,  514  S.  Kan¬ 
sas,  Olathe,  KS  66061.  (913)  768- 
4082,  ext.  1 26. 


Experienced  editor  wanted  for  eight 
year  old  alternative  weekly  in  Augusta, 
Georgia.  Qualified  candidate  must 
have  excellent  writing/editing  skills 
and  the  ability  to  work  with  editorial 
staff  to  generate  and  develop  strong 
news  content.  Aggressive,  mature  indi¬ 
vidual  sought.  Send  cover  letter, 
resume,  salary  requirements,  and  clips 
to  Publisher,  The  Metropolitan  Spirit, 
P.O.  Box  3809,  Augusta,  GA  30914. 


EDITORIAL  PAGE  EDITOR 
The  North  Jersey  Herald  &  News,  a 
55,000  daily  in  blue-collar  New  York 
metro  market,  seeks  an  editorial  page 
editor  who  can  write,  produce  a  daily 
page  and  coordinate  an  active 
editorial  board.  Experience  preferred, 
but  will  consider  a  talented,  experi¬ 
enced  reporter  seeking  a  new 
challenge.  Resume  and  samples  to  Ian 
T.  Shearn,  Editor,  Herald  &  News,  988 
Main  Avenue,  Passaic,  NJ  07055. 


FAMILY-OWNED  newspaper  group  in 
suburban  Atlanta  needs  to  fill  reporting 
positions  at  daily  and  weekly  newspa¬ 
pers.  Candidates  must  have  a 
bachelor's  degree  in  journalism  or 
communications  and  experience  writ¬ 
ing  for  student  newspaper.  Internships 
at  professional  newspapers  or  experi¬ 
ence  at  weekly  newspaper  preferred. 
Send  resume  and  two  or  three  best 
clips  to  Ronald  R.  Wayne,  managing 
editor,  Griffin  Daily  News,  P.O. 
Drawer  M,  Griffin,  GA  30224. 


SMALL,  GROWING  NATIONALLY  RECOGNIZED  CT-BASED  PUB¬ 
LISHING  COMPANY 

SERVINGTHE  INVESTMENT  COMMUNITY  SEEKS: 

♦  MANAGING  EDITOR,  Newsletter  Division,  401  (k)  and  investment 
risk  newsletters 

♦  WRITER/REPORTER  for  books  and  newsletters 

♦RESEARCH  EDITOR  for  investment  risk  newsletter  and  other  defined 
benefit  products 

Telecommuting  arrangement  possible;  must  be  willing  to  spend  at  least 
one  day  in  our  office  90  minutes  from  Manhattan. 

If  you  seek  the  intellectual  rigor  of  a  fast-paced,  entrepreneurial  envi¬ 
ronment  and  you  strive  for  excellence  in  everything  you  do,  fax  2 
pages:  your  resume,  salary  requirements,  summary  of  related  experi¬ 
ence  and  3  compelling  reasons  why  we  should  hire  you  to  Director  of 
Operations,  (203)  270-4501 . 


EDITORIAL 


EDITORIAL  PAGE  EDITOR 

The  Bullelin,  a  30,000  daily  in  sunny 
Central  Oregon,  seeks  an  editorial 
page  editor  capable  of  big-time  jour¬ 
nalism  in  a  fast-growing  market. 
Excellent  writing  and  analytical  skills 
are  a  must,  as  is  familiarity  with  the 
larger  issues  facing  the  Pacific  North¬ 
west.  The  editor  is  responsible  for  pro¬ 
ducing  about  half  the  daily  editorials, 
editing  letters,  selecting  columns  and 
cartoons,  overseeing  op-ed  pages  and 
working  closely  with  a  pragmatic, 
moderate-to-conservative  editorial  board 
in  developing  positions  on  local, 
state  and  national  topics.  Based  in 
Bend,  one  of  the  West's  most  desirable 
communities.  The  Bulletin  is  a  family 
owned  newspaper  with  a  sparkling 
future  and  a  tradition  of  strong  opinion 
pages  with  influence  far  beyond  the 
paper's  circulation  area.  Send  resume 
and  clips  to  Editor  in  Chief  John  Costa, 
The  Bulletin,  1526  NW  Hill  Street, 
Bend,  OR  97701. 


American  Banker,  the  top  daily  news¬ 
paper  on  financial  services,  seeks 
energetic  reporters  with  strong  news 
sense  and  excellent  writing  skills.  Posi¬ 
tions  require  at  least  three  years  of 
journalism  experience;  business  writing 
a  plus.  Send  resume  and  your  three 
best  clips  to: 

Phil  Roosevelt 
Editor 

American  Banker 
1  State  Street  Plaza 
New  York,  NY  10004 

No  calls,  please! 

EOEM/F/D/V 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


I  FINANCIAL  JOURNALIST:  Globally 
:  respected  newsletter  publisher  in  the 
:  energy  industry  seeks  a  creative  and 
:  energetic  financial  journalist  to  work  in 
I  Houston  office.  This  is  an  exciting 
;  opportunity  to  get  out  of  the  local  scene 

■  and  write  about  world  politics,  finance 
:  and  trade.  Our  high  cost  journals  span 
:  the  global  markets  for  oil  and  gas, 

:  including  Latin  America,  Europe,  FSU, 

:  and  Asia.  Our  coverage  is 
:  investigative  and  intelligent  and  our 
:  company  is  fast-paced  and  growing. 

I  Position  open  for  journalist  to  work 
:  with  global  team  of  over  50  bright  and 
;  highly  skilled  financial  journalists. 

■  Some  travel  in  North/Soutn  America 
:  possible.  Spanish  or  Portuguese  skills  a 
:  plus  but  not  required.  Need  2  or  more 
:  years  experience  in  business  news. 
:  Great  fully-paid  benefits.  Send  resume, 
:  writing  clips,  cover  letter  to  Petroleum 
:  Argus,  4801  Woodway,  Suite  270W, 
i  Houston,  TX  77956.  Fax:  (713)  622- 
:  2991. 
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_ EDITORIAL _ 

FASTIDIOUS  copy  editor  for  freelance 
work  for  the  online  SonicNet  Network. 
SonicNet  Network  includes  SonicNet, 
Addicted  To  Noise  and  other  entertain¬ 
ment  sites.  E-mail:  lisa@sonicnet.com 
for  more  information. 


FOOD  EDITOR  -  The  Times  Union 
wonts  on  experienced  journalist  to  lead 
seriously  expanding  coverage  of  food 
and  nutrition.  The  ideal  candidate  will 
have  print  experience,  strong  writing 
and  editing  skills,  solid  knowledge  of 
the  food  industry,  and  the  ability  to 
direct  staffers  producing  cutting-edge 
text  and  graphics  in  several  formats. 
Send  resume,  cover  letter  and  pub¬ 
lished  samples  -  plus  a  list  of  a  dozen 
feature-front  centerpiece  ideas  -  to 
Karen  Potter,  managing  editor/ 
features.  Times  Union,  Box  15000, 
Albany,  NY  12212. 


GRAPHIC  ARTIST 

The  Daily  Item,  a  seven-day  30,000 
AM  in  central  Pennsylvania,  is  seeking 
a  graphic  artist  who  is  Internet  savvy  to 
assist  in  the  development  of  our 
graphic  arts  and  online  services 
departments.  Candidate  should  have 
experience  using  Macintosh  operating 
systems.  Illustrator  or  Freehand  and 
Photoshop.  Apply  with  cover  letter, 
resume  and  samples  of  your  work  to 
Graphic  Artist  Search,  Human 
Resources  Deportment,  The  Daily  Item, 
200  Market  Street,  Sunbury,  PA 
1 7801 .  No  telephone  calls,  please. 

EOE 


HEALTH  INSURANCE  STAFF  WRITER 

Insurance  News  Network  (http:// 
www.insure.com),  the  web's  leading 
insurance  news  and  information  site,  is 
seeking  a  full-time  heolth  insurance 
staff  writer  to  work  at  our  Connecticut 
headquarters.  The  successful  applicant 
will  report  and  write  consumer-oriented 
articles  about  major  health  insurance 
issues,  including  those  surrounding 
costs,  access,  treatments  and  cov¬ 
erages.  Applicants  must  have  at  least 
two  years  of  newswriting  experience 
for  a  consumer  oudience,  great  clips, 
and  an  understanding  of  why  the  web 
is  such  a  great  medium  for  empower¬ 
ing  consumers.  Send  a  cover  letter, 
clips  and  resume,  with  salary  history, 
via  fax  at  (860)  231-7357,  or  E-mail 
at  inn@insure.com.  No  phone  calls, 
please. 


INDIANA  AgriNews  has  a  full-time 
opening  for  a  Field  Editor  in  Indi¬ 
anapolis.  Seeking  experienced  reporter, 
recent  journalism  ar  ag  communications 
grad.  AG  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  FAX  or  Mail  resume  and  writing 
samples  to  James  Henry,  Indiana 
AgriNews,  2575  E  55th  Place,  Suite  A, 
Indianapolis,  IN  46220. 

Fax:  (317)  726-5390 


INDIANA'S  LARGEST  newspaper  seeks 
investigative  reporter  for  Projects  Team. 
Must  be  adept  at  researching  institu¬ 
tions  and  people,  ability  to  write  com¬ 
plex  material  clear/compelling  style. 
CAR  expertise  and  at  least  5-6  years 
experience.  Send  resume/clips  to  M. 
Rochester,  AME  Projects,  P.O.  Box 
01 45,  Indianapolis,  IN  46206. 


JOB  OPENINGS  IN  MINNEAPOLIS 

The  Star  Tribune  is  seeking  two  experi¬ 
enced  business  news  supervisors  to  fill 
the  following  positions: 

BUSINESS  TEAM  LEADER/  TECHNOLO¬ 
GY  AND  INNOVATION:  This  editor  will 
supervise  a  team  of  reporters  covering 
business  technology,  personal  technology 
and  the  impact  of  the  digital  age  on  our 
lives. 

BUSINESS  TEAM  LEADER/GRONMTH 
COMPANIES  AND  CORPORATE  FI¬ 
NANCE:  This  editor  will  be  responsible 
or  directing  coverage  of  financial  ser¬ 
vices,  capital  markets  and  growth  indus- 
ries. 

landidates  for  both  positions  must 
lave  supervisory  experience,  a  work¬ 
ing  knowledge  of  business  and 
inance,  strong  news  judgment,  strong 
editing  skills  and  the  ability  to  thrive  in 
a  fast-paced  environment.  Must  be 
able  to  work  collaboratively  in  our 
team-based  system. 

The  Star  Tribune,  an  equal  opportunity 
employer,  is  the  16th  largest  daily 
newspaper  in  the  nation,  with  a  circula¬ 
tion  of  387,412.  The  Sunday  Star 
Tribune  is  the  12th  largest  Sunday 
newspaper  in  the  country  with  o  circula¬ 
tion  of  668,466. 

To  apply,  send  a  letter  of  application, 
resume  and  samples  of  your  newspa¬ 
per  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
425  Portland  Avenue 
Minneapolis,  MN  55488 

Phone:  (800)  829-8742,  ext.  4422 
Fax:  (612)673-4526 
E-mail:  rothebe@gw.startribune.cam 
(inquiries  only,  do  not  send  application 
by  E-mail). 

_ Apply  by  Friday,  March  1 3 _ 

JOIN  OUR  aggressive  news  team  as 
general  assignment  reporter.  Monday- 
Saturday  PM  located  in  North  Central 
Illinois.  Previous  newspaper  experience 
and  knowledge  of  local  government 
helpful.  Excellent  benefits.  Send  clips 
and  resume  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL61301. 

Failh  is  God  kit  by  heart,  not  by  reason 

Blaise  Pascal 


_ EDITORIAL _ 

MANAGING  EDITOR 

New  Times  is  looking  for  a  managing 
editor  at  its  award-winning,  1 00,000- 
circulation  weekly  in  Miami.  The  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superior  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editorial  operation  and  must  have  a 
strong  news  background.  The  interview 
process  includes  on  extensive  editing 
test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

_ No  phone  colls,  please _ 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance  reviewers, 
and  writing  a  local  music  column  as  well 
as  feature-length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
802 1 7.  No  calls  or  E-mails,  please. 


_ EDITORIAL _ 

MUSIC  NEWS  EDITOR  wanted  for  30 
hours  a  week  of  contract  work  in  San 
Francisco  for  the  online  SonicNet 
Network.  SonicNet  Network  includes 
SonicNet,  Addicted  To  Noise  and  other 
entertainment  sites.  E-maH: 

lisa@sonicnet.com 


NEWS  EDITOR:  QuarkXPress-versatile 
pro  for  number  2  editor  on  1 5-person 
staff  of  2-time  MPA  Paper  of  the  Year. 
$27,000  -  $32,000.  Editor,  Daily 
News,  P.O.  Box  340,  Greenville,  Ml 
48838. 


PRESENTATION  EDITOR  -  The  Press 
Journal,  a  41 ,000  daily  on  the  Atlantic 
Coast  of  central  Florida,  needs  a 
design  guru  to  bring  words  and 
images  together  to  make  our  paper 
even  easier  to  read.  You'll  put  together 
dynamic  section  fronts,  oversee  design 
changes  and  supervise  our  photo¬ 
graphers  and  artist.  Excellent  photo¬ 
editing,  people  and  management  skills 
essential.  We  have  great  readership  in 
a  beautiful,  growing  community.  Send 
resume,  cover  letter,  design  samples  to 
Larry  Reisman,  editor.  The  Press 
Journal,  P.O.  Box  1268,  Vero  Beach, 
FL 32961. 


EDITORIAL 


EDITORIAL 


Newlniies 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Managing  Editor 

This  position  requires  Tine  writing  and  editing  skills  and  the 
ability  to  help  staffers  generate  superior  stories.  The 
m.e.  supervises  the  day-to-day  editorial  operation  and 
must  have  a  strong  news  background. 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative  and 
work  well  with  writers.  Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

This  job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  repotting. 

New  Times  offers  competitive  salaries  and  benefits. 
Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  802 1 7 

No  phone  calls  or  e-mails,  please. 
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HELP  WANTED 


_ EDITORIAL _ 

NEWSWEEKLY  SEEKS  EDITOR 

The  Times  of  Acodiono,  Louisiana's 
nationally  recognized  newsweeldy,  is 
looking  for  an  editor  to  fill  its  top  news 
management  post.  Located  in  Lafayette, 
the  heart  of  Cajun  country,  The  Times 
enjoys  on  unusually  strong  market  posi¬ 
tion  against  a  Thomson-owned  doily. 

We  got  there  through  excellent  report¬ 
ing  and  analysis  of  the  local  political 
and  business  worlds,  along  with  out¬ 
standing  coverage  of  the  area's  thriv¬ 
ing  arts,  cultural  and  entertainment 
scene. 

We're  looking  for  a  hard-working 
editor  willing  to  accept  a  demanding, 
high-profile  leadership  role  --  someone 
as  much  at  ease  with  corporate  execu¬ 
tives  and  politicos  as  zydeco  musicians 
and  crawfish  farmers.  You  must  have 
an  extensive  writing  background  and  a 
minimum  of  three  years  of  editing 
experience,  preferably  at  a  news¬ 
weekly  or  city  magazine,  with  the  talent 
to  oversee  photography  and  art  direc¬ 
tion. 


_ EDITORIAL _ 

PROJEaS  EDITOR 

The  Columbus  Dispatch,  a  state  capi¬ 
tal  metropolitan  daily,  is  accepting 
resumes  for  an  individual  to  be 
responsible  for  originating,  organizing 
and  directing  large-scale  reporting 
projects.  We  are  looking  for  someone 
who  has  a  background  in  projects 
reporting  with  exceptional  organiza¬ 
tional  skills.  Ideal  candidate  will  have 
strong  leadership  skills  and  ability  to 
work  closely  with  reporters,  photo¬ 
graphers  and  artists  to  develop  project 
teams.  Requires  a  bachelor's  degree 
and  a  minimum  of  seven  years  of 
journalistic  experience.  Experience 
with  database  reporting  a  plus.  Pre¬ 
vious  supervisory  experience  is  pre¬ 
ferred.  The  Columbus  Dispatch  offers  a 
positive  work  environment  with  o  com¬ 
petitive  benefits  package  including 
401  (k),  tuition  assistance  and  health 
insurance  with  no  monthly  premium.  To 
learn  more  about  this  exciting 
opportunity,  please  send  a  resume  to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 


_ EDITORIAL _ 

REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. _ 

REPORTER  for  the  Daily  Baton  Rouge 
Advocate's  Acadiana  bureau  in 
Lafayette,  LA.  Must  have  3  or  more 
years  of  reporting  experience.  Send 
resume  with  news  clips  to  The  Advocate, 
Human  Resources  Department,  P.O. 
Box  588,  Baton  Rouge,  LA  70821 . 

REPORTER:  The  Messenger-Inquirer  in 
Owensboro,  KY,  is  seeking  a  police 
and  courts  reporter.  Because  of  our 
low  crime  rate,  the  ideal  candidate  will 


_ EDITORIAL _ 

REPORTERS 

Brooklyn's  THE  happening  place!  If 
you  can  keep  up  with  our  big-city 
energy  and  excitement,  our  award¬ 
winning  newspaper  group  is  the  place 
for  you.  Competitive  compensation, 
benefits  and  opportunities.  Rush  cover 
letter,  resume,  clips  to  Mark  Scott,  Brook¬ 
lyn  Papers,  26  Court  Street,  Brooklyn, 
NY  11242.  Fax  (71 8)  834-1713. 

REPORTERS 

The  Northwest  Herald,  a  36,000-AM 
named  Illinois  best  mid-sized  daily  four 
straight  years,  has  several  positions 
open. 

REPORTERS 

We  have  openings  for  beat  reporters 
in  our  main  office  and  for  future 
expansions.  Candidates  will  have 
about  a  year  of  daily  reporting  experi¬ 
ence  or  the  equivalent.  Must  thrive  on 
competition. 

SPORTS 

Our  sports  department,  voted  AP  Top 
10  doily  and  Sunday,  has  an  opening 
for  a  reporter.  Duties  include  preps  to 
pros.  Candidates  should  have  1  year 
or  more  daily  experience. 


Send  resume  and  clips  to  Publisher,  c/o 
The  Times  of  Acadiana,  P.O.  Drawer 
3528,  Lafayette,  lA  70502. 

NORTH  (San  Diego)  COUNTY  TIMES 
seeks  reporter  for  minority  affairs/ 
immigration  beat.  Fluency  in  Spanish  a 
must.  Send  resume/clips  to  Evan 
Dreyer,  topics  editor,  950  Escondido 
Avenue,  Vista,  CA  92083. 


Columbus,  OH  4321 5 
Equal  Opportunity  Employer 


REPORTER  -  Strong,  Web-sawy  weekly 
in  great  town  seeks  reporter  with  2 
years  experience.  Salary  $23,000  with 
good  benefits.  Send  letter,  resume,  5 
clips  to  Editor,  The  Fauquier  Citizen, 
P.O.  Box  3430,  Warrenton,  VA 
20188. 


Ed/P  runs  monthly  recruitment  features  and  special  sections 
highlighting  issues  that  affect  Human  Resource  professionals  at 
newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the  E6fP 
Classified  Department  (212)  675-4380.  Ext.  171  or  173. 

1998  Recruitment  &  HR  Features  and  ^Special  Sections: 

Issue  Dates;  Space  Deadlines; 


March 

21 

March 

10 

April 

25 

April 

14 

May 

23 

May 

12 

June 

13 

June 

2 

July 

11 

June 

30 

'August 

22 

August 

11 

be  adept  at  enterprise  reporting  os  well 
as  spot  news.  Experience  on  a  daily 
preferred  but  not  mandatory.  The 
Messenger-Inquirer  is  a  34,000  daily 
owned  by  the  A.H.  Belo  Corporation. 
Send  cover  letter,  resume  and  five  clips 
to  Human  Resources  Director  Sue 
Trautwein,  Box  1480,  Owensboro,  KY 
42302.  EOE. 


REPORTER 

National  daily  business  newspaper 
needs  self-starter  in  Carol  Stream,  IL. 
Digger  with  an  ability  to  build  sources, 
meet  tight  deadlines.  Two  years  expe¬ 
rience.  Firewall  between  your  efforts 
and  advertising  department.  Report  to 
highly  professional  editors.  Be  part  of 
the  world's  largest  publisher  of  busi¬ 
ness  information.  Send  resume  and 
salary  needs  to  American  Metal 
Market,  825  Seventh  Avenue,  New 
York,  NY  10019. 


REPORTERS  -  Pacific  Stars  and  Stripes, 
the  editorially-independent  daily  news¬ 
paper  serving  the  U.S.  military  com¬ 
munity  throughout  the  Pacific  and  Asia, 
is  searching  for  world-class  reporters  to 
fill  current  and  future  openings.  We 
offer  competitive  salary  and  excellent 
benefits.  For  more  details,  see  our  dis¬ 
play  ad  on  page  46  of  this  week's 
Editor  &  Publisher. 


REPORTERS,  COPY  DESK  CHIEF 
Peninsula  Daily  News,  a  17,000  daily 
at  the  doorstep  of  Olympic  National 
Park,  has  three  openings:  Copy  desk 
chief  supervises  final  editing  and  page 
productions;  Cops/courts/city  hall  or 
GA  reporter;  Sports  reporter/columnist 
able  to  do  some  Sports  desk  work.  Let¬ 
ter,  resume  and  clips  to  Roger  Morton, 
managing  editor.  Peninsula  Daily 
News,  P.O.  Box  1 330,  Port  Angeles, 
WA  98362. 
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The  Northwest  Herald  offers  a  com¬ 
petitive  salary,  full  benefits  and  a  com¬ 
mitment  to  training  and  excellence.  To 
apply,  send  letter  and  resume  to 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  60014,  Attn:  Cliff 
Ward.  No  phone  calls,  please. 


REPORTERS 

Two  reporters  sought  to  join  award¬ 
winning  team  on  quality  Midwest 
daily.  Business  beat  opening  requires 
knowledge  of  small  business,  economic 
development,  gambling.  General  assign¬ 
ment  beat  includes  some  government, 
features.  Competitive  salary  and  benefits. 
Please  send  resume  to  Susie  K.  Wells, 
employment/compensation  manager. 
Telegraph  Herald,  a  division  of 
Woodward  Communications,  Inc.,  P.O. 
Box  688,  Dubuque,  lA  52004-068^ 

AA/EOE  Women  and  minorities  are 
encouraged  to  apply 


REPORTERS 

Under  new  ownership,  55,000  daily  in 
NY  metro  market  is  looking  to  fill  two 
reporting  positions  in  an  area  where 
there  is  no  shortage  of  breaking  news 
and  enterprise  fodder  for  the  bright 
and  curious.  Send  resume  and  clips  to 
C.  John  Schoonejongen,  assistant 
managing  editor.  North  Jersey  Herald 
&  News,  988  Main  Avenue,  Passaic, 
NJ  07055. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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_ EDITORIAL _ 

REPORTER 

The  Berkshire  Eagle  has  an  Immediate 
opening  for  a  general  assignment 
reporter.  Experience  preferred,  with  a 
proven  potential  to  cover  hard  news, 
develap  enterprise  story  ideas  and 
meet  the  standards  of  a  newspaper 
known  for  demanding  excellent  writing 
and  analytical  thinking  from  its  staff. 
Campetitive  salary  and  quality  fringe 
benefits.  Send  letter,  resume  and  clips 
to  David  Scribner,  editar.  The  Berkshire 
Eagle,  P.O.  Box  1171,  Pittsfield,  MA 
01202. 


REPORTER 

The  Courier  News,  a  scrappy  daily 
near  Chicago  with  a  nose  for  hard 
news  and  a  passian  for  storytelling, 
needs  to  fill  a  top  beat.  We're  looking 
for  a  skillful  interviewer  who  knows 
when  a  story  requires  a  writer's  eye 
and  when  to  just  pound  out  the  news. 
Send  clips  and  resume  to  Dennis 
Robaugh,  The  Courier-News,  300  Lake 
St.,  Elgin,  IL60120. 

Candidates  with  daily  experience  pre¬ 
ferred.  Employment  contingent  on  drug 
screen. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Hauston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas, 
Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


i _ EDITORIAL _ 

I  REPORTER 

:  The  Modesto  Bee,  a  McClatchy  news- 
•  paper,  is  seeking  a  full-time  reporter  to 
:  produce  daily/weekend  news  and 
i  feature  stories  as  assigned,  and  cover 
i  K-12  education  in  the  Modesto  area. 

:  Ideal  candidate  will  have  college 
:  degree  or  equivalent  professional  train- 
:  ing  or  experience,  a  minimum  of  two 
:  years  daily  newspaper  experience,  excel- 
:  lent  writing  skills  and  familiarity  with  AP 
:  style.  Fluency  in  Spanish,  computer  assist- 
:  ed  reporting  skills  (C.A.R.)  and  a  strong 
■  interest  in  education  issues  or  trends  is 
:  a  plus.  Send  resume  with  two  pro- 
:  fessional  references  to  Human  Resources, 
:  The  Modesto  Bee,  P.O.  Box  3928, 
!  Modesto,  CA  95352  or  FAX  to  (209) 
I  578-2095. 


SOUTHERN  NEVADA  community 
newspaper  is  looking  for  experienced 
editor.  Must  wrjte  variety  of  stories, 
take  photos,  design  pages,  be 
involved.  Resume,  clips  to  HBC  Pub¬ 
lications,  2  Commerce  Center,  Hen¬ 
derson,  NV  8901 4. 


SPORTS  COPY  EDITOR 
Zone  2  daily  (AM  52,000)  is  seeking 
an  experienced,  versatile  sports  copy 
editor  to  work  a  fast-paced  desk.  Can¬ 
didates  must  be  well-organized,  with 
strong  layout  and  headline  skills. 
Pagination  experience  a  plus. 

Please  send  resume  and  tearsheets  to 
Tom  Gatto,  acting  sports  editor.  North 
Jersey  Herald  &  News,  988  Main 
Avenue,  Passaic,  NJ  07055. 


SPORTS  COPY  EDITOR 
The  Daily  Press,  a  30,000  circulation 
AM  daily  in  Victorville,  Calif,  has  a 
position  open  on  its  sports  copy  desk. 
The  paper  is  located  in  Southern  Cali¬ 
fornia,  90  miles  NE  of  LA  and  180 
miles  fram  Las  Vegas.  Duties  include 
design/pagination  of  sports  pages  five 
nights  a  week  and  fielding  calls  from 
coaches.  The  successful  candidate  will 
have  a  flair  for  designing  exciting 
pages,  meet  tight  deadlines  and  know 
sports.  A  college  degree  and  1  -2  years 
of  newspaper  design  required.  Send 
resume  and  clips  ta  Tom  Fay,  sports 
editor.  Daily  Press,  P.O.  Box  1 389, 
Victorville,  CA  92393.  Deadline  is 
March  6,  1998.  Pre-employment  drug 
screening  required. 


SPORTS  EDITOR:  Athens  (GA)  Daily 
News  and  Banner-Herald  (35,000)  is 
looking  for  an  editor  to  lead  our  sports 
department.  Our  readers  demand  out¬ 
standing  sports  coverage  and  we  com¬ 
pete  against  a  major  metro  daily.  5 
APSE  awards  in  1997  including  Top 
10  Sunday  section.  Send  resume  and 
caver  letter  explaining  why  you  are  the 
best  person  for  this  position  to  Les 
Simpson,  managing  editor,  Athens 
Daily  News  and  Banner-Herald,  One 
Press  Place,  Athens,  GA  30601 . 


Everyone,  without  exception,  is  search¬ 
ing  tor  happiness 

Blaise  Pascal 


_ EDITORIAL _ 

SPORTS  REPORTER 

The  Lincoln  Journal  Star,  a  78,000- 
circulation  AM  in  one  of  the  most 
sports-mad  towns  in  the  nation,  is  look¬ 
ing  for  a  sportswriter.  A  college- 
football  powerhouse  provides  the 
foundation,  but  there  is  much  more  to 
the  sports  scene  in  Lincoln,  NE.  Besides 
University  of  Nebraska  football,  Lincoln 
is  home  to  many  other  outstanding 
teams.  The  Cornhuskers  also  are  strong 
in  basketball,  volleyball,  swimming  and 
diving,  track  and  field,  and  wrestling. 
Nebraska  Wesleyan  has  some  of  the 
top  small-college  athletic  programs  in 
the  country,  and  sellout  crowds  watch 
the  Lincoln  Stars  play  hockey.  If  you're 
interested  in  covering  some  of  these 
teams  and  writing  in-depth  features 
about  the  people  who  have  made  them 
so  successful,  send  a  cover  letter, 
resume  and  work  samples  to: 

Human  Resources 
Lincoln  Journal  Star 
P.O.  Box  8 1609 
Lincoln,  NE  68501-1609 

Application  deadline: 

March  6, 1 998 


SPORTS  REPORTER:  The  Tribune  of 
Ames,  Iowa,  is  loaking  for  a  high 
school  sports  reporter.  Competitive 
pay,  benefits.  Send  resume  and  clips  to 
Sports  Editor  Susan  Harman,  The 
Tribune,  317  5th  St.,  Ames,  lA  50010. 
E-mail:  sharman@amestrib.com 


_ EDITORIAL _ 

SPORTS  REPORTER/EDITOR 

The  Bulletin,  a  fast-growing  doily  in 
Central  Oregon,  is  seeking  a  versatile 
sports  staff  member  who  can  perform 
effectively  as  both  reporter  and  editor. 
Daily  experience  and  pagination  skills 
are  preferred.  Reporting  responsibili¬ 
ties  will  cover  a  wide  range,  from  preps 
to  outdoor  recreation.  Other  duties 
include  copy  editing,  page  layout  and 
routine  desk  work.  Based  in  Bend, 
one  of  the  West's  most  livable  com¬ 
munities,  The  Bulletin  is  a  family  owned 
newspaper.  Send  resume  and  clips 
to  Sports  Editor  Bill  Bigelow,  The 
Bulletin,  1 526  NW  Hill  Street,  Bend,  OR 
97701. 


SPORTS  SLUGGER 

We  need  someone  to  bomb  the  Bronx, 
ride  rough  Rhodes,  cherrypick  the 
schools,  rip  out  the  hearts  of  our 
readers  and  everything  in  between.  He 
or  she  will  be  o  productive  lead  writer/ 
columnist  of  an  aggressive  50,000 
daily  in  the  country's  most  competitive 
market.  Local  sports  is  our  thing,  but 
this  job  needs  someone  who  is  happy 
to  write  about  everything  from  Little 
League  to  the  pros.  Send  brief  letter, 
clips,  resume  to  Ed  Laubach,  sports 
editor.  The  Express-Times,  30  N. 
Fourth  Street,  Easton,  PA  1 8042. 


E&P 

Classified 

It’s  Your  People-tO'People 
Meeting  Place 

Find  your  editor,  advertising  manager,  artist, 
sales  representative,  circulation  manager,  pub¬ 
lic  relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working  jour¬ 
nalists  you  want  to  reach,  every  week.. .83 ,000 
strong. 

Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement,  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  WRITER.  7-day  AM,  1 8,000 
circulation  in  beautiful  Coeur  d'Alene, 
Idaho.  Send  resume,  clips  to  Howie 
Stalwick,  sports  editor,  Coeur  d'Alene 
Press,  2nd  And  Lakeside,  Coeur  d' 
Alene,  ID  83814. 


NEW  MEDIA 


_ EDITORIAL _ 

THE  PRESS-TELEGRAM,  a  109,000 
daily,  seeks  a  city  editor  who  is  as 
good  with  people  as  he  or  she  is  with 
words.  Send  resume  to  Carolyn 
Ruszkiewicz,  managing  editor,  Press- 
Telegram,  604  Pine  Avenue,  Long 
Beach,  CA  90844. 


NEW  MEDIA 


_ EDITORIAL _ 

SPORTS  WRITER 

The  Waterloo  Courier  has  an  opening 
for  a  sports  writer,  who  also  would  han¬ 
dle  some  desk  duties.  Our  six-person 
sports  staff  cavers  three  universities, 
three  small  colleges  and  five  metro  high 
schools.  This  position  would  include 
motor  sports.  Candidates  should  be 
entry  level  to  two  years  experience. 
Working  knowledge  of  QuarkXPress  is 
a  big  plus.  The  Courier  is  a  48,000  PM 
daily  in  Northeast  Iowa.  Send  resume 
and  clips  to  Saul  Shapira,  editor, 
Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 


TEAM  LEADER/ 

ASSISTANT  METRO  EDITOR 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per,  seeks  a  team  leader/assistant 
metro  editor  to  help  our  aggressive 
staff  become  even  better  writers.  This 
editor  also  will  direct  the  coverage  of 
our  high-profile  growth  and  environ¬ 
mental  beats.  The  Bee  is  Central  Cali¬ 
fornia's  largest  and  best  newspaper, 
located  in  the  heart  of  the  state.  West 
Coast  beaches,  Monterey,  LA,  and  San 
Francisca  are  but  a  few  hours  away; 
the  majestic  Sierra  Nevada  mountains 
and  Yosemite  are  even  closer.  Require¬ 
ments:  Seven  years  daily  experience, 
including  two  years  in  management/ 
supervisian.  Competitive  salary  plus 
benefits  package.  Send  resume,  caver 
letter,  references  and  no  more  than  6 
clips  to  The  Fresno  Bee,  HR  Depart¬ 
ment,  1 626  E  Street,  Fresno,  CA 
93786.  An  EOE.  Deadline:  March  5. 


THE  AKRON  BEACON  JOURNAL, 
daily  circulation  of  150,000,  220,000 
on  Sunday,  seeks  candidates  for 
several  newsroom  positions. 

HEALTH  REPORTER  and 
EDUCATION  REPORTER 
Candidates  will  have  a  proven  ability 
to  tackle  complex  issues  and  explain 
them  clearly.  Minimum  of  5  years 
experience  required. 

GENERAL  ASSIGNMENT  REPORTERS 
AND  COPY  EDITOR 

Reporters  should  be  word  specialists 
who  want  a  lot  of  bylines.  Copy  Editor 
will  have  an  uncanny  command  of  the 
language  with  an  eye  for  detail  and 
fandness  far  deadline  pressure.  1  -2 
years  of  experience  required. 

Send  resume  and  clips  to  Leslie  Ansley, 
administrative  editor,  Akron  Beacon 
Journal,  44  East  Exchange  Street, 
Akron,  OH  44328. 


I  THE  CHARLOHE  OBSERVER  is  looking 
:  for  copy  editors  with  3-5  years  experi- 
:  ence  wha  can  write  headlines  that  pull 
:  readers  into  stories.  We  want  editors 
i  with  strong  word  skills,  who  can  make 
:  stories  clear,  cancise,  accurate  and 
:  fair.  We  want  creative  team  players 
i  who  seek  ways  to  make  our  paper 
i  more  relevant  to  readers.  The  Observer 
•  will  be  paginated  in  about  20  months, 
:  so  pagination  skills  are  a  plus.  Send 
:  your  resume  to  Roger  Mikeal,  copy 
;  desk  coordinator.  The  Charlotte  Observer, 
:  P.O.  Box  30308,  Charlotte,  NC  28230- 
i  0308. 

j  Fax:  (704)  358-5036 

:  E-mail:  rmikeal@charlotte.infi.net 


_ EDITORIAL _ 

THE  DAILY  REPORT,  Atlanta's  award¬ 
winning  legal  and  business  newspa¬ 
per,  is  seeking  twa  experienced 
reporters,  at  least  one  of  whom  will  be 
assigned  to  cover  the  lawyering 
involved  in  mergers  and  acquisitions, 
bankruptcy  and  other  business-related 
activities. 

The  Daily  Report  is  part  of  American 
Lawyer  Media,  the  nation's  largest 
legal  jaurnalism  company.  We  cover 
Atlanta  and  suburban  trial  courts,  state 
and  federal  appellate  courts,  law  firms 
and  legal  issues.  Our  readership  is 
primarily  attorneys,  but  besides  law  we 
aggressively  report  on  the  Georgia 
Legislature  and  state  and  local  politics. 
We  place  a  premium  on  in-depth  work 
and  have  the  space  to  display  it.  A 
background  in  legal  or  business  report¬ 
ing,  or  both,  is  preferred. 

Send  letter,  resume  and  writing  sam¬ 
ples  to  Charles  Carter,  managing 
editar.  Daily  Report,  1 90  Pryor  Street, 
S.W.,  Atlanta,  GA  30303. 


THE  EXPRESS-TIMES,  a  50,000  daily 
in  Eastan,  PA,  wants  general  assign¬ 
ment  reporters  who  can  handle  cops, 
local  government  and  school  boards 
while  churning  out  top-notch  features 
and  compelling  enterprise  stories.  We 
also  seek  a  fearless  cops/courts 
reporter  to  cover  two  counties  in  our 
New  Jersey  editions.  Intensely  com¬ 
petitive  market.  Send  resumes  to  Jim 
Deegan,  regional  editor.  The  Express- 
Times,  30  N.  Fourth  St.,  P.O.  Box  391 , 
Easton,  PA  1 8044-0391 . 


THE  POTOMAC  NEWS,  a  Media 
General  daily  in  Narthern  Virginia,  is 
updating  its  files  for  qualified  candi¬ 
dates  for  the  positions  of  SPORTS 
REPORTER,  NEWS  REPORTER  and 
COPY  EDITORS  for  news  and  sports. 
QuarkXPress  experience  and  headline 
writing  flair  required  for  editing  slots. 
Reporting  slots  call  for  aggressive, 
tenacious  team  players.  Apply  to 
Pamela  Gould,  news  editor,  Potomac 
News,  P.O.  Box  2470,  Woodbridge, 
VA22193. 


THE  SAGINAW  NEWS  (52,000  daily, 
62,000  Sunday)  is  seeking  an  assistant 
metropolitan  editor.  We  want  lead¬ 
ership,  enthusiasm,  experience  and 
vision.  Pay,  benefits  and  career 
apportunities  are  excellent.  Contact 
Rob  Handeyside,  metro  editor.  Fax: 
(517)  752-3115,  Phone:  (517)  776- 
9678,  E-mail:  rhandeyside@saginaw- 
new'.com,  or  mail  to  203  S.  Washing¬ 
ton,  Saginaw,  Ml  48607.  The  Saginaw 
News  is  an  Equal  Opportunity 
Employer. 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 
ext.  171,  173 


www.auctionuniverse.com 

Remember  when  you  were  a  kid,  and  you  loved  collecting  those 
baseball  cards,  Barbies,  stamps,  and  comic  books?  Don't  you  wish 
you  could  do  that  everyday?  Come  work  for  us  and  be  a  kid  again... 

Auction  Universe  fwww.auctionuniverse.com  1  has  launched  a  new 
market-place  for  person-to-person  sales  using  a  cyber-auction  for¬ 
mat.  We  are  developing  innovative  partnerships  and  exciting  new 
content,  including  state-of-the-art  transaction  systems,  cool  interac¬ 
tive  technology,  and  lots  of  stuff  that’s  still  on  the  bid  board.  And,  we 
want  to  bring  this  cyber-auction  format  to  newspapers  to  introduce  a 
new  and  fun  way  to  increase  their  revenue... It’s  like  classifieds  on 
steroids! 

You’ll  want  to  do  more  than  visit  our  site.  Join  us  as  we  develop  into 
a  significant,  entrepreneurial,  rapidly  growing  business.  Our  aim  is  to 
be  the  largest  cyber-auction  site  on  the  Internet  and  we  will  work  in 
Web  time  to  achieve  our  goals.  (But  we  will  still  pretend  to  be  kids 
and  keep  collecting  those  comic  books...) 

We  are  looking  for  the  following  professionals  to  join  us  in  our  new 
offices  in  Wallingford,  Connecticut... 

ONLINE  EDITOR/DESIGNER 

This  production/editorial  position  is  for  an  enterprising  Webhead  with 
strong  HTML  experience  and  outstanding  writing  skills.  You  will  main¬ 
tain  the  daily  editorial  content  for  the  Auction  Universe  website,  as 
well  as  supervise  a  staff  of  independent  writers.  You  must  possess 
strong  feature  writing  and  editing  skills,  and  be  technically  inclined 
with  a  full  understanding  of  HTML  ver  3.2,  FTP,  Telnet  and  Unix  and 
NT  operating  systems.  Candidates  must  have  2-3  years  editorial 
experience  in  consumer-oriented  new  media  development,  produc¬ 
tion  and  management.  Bachelor’s  degree  with  concentration  in  jour¬ 
nalism,  communications  or  information  technology  is  preferred. 

PROJECT  MANAGER 

A  high-energy  innovative  professional  is  needed  for  this  key  position 
as  the  primary  liaison  between  Auction  Universe  and  our  network  of 
auction  site  affiliates.  Position  involves  direct  interface  with  cus¬ 
tomers  and  partners,  and  requires  strong  operational  and  organiza¬ 
tional  skills.  Comprehensive  understanding  of  the  Internet  and  relat¬ 
ed  operations  a  big  plus.  Requirements  include  three  to  five  years' 
customer  service  or  client  management  experience,  preferably  in  a 
media  or  technology  environment.  Proficiency  with  Windows  95,  MS 
Office,  and  email  applications  is  required.  Some  travel  involved  and 
flexible  hours  needed. 

If  you  are  ready  to  meet  the  challenges  of  the  new  media,  send 

your  resume  to:  AUCTION  UNIVERSE 

P.O.  BOX  4596,  Yalesville,  CT  06492 
Fax:(203)741-5101  Email:  iobs(S>auctionuniverse. com 

We  are  an  equal  opportunity  employer  A  Times  Mirror  Company 
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EDITORIAL  I  EDITORIAL 


THE  SEATTLE  TIMES  Sports  Department 
seeks  a  creative,  experienced  page 
designer.  At  least  three  years  of 
paginating  and  page  designing 
required,  with  sports  experience  on  a 
Metro  daily  preferred.  Must  have  profi¬ 
ciency  with  the  Mac  and  QuarkXPress. 
Need  someone  who  can  design  high- 
impact  centerpieces,  handle  clean, 
space-efficient  inside  pages  and  work 
quickly  on  deadline.  Send  cover  letter, 
resume  and  at  least  five  samples  of 
page  design  to  The  Seattle  Times,  HR- 
PD/MQ,  P.O.-Box  70,  Seattle,  WA 
98111.  No  phone  calls,  please.  Only 
candidates  to  be  interviewed  will  be  con¬ 
tacted.  EOE  M/F/H. 


THE  ST.  LOUIS  Post  Dispatch,  with  a 
Sunday  circulation  of  540,000,  is  seek¬ 
ing  a  classical  Music  Critic  to  join  its 
arts  and  entertainment  staff.  Here  is  the 
opportunity  to  provide  reviews  of 
major  classical  music  events  in  the  St. 
Louis  region  -  the  home  of  the  world- 
class  St.  Louis  Symphony  Orchestra 
and  Opera  Theatre  of  St.  Louis.  We 
need  someone  who  can  interest  our 
readers  in  everything  from  features  on 
guest  artists  to  explanatory  pieces  on 
changes  in  Symphony  management  to 
the  financial,  legal  and  cultural  aspects 
of  the  area's  classical  music  organiza¬ 
tions. 

Applicants  should  have  broad  histori¬ 
cal  and  practical  experience  with 
music  ranging  from  Gregorian  chant  to 
today's  Avant  Garde  to  sum  up  the 
local  scene  and  keep  our  community 
informed  on  national  news  and  trends. 

Applicants  should  submit  a  resume, 
cover  letter  and  three  to  five  samples  of 
writing  including  reviews,  features  and 
breaking  news  stories  to  Cynthia  Todd, 
director  of  recruitment,  St.  Louis  Post- 
Dispatch,  900  N.  Tucker  Boulevard,  St. 
Louis,  MO  63101.  The  application 
deadline  is  March  11,1 998. 


THE  VIRGINIAN-PILOT,  a  200,000- 
plus  AM  daily  serving  SE  Virginia  and 
NE  North  Carolina,  is  seeking  a 
layout/copy  editor  for  our  sports  desk. 
We  need  a  team  player  who  has 
strong  news  judgment,  a  keen  editing 
eye  and  the  ability  to  cooly  moke 
adjustments  as  news  dictates.  This  isn't 
an  entry  level  position,  and  supervisory 
experience  is  a  plus.  Send  resume  and 
work  samples  {no  phone  calls,  please) 
to  Joe  Garvey,  sports  desk  team 
leader.  The  Virginian-Pilot,  150  W. 
Brambleton  Avenue,  Norfolk,  VA 
23510. 


WE  ACCEPT 

MASTERCARD/VISA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


:  WANTED:  Editor  of  Japanese  Pub- 
:  lications  to  supervise  writers  in  select- 
i  ing  material  for  publication  in  Japo- 
i  nese  for  newsletters  and  business  pub- 
;  lications  concerning  Japanese  busi- 
j  nesses  in  the  United  States;  assigns 
i  writers  to  interview  Japanese  busi- 
j  nessmen  and  write  biographic  articles 
:  for  publication.  BS  Degree  in  Com- 
i  merce  or  Journalism  required.  Two 
:  years  experience  as  Editor  of  Japanese 
:  Publications  or  as  Journalist  required. 

:  Must  speak,  write  and  read  Japanese 
:  language.  40  hours  per  week,  9:00 
j  a.m.  to  5:00  p.m.,  $30,212.00  per 
:  year.  Must  have  proof  of  legal 
:  authority  to  work  permanently  in  the 
1  U.S.  Applicants  should  submit  resumes 
:  to  Illinois  Department  of  Employment 
j  Security,  401  South  State  Street  -  7 
i  North,  Chicago,  IL  60605,  Attention: 
I  Joan  Sykstus.  References  #V-IL  1 7989-S. 
:  An  emplayer  paid  ad.  No  calls  - 
i  send  two  copies  of  both  resume  and 
i  cover  letter. 


_ EDITORIAL _ 

WE'RE  LOOKING  to  rebuild  our  sports 
team  to  provide  more  comprehensive 
prep  and  local  college  coverage  for 
our  readers  in  the  Southern  Tier  of 
New  York  state.  We  focus  on  youth, 
but  we  also  have  enjoyed  success  cov¬ 
ering  the  nearby  Buffalo  Bills. 

The  successful  candidates  for  the  open 
sports  editor  and  sports  writer  positions 
will  be  organized,  self-motivated,  com¬ 
munity-minded  and  willing  to  work 
evenings.  Some  photography  experi¬ 
ence  is  necessary,  and  knowledge  of 
QuarkXPress  is  a  must.  Send  resume, 
clips  and  a  cover  fetter  to  Andy 
Thompson,  managing  editor.  The  Eve¬ 
ning  Tribune,  85  Canisteo  Street, 
Hornell,  NY  14843. _ 


WEEKLY  EDITOR 
QUALITY  NEWSPAPERS 
Wide-ranging  responsibilities  include 
content  and  staff  direction,  new  prod¬ 
uct  development,  communiw  relations. 
Winning  candidate  will  have  man¬ 
agement  experience,  solid  editing  skills 
and  a  commitment  to  quality  com¬ 
munity  journalism.  QuarkXPress  page 
design  and  Internet  a  plus.  Salary  $60- 
80M  plus  excellent  benefits.  Reply  to 
Box  0841 2,  Editor  &  Publisher. 


PRODUaiON/TECH 


PRODUaiON/TECH 


"1 


Manufacturing 


Assistant  Production  Managers 

J  Dow  Jones  &  Company,  publisher  of  Tbe  Wall  Street  Journal,  | 

currently  has  immediate  openings  for  Assistant  Production  | 

*  Managers  who  will  work  with  Production  Manners  at  any  ^ 

*  one  of  our  17  printing  plants.  These  challenging  positions  * 

*  involve  working  with  the  inost  advanced  newspaper  tech- 

^  nolo^  in  the  world.  I 

i  i 

I  Candidates  should  possess  a  Bachelor’s  degree  and  an  i 

I  interest  in  a  productiorvoriented  career.  Previous  produc-  I 

I  tion/manufacturing  training/experience  or  high-speed  I 

I  production  experience  considered  a  plus.  Successful  can-  I 

I  didates  should  also  be  able  to  demonstrate  a  track  record  I 

I  of  successful  prior  achievement  initiative  and  mechanical  | 

I  aptitude.  Excellent  written,  verbal  and  strong  interpersonal  | 

I  skills  are  also  a  plus.  I 

I  I 

'  Dow  Jones  offers  a  competitive  salary  and  an  excellent 

*  comprehensive  benefits  package  along  with  a  professional 

^  career  environment.  For  consideration,  please  forward  a  * 

^  resume  in  confidence  along  with  salary  requirements  to:  ^ 


CJ.  Archer 
Staffii^  Administrator 
Dow  Jones  &  Company 
PO  Box  300,  Bldg.  #3 
Princeton,  NJ  085430300 
FAX:  609-520-7401 
www.dowlones.com/careers 

An  Equal  Opportunity  Employer 


DOMdBIMES.^ 


EDITORIAL _ 

WRITER 

The  Sun-Sentinel,  a  Tribune-owned 
daily  based  in  Fort  Lauderdale,  is  look¬ 
ing  tor  an  experienced  film  critic.  Seek¬ 
ing  an  accomplished  writer  who  can 
turn  a  witty  phrase,  and  also  bring 
insight  and  depth  to  reviews,  columns, 
features,  and  an  ability  to  discuss  con¬ 
temporary  films  in  a  broad  pop  cul¬ 
tural  context.  Job  also  entails  coverage 
of  several  large  film  festivals  in  South 
Florida,  multimedia  writing  and  radio 
and  TV  appearances.  Send  resume 
and  clips  to  Robin  Berkowitz,  arts 
editor,  Sun-Sentinel,  200  East  Las  Olas 
Blvd.,  Fort  Lauderdale,  FL  33301.  No 
phone  calls,  please.  The  Sun-Sentinel 
values  diversity  and  encourages  those 
who  share  our  vision  to  apply.  EOE. 
The  Sun-Sentinel  supports  a  drug-free, 
smoke-free  work  environment. 


INFORMATION  SYSTEMS 

PUBUSHING 

SYSTEMS  DEVELOPMENT 

Baseview  Products,  a  fast  growing  sub¬ 
sidiary  of  a  Fortune  200  company,  is 
looking  to  expand  the  team  responsible 
for  its  newsroom  systems.  If  you  ever 
thought  you  could  build  a  better 
mousetrap  than  any  af  the  publishing 
systems  you  have  ever  used,  cesigned 
or  supported  then  this  may  be  the  job 
for  you. 

We  are  looking  for  a  very  organized 
person,  a  self-starter  able  to  recognize 
tasks  and  complete  them;  be  aUe  to 
work  well  with  the  programming  and 
product  management  staff  in  a  team 
environment;  possess  good  communi¬ 
cation  skills;  and  have  a  good  working 
knowledge  of  publishing  (newspapers, 
magazines,  internet),  QuarkXPress  and 
MacOS. 

Optimal  candidate  would  also  have  in- 
depth  knowledge  of  and  experience 
with  UNIX  (OpenStep,  in  particular) 
and  Windows  NT  systems,  servers  and 
networks.  AppleScript  programming 
experience  a  plus. 

This  position  is  to  be  filled  in  the  first 
quarter  of  1 998. 

Please  E-mail  resumes  to: 

hrdirector@baseview.com 
or  mail  to: 

Baseview  Products 
ATTN:  HR  Director 
P.O.Box  11 98 
Ann  Arbor,  Ml  48 1 06 

No  phone  calls,  please. 


_ INTERNSHIPS _ 

SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  record. 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1 .  Contact  Charles  Wheeler,  PAC  418, 
UlS,  P.O.  Box  19243,  Springfield,  IL 
62794-9243.  (217)  786-7494. 

E-mail:  wheeler.charles@uis.edu 
PAR  Home  Page: 
www.uis.edu/~wheeler/ 
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HELP  WANTED 


MAILROOM 


THE  WICHITA  EAGLE,  a  Knight  Ridder 
newspaper,  is  searching  for  a  mail- 
room  manager  to  join  our  produc¬ 
tion  department.  This  position,  which 
reports  to  the  Vice  President/Opera- 
tions,  is  responsible  for  all  assembly  and 
distribution  functions,  including  hir¬ 
ing,  supervision  and  motivation  of  the 
staff,  scheduling,  and  maintenance.  In 
other  words,  full  responsibility  for  the 
assembly  and  distribution  of  the  newspa¬ 
per. 

The  ideal  candidate  will  have  fi'-e 
years  of  mailroom/assembly  and  dis¬ 
tribution  experience.  Other  manufactur¬ 
ing  experience  will  be  considered.  Col¬ 
lege  degree  preferred. 

Please  send  resume  to  The  Wichita 
Eagle,  Human  Resources  Department, 
825  East  Douglas,  P.O.  Box  820, 
Wichita,  KS  67201  -0820,  attention:  A 
&  D  Manager  position.  You  may  FAX 
your  resume  to  (316)  268-6672. 

The  Wichita  Eagle  is  an  equal  opportu¬ 
nity  employer. 


PREPRESS 


CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  warkflow 
and  capable  af  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 


PRODUaiON/ 
COMPOSITION  MANAGER 

For  small,  but  growing  chain  in  beauti¬ 
ful  Rocky  Mountains  af  Colorado. 
Someone  who  is  hands-on  with  QuarkX¬ 
Press,  and  with  experience  as  MAN¬ 
AGER  af  department.  Salary  negotia¬ 
ble.  Contact  our  representative  P.  Rice, 
P.O.  Box  776085,  Steamboat  Springs, 
CO  80477. 


PRESSROOM 


PRESS 

(MECHANICAL  OPERATIONS) 
MANAGER 

Cammunity  daily  (8,000)  in  North 
Central  Indiana  with  some  commercial 
printing  in  need  of  experienced  web- 
offset  press  operator  with  strong 
mechanical  skills  to  manage  procT 
uctian  (excluding  electronic)  functions. 
Competitive  salary  plus  benefits.  Mod¬ 
ern  facility/equipment.  10  unit  Goss 
Community  plus  Kansa  480.  Send 
resume  plus  references  plus  salary 
requirements  to  Box  08418,  Editor  & 
Publisher. 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptianal  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  alsa  have  the 
ability  ta  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  histary/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom.  Respons¬ 
ibilities  include:  operation  of  press,  gen¬ 
eral  maintenance,  ordering,  hiring  of 
employees,  etc.  The  Aspen  Daily  News  is 
a  7  day,  1 2,500  circulation  tab  in  a  beau¬ 
tiful  mountain  community.  Call  (970) 
925-2220  ext.  21 2. 


PRODUaiON/TECH 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary. 
If  you  know  prepress,  SQL,  or  NT,  like 
travel,  and  want  out  of  deadline  dilem¬ 
mas,  send  resume  to  Managing  Editor, 
Inc.,  Attn:  Peter,  101  Greenwood  Avenue, 
Suite  330,  Jenkintown,  PA  1 9046  or 

E-mail:  pkelts@maned.com 


Classifieds 

SUBSCRIBE 
TO  E&F 

TODAY 


BUYING? 
SELLING? 
HIRING? 

OR  JUST  LOOKING? 


Use  the 
Classifieid  M 
Pages  of  E&P! 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  new 
employment  opportunities  and  hire  the  key 
people  who  will  make  your  newspaper  run. 

E&P  Classified  contains  up  to  12  pages  of  new, 
fresh  and  up-to-date  classified  listings  every 
week  ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad.  Fax  us  at  (212)  929-1259,  or 
mail  it  to:  E&P  Classified  Department,  1 1  West 
19th  St„  New  York,  NY  10011. 

PLACE  YOUR  AD  TODAY! 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(Includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  Included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . ^.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . 

. .  .$110  pci 

2-5  weeks . 

. .  .$105  pci 

6 -13  weeks . 

. .  .$100  pci 

14-26  weeks . 

...  $  95  pci 

27-52  weeks . 

...  $  90  pci 

■  ^  PAYMENT 

POSITIONS  WANTED 

ADVERTISING 

EDITORIAL 

DYNAMIC  Ad  Director  seeks  position 
in  Zones  1  or  2.  Professional,  top 
revenue  producer,  trainer,  worker. 
Reply  to  Box  08396,  Editor  &  Pub¬ 
lisher. 

METRO  DAILY  EDITOR  in  Zone  2,  20 
years  of  diversified  experience,  30+ 
awards  for  newspaper  and  magazine 
writing,  provable  record  of  consis¬ 
tent  excellence,  seeks  interesting  oppor¬ 

EDITORIAL 

tunities  for  research  and  creative  writ¬ 
ing.  Reply  to  Box  08408,  Editor  & 

Publisher. 

EDITOR  with  two  decades'  experience 
as  a  metro  editor  at  New  York  City 
dailies  and  managing  editor  and  editor  at 
smaller  papers  (plus  detours  to  study  law 
and  teach  journalism)  available  to  inject 
new  life  into  your  local  coverage.  I'll 
make  great  assignments  and  turn  the 
results  into  compelling  reading.  (518) 
383-0281. 

YOU  ARE  a  western/midwest  paper  in 
desperate  need  of  a  New  York  based 
sportswriter  to  cover  everything  from 

Knicks  games  to  labor  negotiations.  I'm 
an  award-winning  (over  20  national 
and  state  awards)  reporter  looking  to 
become  your  New  York  eyes  and  ears. 

Reply  to  Box  08410,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  Zone  5  or  7  specialty  publication 
or  public  relations.  (305)  891  -2595. 

FREELANCE 

1  SPECIALIZE  In  travel  to  Latin  America. 
Interested  in  writing  regular  column  for 
newspapers.  FAX  (352)  374-4323. 

E-mail:  jgfootprints@mindspring.com 

BUSINESS,  investigative,  features.  25 
years  experience.  South  Florida  based. 

All  Florida  assignments  accepted. 

Call  Paul  Carson  (954)  726-3924 

TOP  national/international  Writer/ 

TRAVEL  WRITERS  WANTED 

Editor  seeks  editorial/ speechwriting  pro¬ 
jects.  Washington-based,  will  travel. 
Call  (202)  362-3133. 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 

Free  travel!  Jeff  (973)  575- 1 005. 

Make  check  payable  to  Editor&  Publisher 
HPMM  or  charge  to  your  American  Express. 
VISA  MasterCard  or  Visa.  Please  supply  name 

!■■■■  yiifiifigfi  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX;  (212)  929-1259 
E-Mail;  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE;  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX;  (212)  929-1259  or  E-mail;  eileenl@mediainfo.com  anytime. 


R 

MARKET  GUIDE 

To  order  your  copy,  contact 
Circulation  Department  at 
(212)  675-4380 
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SHOP  TALK  AT  TM  . . b.X.m  i  k  e  pe  tje  r^ 


In  Defense  Of  NIE 


IN  HIS  JAN.  24  column  (“NIE,  Or 
No  Income  Expected,”  pp.  4, 39) 
Jay  Schiller  calls  Newspaper  in 
Education  a  “dumping  ground 
for  paid  circulation”  and  accus¬ 
es  newspapers  of  cynically  misusing 
NIE  to  pad  their  circulation  figures. 

As  a  person  who  administers  an  NIE 
program,  I  resent  Schiller’s  remarks 
nearly  as  much  as  I  resent  the  fact  that 
he  is  substantially  on-target.  But 
Schiller's  column 
embodies,  as  well  as 
describes,  the  glaring 
flaws  in  many  NIE  pro¬ 
grams. 

Schiller  is  an  expert 
on  circulation,  after  all. 

As  such,  he  isn’t  sup¬ 
posed  to  understand 
education,  and  it’s  OK 
if  his  grasp  of  advertis¬ 
ing  is  not  particularly 
astute.  Which,  given 
that  the  circulation 
department  is  home 
base  for  most  NIE  pro¬ 
grams,  explains  why 
NIE  is  not  as  effective  as  it  could  be, 
either  for  newspapers  themselves  or 
for  the  schools  and  the  kids  in  their 

Peterson  is  readership  services 
manager  at  the  Press-Republican, 
Plattsburgh,  N.  E 


Index  To  Advertisers 


Ad-One  Classified  Network 

33 

Copley  News  Service 

37 

Currow  &  deMontmollin 

9 

Dirks,  Van  Essen  &  Associates 

20 

Enron 

25 

Fuji  Photo  Film 

Cover  2 

Hong  Kong  Economic 

&  Trade  Offices 

26 

Inti  net 

35 

LA.  TtmesANashington  Post 

News  Service 

17 

NAA 

5 

New  York  Times 

Covers  1 , 4 

Parade  Publications 

3 

State  Farm  Insurance 

27 

System  Irtegrators  Inc. 

34 

Tribune  Media  Services 

7 

Veronis,  Suhler  &  Associates 

21 

9  Gordon  Wahls 

21 

56  Editor  &  PiJBUSHER 


communities. 

At  a  moment  when  business  and 
education  are  starting  to  come  togeth¬ 
er  in  meaningful  ways.  Newspaper  in 
Education  can  provide  a  bridge 
between  the  two.  After  all,  a  newspa¬ 
per  is,  at  heart,  a  for-profit  educational 
institution.  We  have  combined  com¬ 
merce  and  information  for  years  and 
we  know  how  to  do  it. 

But,  like  too  many  number-crunch¬ 
ers,  Schiller  gives  NIE 
lip  service,  calling  it  “a 
terrific  concept,”  and 
writing,  “NIE  is  great  — 
as  an  educational  tool,” 
but  then  slamming  it 
on  the  practical  level, 
saying,  “As  a  way  of 
building  real  paid  cir¬ 
culation,  NIE  is 
absurd.” 

Where  NIE  is  not 
taken  seriously,  it  can¬ 
not  possibly  be  a  great 
educational  tool,  and  it 
isn’t.  And,  because  it 
isn’t  a  great  education¬ 
al  tool  at  those  newspapers,  NIE  also 
fails  as  a  practical  way  to  build  mean¬ 
ingful  circulation. 

Where  NIE  is  taken  seriously,  howev¬ 
er,  where  it  is  implemented  and  mar¬ 
keted  with  sound  goals  in  mind,  it  is  a 
great  educational  tool,  a  wonderful 
community  image-builder  and,  yes,  a 
meaningful  source  of  valid,  paid  circu¬ 
lation. 

Here’s  what  I  mean  by  taking  NIE 
seriously:  I’ve  subscribed  to  Editor  & 
Publisher  for  six  or  seven  years  now, 
and  I  would  be  generous  in  guessing 
that,  in  that  time,  I  may  have  seen  three 
ads  for  NIE  positions.  Newspapers  that 
will  conduct  a  national  search  for  an 
entry-level  cops  reporter  hire  someone 
to  run  their  NIE  program  by,  what? 
Asking  around?  Grabbing  people  off 
the  street? 

But  they  know  what  a  cops  reporter 
is  supposed  to  do.  They  haven’t  both¬ 
ered  to  figure  out  what  they  want 
their  NIE  person  to  be.  An  educator?  A 
salesperson?  A  clerical  worker? 

In  this  muddle  of  unformed  expecta¬ 
tions,  the  job  often  requires  someone 
who  can  explain  new  educational  pro¬ 
grams  to  teachers,  sell  the  program  to 

http://www.mediainfo.com 


school  administrators,  raise  sponsor¬ 
ship  funds  from  private  industry,  track 
and  fulfill  orders,  collect  affidavits  and 
maintain  relationships  with  teachers 
and  sponsors.  Oh,  and  do  it  all  in  20 
hours  a  week. 

Of  course  NIE  isn’t  working  for 
these  papers:  It’s  a  clear  case  of 
attempting  a  vast  project  with  half-vast 
planning. 

If  NIE  is  not  working  for  your  news¬ 
paper,  the  answer  is  not  to  quit  trying. 
The  answer  is  to  start  trying. 

First  of  all,  focus  on  some  goals 
beyond  raw  circ  figures.  If  the  pro¬ 
gram  is  worthwhile,  and  if  you  have  a 
sensible  marketing  plan,  the  numbers 
will  follow.  McDonald’s  designed  the 
burgers  before  they  started  posting 
those  billions  and  billions  signs.  And, 
by  the  way,  McDonald’s  made  their 
burgers  affordable,  but  they  didn’t  just 
hand  them  out  for  free.  That’s  not  part 
of  any  sensible,  long-term  marketing 
plan. 

Now,  you  say  you  want  NIE  to  build 
future  readers?  Stop  thinking  about 
them  as  little  kids  and  start  picturing 
how  you  want  them  to  act  as  grown¬ 
ups.  Do  you  really  want  those  adults  to 
buy  the  paper  only  during  one  week  in 
March,  and  then  sit  around  their  break¬ 
fast  tables,  folding  the  pages  into  print¬ 
ers’  hats?  Or  are  you  hoping  that  they 
will  buy  and  read  the  newspaper  every' 
day,  that  they  will  come  to  expect  to 
find  that  paper  on  their  porch  each 
morning,  that  they  will  feel  their  day  is 
incomplete  if  they  haven’t  seen  the 
newspaper?  Pick  one  of  those  out¬ 
comes  and  set  up  your  program  to 
achieve  it.  You  won’t  have  to  look  far, 
or  pay  much,  for  someone  to  run  a 
program  that  relies  on  sporadic  promo¬ 
tions,  free  giveaways  and  cutsey-pie, 
low-level  learning  activities  like  word 
searches  and  crossword  puzzles. 

Under  this  system,  NIE  is  a  fun  way 
to  distract  the  children  from  their 
lessons  for  a  few  days.  Run  a  contest, 
play  some  games,  fold  those  hats  and, 
when  the  week  is  over,  the  kids  go 
back  to  “real”  learning  and  “real” 
schoolwork.  And  they  have  learned 
that  the  newspaper  is  something  extra, 
that  you  use  sometimes,  when  you’re 
not  too  busy  doing  important  things. 

(See  Shop  Talk  on  page  40) 
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GIVE  YOUR  GROCERY  < 
MARKET  STORY  A  HEALTHY  BOOST 
^  WITH  THE  MARKET  GUIDE! 


Minnesota  | 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Big  Lake.  Minnesota!  The  Market  Guide 
puts  Big  Lake  in  the  bag;  lt"s  Minnesota's  leading  market  in  gro¬ 
cery  sales  per  store!  Even  though  residents  of  Big  Lake  eat  less, 
their  sales  per  store  are  higher  than  the  state  of  Minnesota. 
Surprised?  Could  you  sell  your  market  with  a  story  like  this? 


Population 


Per  Capita  Person 


See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county  and 
daily  newspaper  market  city  in  the  U.S.  and  Canada.  It's  the  only 
publication  that  provides  marketers  with  both  qualitative  anJ  quan¬ 
titative  data  in  one  complete  market  overview. 


Includes  Important  Information  Such  As: 


Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income  •  Number  &  types  of  biuiks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations  ...  and  so  much  more! 


Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 


Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .()59f  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers.  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


Four  Tabbed  Sections: 


Section  I  -  1 998  Market  Rankings 
Section  II  -  U.S.  Newspaper  Market  Surseys 
Section  III  -  Canadian  Newspaper  Market  Surseys 
Section  IV  -  Population.  Income  &  Retail  Sales  Tables 


Please  send  payment  to:  Market  Guide,  e/o  Editor  &  Publisher.  P.O.  Box  ,MXK).  Denville.  NJ  OTS.sq-.'ttXX)  Phone:  (8(X)(  TK.Vq'XG  Fax:  (97.^)  627-.‘'872 
E-mail;  edpub@mediainfo.com  Place  your  order  on  our  Web  site:  www.niediainfo.com  (click  on  the  store  icon) 


1 998  Edition  Just  Published!  Order  TODAY!  Every  market  has  a  story.  What’s  vour  story? 


The  Editor  &  Publisher  Company 
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Si)c  ycUi  JJork  Shncsi 

www.nytimes.com 


Introducing  Circuits.  A  new  technology  section  every  Thursday. 

We  already  capture  the  most  sought-after  readers  in  the  country.  With  Circuits,  we’re  programmed  for 
even  more  success.  Every  Thursday,  it  features  sophisticated  stories  and  columns  for  technophiles  and 
technophobes.  When  are  you  going  to  plug  in?  Call  Dan  Cohen,  Senior  V.P.,  Advertising,  at  212-556-1493. 
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